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[MUDPOBU3ALINA, NMHTEPHET-MAPKETHHTI, HUDPOBAA
PEKJIAMA, KOHTEKCTHO MEJUWMHAS PEKJIAMA, BEBCAUT
KOMIIAHUN, AHAJIMTUKA PEKJIAMHON KAMIIAHUM, AVYJIUT
[TOCAZIOYHbIX CTPAHUII

Lenp wuccraenoBaHus: pa3paboTaTh MPEAJIOKEHHUS MO  MOBBIIICHUIO
pe3yIbTaTUBHOCTA pEKJIaMHONW Kammanud B IdpoBoMm dopmate ams OOO
«ITabnuk Kpeatuny.

B pamkax gocTukKeHHs] MOCTABJIEHHOW IEIH aBTOPOM OBLIM MOCTaBJICHBI
CIIEYIOIINE 3a/Ia4u:

1. U3YYUTh TEOPETUYECKHE OCHOBBI LHU(PPOBOIO MAPKETHHra |
MIPOAHAIIM3UPOBATH HUHCTPYMEHTHI HU(POBOI pEKIIaMBI;

2. U3YUUTh MoKazarenu AP(EKTUBHOCTH LU(GPOBOM  peKIIaMHON
KaMIIaHUH;

3. O3HAKOMUTHCS C HOPMAaTHUBHO-TIPABOBBIMU JIOKYMEHTaMH,
pPEryJMPYIOIMMH TPOBeACHUE IUGPOBOM peKIaMHOW KammaHuu B PecryOnuke
benapycs;

4, POAHAIM3UPOBATH OMNBIT 3allyCKa LU(PPOBON PEKIAMHON KaMIaHUU
00O «ITabnuk Kpeatusy;

S. OlleHUTh A(PPEKTUBHOCTh MCIOJB30BAHUSI KOHTEKCTHOW pEKJIamMbl B

KaueCcTBE MapKETUHIoBOTro MHCTpyMeHTa At komnanuu OO0 «Ilabnuk Kpeatusy;

6. NPEMJIOKUTh  MPAKTUYECKUE  PEKOMEHAAMH IO  MOBBIIICHUIO
3 (HEKTUBHOCTH CTPYKTYpPbI CaliTa U KOHTEKCTHON PEKJIAMBI.

OOBEKT uccienoBaHus: KOHIENIHs TU(POBOM peKIaMHON KaMITAHUH.

[Ipeamer wuccnegoBaHUs: Ppe3yJbTaTUBHOCTh IUGPOBOM  pEKIAMHOM
kamnanuu OO0 «ITabmuk KpeaTtusy.

Mertoabl uccieqoBaHus: 00IIEHayYHbIE METO/IbI MO3HAHUS: aHAJIU3, CUHTE3,
WUHIYKIUS, JeAyKIUs, CPABHEHHUE, METO/Ibl MAPKETUHTOBBIX UCCIEAOBAHMI, a TAKKE
MHCTpyMeHTHI digital-aHaTUTHUKY.

O6mactb  BO3MOXXHOTO ~ NMPUMEHEHHUS:  peanu3alus  MNpeIoKEHHBIX
MEPOTPUATUNA TMO3BOJIIET CHU3UTh CTOMMOCTh MPUBIICUEHUSI KIIMEHTA, MOBBICUTH
KOHBEPCUIO M PEHTA0ENbHOCTh PEKJIAMHBIX HMHBECTHIMH, a TakKKe YIYUIIHTh
B3auMoJielicTBHe ¢ 1ieneBoi ayautopueit 1 OO0 «Ilabnuk Kpeatuny.

ABTOp pabOThl TOJITBEPXKAAET, UYTO MPHUBEICHHBIH B HEW pacueTHO-
aHATMTUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
UCCJIEyeMOT0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX M JPYTUX
MCTOYHHUKOB COMPOBOK/IAIOTCS CCHIJIKAMU Ha UX aBTOPOB.



Heimmomnas padota: 61 c., 16 man., 15 tabmn., 56 kpeiHiel, 3 nagar.

LbIOPABI3ALBII, IHTOPHOT-MAPKETBIHT, [IbIOPABAS
POKJIAMA, KAHTOKCTHA MEJBIMHAS POKJIAMA, BD3B CAUT
KAMITAHII, AHAJITBIKA  PAOKJIAMHAM  KAMIIAHII, AVJbIT
[MTACAJJAYHBIX CTAPOHAK.

MbhTa  gacnenmaBaHHS:  pachpaliaBallb IparaHOBBl A  MaBBIIIYHHIO
BBIHIKOBACI[l poKjIaMHail Kammauii y nmiubaBeiM (apmane ans TAA «[labmix
Kpaatsry».

