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Junnomuas pabora: 84 ctp., 22 puc., 19 Ttabmuu, 48 HCTOYHUKOB, 5
npunoxennit. UHTEPHET-PEKJIAMA, PASBUTUE, KAMITAHU S, PEKJIAMA,
[NPEAITPUATHUE, YIIVUIIEHUE.

[enb uccrnenoBanus: BEISIBUThH KIIFOUEBBIE TPEUMYIIIECTBA UHTEPHET-
peKIaMbl U pa3paboTaTh peKoMeHAauu 1o €€ 3(pPEeKTUBHOMY HCTIOJIb30BAHUIO B
YCJIOBUSIX KOHKYpPEHIIMH. B paMKax TOCTHXKEHHS TOCTaBICHHOM 11€7TU aBTOPOM
OBLIIM TIOCTABJICHBI CIECAYIONINE 3aaUH:

1. u3yunTh OpraHu3alMOHHO-PKOHOMUYECKUE xapakTepuctuku OO0
“Kommanus Jlanuban™;

2. IPOBECTH aHAIN3 UCTIOIb30BAaHUSI HHCTPYMEHTOB MIPOJIBHKEHUS B
unTepuer-mapketuare OO0 “Komnanus Jlanuban™;

3. U3y4uTh BUABI HHTEPHET-peKiambl, npumeHsiemble B OO0 “Komnanus
Jlanu6an”, 1 o1leHUTh UX 3PHEKTUBHOCTH;

4. IpesIoKUTh OCHOBHBIE HAIIPaBJICHUS UCIIOJIB30BAHUS PEKIaMBbl JJIsI
yBenudeHus tpaduka Ha caiit OO0 “Kommanus lanuban™;

5. paccuuTaTh SKOHOMHUYECKUM d(PPEKT OT npeiaraeMbIX UHCTPYMEHTOB
IPOJIBHKCHUS.

OOBeKT HCcClIeI0BaHMS : UHTEPHET-peKIaMa Kak HHCTPYMEHT
MapKETUHTOBOIO BIMSHUS Ha MOTpeOUTeNnel B yCIOBUAX TU(POBOM SIKOHOMHUKH.

[Ipeamer nccneqoBaHus: MEXaHU3MbI, METO/IBI U MPAKTUKN OHJIANH-PEKIaMbl
000 “Kommnanus [amuban”.

MeTtobl UCClIeIOBaHus: IOTUYECKas 0000IIeHuEe MaTepHara,
CpaBHUTEIbHBINA aHAIN3, TpapUIeCKil, TAOJIMUHBIN, dKOHOMUUECKUN aHaJIN3.

O06acTb BO3MOXKHOTO TPUMEHEHUS: B MPAKTUKE MPOABUKECHUS
uHcTpyMeHToB opranuzanuu OO0 “Komnanus Januban”.

ABTOp pabOTHI OATBEPKAACT, YTO MPUBEICHHBIN B HEMl pacyeTHO
AHATMTUYECKHUI MaTepral MPaBWIbHO U 0OBEKTHUBHO OTPAXKAET COCTOSTHUE
HCCIIEyeMOT0 MpoIiecca, a BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX U JPYTUX
HMCTOYHUKOB COMPOBOXKIAIOTCS CChUIKAMU HAa UX aBTOPOB.

JlprrutoMHas mpana: 84 crap., 22 mair., 19 ta6min, 48 kpbIHil, 5 qagaTkay.
IHTOPHET-PAKJIAMA, PA3BILLIE, KAMITAHIS, POKJIAMA,
[MPBIATIPBIEMCTBA, ITAJIAITIISHHE.

