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HAITMOHAJIBHBII  OBPA3, MEXJIYHAPOJHASI KOMMYHHMKAIIUS,
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Obvexm uccreoosanus — menua Kurasi.

lIpeomem uccnedosanus — 00pa3 HAIMOHAIBHOTO M MEXIYHApPOJHOTO B
KUTAMCKUX CPEJICTBAX MacCOBOM MH(OpMAIIUU.

Llenv uccnedosanus: BBISIBUTH KIIOYEBBIE TEHACHIMH UM OCOOEHHOCTH-
dbopmupoBaHUsT 00pa30B «HALMOHAIBHOTO» U «MEXKIYHApPOJIHOI0» B KUTAUCKUX
cpencTBax MaccoBOM MH(GOpMALIIH.

3aoauu uccreoosanusi:

I. OmnpenenuTh TMOHATHE U CYIIHOCTh O0Opa3oB  HAIMOHAIBHOTO U
MexkayHapoaHoro B CMU.

2. Onpenenuth TMOHATHE W CYIIHOCTh OOpa3oB  «HAIMOHAJIBHOTO» U
«mexayHapogHoro» B CMU.

2. IlpoBecTu CpaBHUTEIBHBIA aHaIU3 O00pa30B  «HAIMOHAJIBLHOIO» U
«mexayHapoaHoro» B CMU.

3. U3yuuTh  HUCTOPUYECKUH  KOHTEKCT M  pa3BUTUE  HAIMOHAIbHOMN
uneHTruyHocTy B Kutae.

4. OxapakTepusoBaTh 00pa3 «HAIMOHATBLHOTO» B kuTalickux CMMU.

5. HccnenoBarh BIMSIHUE TOCYIAapCTBEHHOM MOJIUTHUKKA Ha (opMupoBaHHUE
o0Opaza «HarmoHaiasHOTO» B CMU.

6. PaccMoTpeTs MexayHapoaHyo noautuky Kuras u ee orpaxkenune B CMU.

7. Ilpoananu3upoBaTh MO3UIIMOHUPOBAHUE 00paza «MEXIyHapOIHOTO» B
kutaiickux CMU.

llonyuennvie pezynvmamvl: ONUCAHbI TEOPETUUYECKUE OCHOBBI HCCIIEIOBAHUS
00pa30B «HALMOHAIBHOTO» M «MexayHapogHoro» B CMMU; wuccienoBan o00pa3
CHAIMOHATBHOTO» M «MEXIYHApOJHOI0» B KUTAWCKUX CpEJICTBaX MacCOBOM
uHdopmaIuu.

Ipaxmuueckasa 3uauumocms. Pe3ynbraThl pabOTBI MOTYT CTaTh OCHOBOW IJIf
JNATbHEUIIUX MCCIIENOBaHUM, OBITh MOJIE3HBIMHU [JIsi JKYPHAJIUCTOB, PEIAKTOPOB U
MEMAaHAIUTUKOB, paboTaromMX HaJ  co3laHueM KoHTeHTa 00  Kurae
MEXKTyHApPOIHOU ayUTOPUH.

JlututoMHast paboTta coepKuT 68 CTpaHWI] U COCTOUT M3 BBEIICHUS, TPEX TJIaB,
3aKJIFOYEHUS] M CIMCKAa HCMHOJb30BAaHHBIX HCTOYHUKOB, BKIOo4awmero 71
HaVMEHOBAHUE.



ABTOp paOOTHI MOATBEPKIAET, YTO UCCIEAOBAHUE BHITIOJHEHO CAMOCTOSATEIBHO,
a TIOJIyYEHHBIE PE3yIbTaThl JOCTOBEPHBI.
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ABSTRACT

NATIONAL IMAGE, INTERNATIONAL COMMUNICATION, COMMUNITY OF
SHARED FUTURE, SOFT POWER, BELT AND ROAD INITIATIVE,
INCLUSIVENESS, ECONOMIC OPENNESS

Object of the study — Chinese media.

Subject of the study — the representation of national and international
identities in Chinese mass media.

The aim of the study is to identify key trends and features of the formation of
images of “national” and “international” in Chinese media.

Research Tasks:

1. Define the concept and essence of national and international images in the
media.

2. Conduct a comparative analysis of the images of “national” and
“international” in the media.

3. Study the historical context and development of national identity in China.

4. Characterize the image of “national” in Chinese media.

5. Research the influence of state policy on the formation of the image of
“national” in the media.

6. Consider China's international policy and its reflection in the media.

7. Analyze the positioning of the image of "international" in Chinese media.

Findings. The study outlines the theoretical foundations for researching
“national” and “international” representations in mass media and analyzes their
portrayal in Chinese media.

Practical significance. The results of the work can become the basis for further
research, be useful for journalists, editors and media analysts working on creating
content about China for an international audience.

The diploma work contains 68 pages and consists of an introduction, three
chapters, a conclusion and a list of references, including 71 titles.

The author of the work confirms that the research was carried out
independently, and the results obtained are reliable.
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