Y pamkax JacsSTHEHHS TMacTayieHall MAIThl ayTapaMm ObUTl TacTayJIeHbI
HACTYITHBIS 33/1a4bl:

1. BBIBYYBIIIb ~ TIAPITHIYHBIA  ACHOBBI JliybaBara MapKeTHIHTY 1
MpaaHalizaBallb IHCTPYMEHTHI JiiuOaBail paKiIaMsl;

2. BBIBYYBILb [TaKa34bIKl A3()EKThIYHACII] JIIuOaBail paKiIaMHail KaMIlaHii;

3. azHaéMilllla 3 HapMaTblyHa-IPaBaBbIMi JAKyMEHTaMI, SIKisl paryJIor0Ib

npaBsiA3eHHE JiyOaBail pakiamMHail kamnanii ¥ PacnyOminel benapycs;

4, IpaaHai3aBallb BOIBIT 3aIyCKy JiybaBail pakiamHail kammanii TAA
«ITabnik Kpa3atbery»;

S. AuaHinb 3(EKThIYHACHD BBIKAPHICTAHHS KAHTIKCTHAW pAKIAMBI ¥
AKacll MapKeTbIHraBara incrpymenTa s kamnanil TAA «ITabnik Kpaateiy»;

6. nparnaHaBallb  MPAKTBIYHBISL ~ pIKaMeHJalpll 1a  [aBbIIIPHHIO
3(EeKTBIYHACII CTPYKTYpPBI CaiiTa 1 KAHTIKCTHAN pIKIIaMBbl.

AO'eKT gacienaBaHHs: KaHIPMIGIA JTiu0aBail paKjIaMHail KaMIlaHil.

[IpanMeTr nacnenaBaHHs: BBIHIKOBACIH JiiuOaBail pakinamHai kammanii TAA
«ITabmik Kpaatsry».

Meranpel facienaBaHHS: aryjJbHAaHABYKOBBIS METaJbl Ma3HAHHA: aHAJI3,
CIHT?3, IHIOYKUbISA, J3JYKUbIS, TapayHaHHE, METaJbl  MapKEThIHTaBbIX
JacienaBaHHsY, a Takcama iHCTpyMeHThI digital-aHamiThIKI.

BobOnaciip  marueiMara — OpbIMSHEHHS:  plaii3ailblsl — MpanaHaBaHbIX
MeparpbleMCTBay Ja3Bajis€ 3HI31b KOIIT TMPBIISTHEHHS KIIIEHTa, MaBBICIIb
KaHBEPCIIO 1 pIHTAOENbHACIL PIKJIAMHBIX 1HBECTBIIbIN, a TakcaMa IMaJeMIbIIb
y3aeMaji3esiHHe 3 MaTaBail ayasitopbisiid 1uist TAA «Ila6mik KpaaTery».

A¥Tap mparnbl nanBsipipkae, ITO MPbIBEA3EHbI ¥ €1 pa3iiikoBa-aHaTITHIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJIJTIOCTPOYBAE CTaH J0ceHara mparpcy, a yce
3ama3blyaHblsl 3 JITApaTypHBIX 1 THIIBIX KPBIHII[ CYIIpaBaKaroIlla CrachliikamMi Ha
1X ayTapay.



Diploma work: 61 p., 16 figures, 15 tables, 56 sources, 3 appendices

DIGITALIZATION, INTERNET MARKETING, DIGITAL
ADVERTISING, CONTEXTUAL DISPLAY ADVERTISING, COMPANY
WEBSITE, ADVERTISING CAMPAIGN ANALYTICS, LANDING PAGE
AUDIT

The purpose of the study: to develop proposals to improve the effectiveness
of an digital advertising campaign in LLC «Public Creativey.

In order to achieve this goal, the author set the following tasks:

1. to study the theoretical foundations of digital marketing and analyze the
tools of digital advertising;

2. to study performance indicators of digital advertising campaign;

3. to get acquainted with the regulatory legal documents governing digital
advertising campaign in the Republic of Belarus;

4. to analyze the experience of launching a digital advertising campaign LLC
«Public Creativey;

5. to evaluate the effectiveness of using contextual advertising as a
marketing tool for the company LLC «Public Creative»;

6. to offer practical recommendations for improving the effectiveness of the
site structure and contextual advertising.

Object of research: concept of a digital advertising campaign.

Subject of research: the effectiveness of the digital advertising campaign of
LLC «Public Creativey.

Research methods: general scientific methods of cognition: analysis,
synthesis, induction, deduction, comparison, marketing research methods, as well as
digital analytics tools.

Area of possible application: the implementation of the proposed measures
reduces the cost of attracting a customer, increases conversion and profitability of
advertising investments, and improves interaction with the target audience for LLC
«Public Creativey.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from the literature and other sources are accompanied by references to
their authors.