MbTa macnenaBaHHS: BRI3HAYBIIb ACHOYHEIS TIepaBari IHTIPHAT-PIKIAMBI 1
pacmpariaBalls pIKaMeHIaIbIl 1Ma g€ Y()EKTHIYHBIM BBIKAPBHICTAHHI Ba YMOBAX
KaHKYpOHIIbI. Y paMKax JacsiTHEHHS macTayjieHal MATHI ayTapaM ObLTi
nactayjaeHbl HACTYMHbIS 33]]a4bl:

1. BEIBYUBIIb apraHizambliiHa-dKaHAMIYHBIS XapaKTapbICThIKI “Kammanis
Jlamban”;

2. TIpaBeCIli aHaTI3 BEIKAPBICTAHHS CPOAKAY MPACOyBaHHS ¥ IHTIPHIT-
MapkeTbiHry “Kammnanis J{aniban”;



3. BBIBYYBIIb BiJIbl IHTIPHAT-PIKIAMBI, IITO BEIKAPHICTOYBAIOLILIA ¥
“Kammnanis JlaniOaH, 1 amfadiie ix 3()eKThIYHACIb;

4. mpanaHaBallb AaCHOYHbIS HallpaMK1 BBIKAPBICTAHHS PAKIAMBI JIJIs
naBeniydHHs Tpadiky Ha cait TAA “Kammnania [laniban™;

5. pa3miubllb SKaHaMI4HbI 2EKT aJ] IparnaHaBaHbIX CPOAKAY MPACOYBAHHS.

AOG'exT nacnenaBaHHs: IHTIPHAT-pPIKIaMa SIK IHCTPYMEHT MapKeThIHraBara
YIUIBIBY Ha CHIAXKBIYIIOY y YMOBax JiybaBail 3KaHOMIKI.

[Ipanmer paciienaBaHHsS: MEXaHI3Mbl, META/Ibl 1 MPAKTBIKI OHJIANH-PIKIAMBbI
TAA “Kammanis [lami6an™.

Mbra nacnenaBaHHs: BbI3HAYBIIb ACHOYHBIS MepaBari IHTIPHAT-PIKIAMBI 1
pacmpaiiaBaib pIKamMeHAalbll na sie A(QEKTHIYHBIM BbIKAPHICTAHHI Ba YMOBax
KaHKYPAIHIBII.

Bo6macup  marubiMara  OpbIMSHEHHS: Yy IPaKThIIbl  MPacoyBaHHS
iHcTpyMeHTay apranizanbli TAA “Kamnanisa [JaniOan”.

A¥yTap mpaipl nanBsipakae, MITO MPBIBEI3EHbI ¥ €l pa3ilikoBa-aHATITHIYHBI
MaTIPBISUT IPaBLIbHA 1 a0'€KThIYHA aUTFOCTPOYBAe CTaH JIOCeHara mparpcy, a yce
3ama3bl4aHbls 3 JIITApaTyPHBIX 1 IHIIBIX KPBIHII] CyIIpaBaKAOIIa CIachlIkaMi Ha 1X
ayrapay.

Diploma work: 62 p., 14 figures, 16 tables, 64 sources, 4 appendices
MARKETING, INTERNATIONAL MARKETING, PUBLIC RELATIONS, PR-
TECHNOLOGIES, B2B SECTOR, EFFICIENCY, PERFORMANCE
EVALUATION.

Purpose of the study: to identify the key benefits of online advertising and
develop recommendations for its effective use in a competitive market. In
order to achieve this goal, the author set the following tasks:

1. to study the organizational and economic characteristics of Daliban
Company LLC,;

2. conduct an analysis of the use of promotion in Internet marketing in Daliban
Company LLC,;

3. to study the types of Internet advertising in Daliban Company LLC and
evaluate their effectiveness;

4. suggest the main directions for using advertising to increase traffic to the
website of Daliban Company LLC,;

5. calculate the economic effect of the proposed promotion tools.

The object of the study is Internet advertising as a tool for marketing influence
on consumers in the digital economy.

Subject of the research — mechanisms, methods and practices of the online
advertising of the “Daliban Company” LLC.

Research methods: logical generalization of material, comparative analysis,
graphical, tabular, economic analysis.

Area of possible practical application: in the practice of promotion tools of the



organization “Daliban Company” LLC.
The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and

all borrowed from the literature and other sources are accompanied by references to
their authors.



