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PEKJIAMHBIN BPEH/I, PABPABOTKA PEKJIAMHOI'O BPEH/IA,
IMPOJIBMXXEHUE PEKJIAMHOI'O BPEHJIA, OLIEHKA D®®EKTUBHOCTU
PEKJIAMHOI'O BPEHJIA, MAPKETMHI"OBBIE KOMMYHUKAILINA

Heab uccienoBanus: pa3padoTaTh NPEII0KEHUS MO TOBBIIICHUIO
s dextuBHOCTH pekiiambl Openga OO0 «MHayCcTpUst CTUIIS.

Oo0bexT uccaenoBanusi: OO0 «HayCTpUs CTUILDY.

IIpeamer uccaegoBaHus: MapkeTUHroBas aearenbHocTb OO0 «MuaycTpus
CTHIIS».

MeToabl uccaeq0BaHMSA: aHATIU3 U CUHTE3, METOJI CPAaBHEHUS, TpaduuecKuit
c1roco0, K03 OHUITMEHTHBIN METOI, METO MOACIUPOBAHUS, TOTHICCKUMN MOIX0] K
OLICHKE SKOHOMUYECKUX SIBJICHU.

UccaenoBanus u pa3padboTKM: B UCCIECOBAHUH pacCMaTPUBAIOTCS
TEOPETUYECKHE OCHOBBI 3(PHEKTUBHOCTH PEKIIAMBI, AHATU3UPYETCS TEKYIast
MapkeTuHroBas faearebHocTh OO0 «HIyCcTpust CTUIIS», BBISBISIOTCS KIIOUYEBbIE
HEJIOCTAaTKH CYIIECTBYIOIIEH PEKIIAMHOM CTpAaTeruu U MPEJIaraeTcs KOMIUIEKC Mep,
HaIpaBJICHHBIX Ha MOBBIIIEHUE Y3HABAEMOCTH OpEH/1a U BOBJICUEHHOCTH
MTOKYIIATEJIEH.

O06s1acTh BO3MOKHOT0 NPUMEHEHUSI: PE3YJIbTAaThl UCCIEOBAHUS MOTYT OBITh
ucnoas3oBanbl OO0 «MHaycTpus CTUIISH U aHATIOTUYHBIMU PO3HUYHBIMU WU
JTUCTPUOBIOTOPCKUMU KOMIIAHUSIMU, CTPEMSIIUMHUCS TOBBICUTH 3(PHEKTUBHOCTD
pEKJIaMbl, YBEIIUYUTD JIOSIIbHOCTD MOKYIIATENIe U ONTUMU3UPOBATH CBOU
MapKETUHTOBBIE OFOKETHI.

ABTOp pabOTHI MOJATBEPKIAET, YTO MPUBEACHHBIN B HEW pacueTHO-
aHAJMTUYECKUI MaTepural MPaBUWIbHO U 0OBEKTUBHO OTPAXKAET COCTOSIHUE
HCCIIETyEMOTO MPOIIECCca, a BCE 3aMMCTBOBAHHbBIC U3 JIMTEPATYPHBIX U APYTHUX
HMCTOYHUKOB COMPOBOKIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Heimiomuas padora: 75 c., 23 man., 8 tadia., 50 kpeiHil, 4 nagatkay

POKJIAMHBI BPOHJI, PACIIPAIIOYKA POKJIAMHATA BPDHJIA,
[IPACOVYBAHHE POKJIAMHAT'A BPOHJA, ALIDHKA D®EKTBHIVHACLI
POKJIAMHAT A BPOHJIA, MAPKETBIHI' ABBISI KAMYHIKALIBII

Mbra jgacaegaBaHHsi:  pachopalaBailb OpanaHOBBl A  MaBBIIIIHHIO
adexThIyHacl pakiaaMbl 0pauaa TAA «luayctpeist CTbUTION.

A0'ekT nacaenaBanus: TAA «Ianyctpeis CTeuon.

IIpagmer pacienaBaHHsi: MapkeTblHraBas n3edHacup TAA «IHDYCTpBIS
Crbution.

Metaabl nacienaBaHHsi: AHaii3 1 CIHTI3, MeTaJ NapayHaHHs, rpadidyHbl
criocad, Kod(PUITMEHTHBIN MeTal, METa MaJIdIsIBaHHS, JaridHbl MaJbIX0 1a allPHKI
SKaHAMIYHBIX 3'dY.

JacaenaBaHHi i pacnpanoyki: ¥V gacienaBaHHi pa3risiaoliia T2ap3ThIYHbISA
acHOBBI A(DEKThIYHACIII PAIKJIAMBbI, aHaji3yella Osryyas MapKeTbIHTaBas J3€HHaCIb
TAA «Inayctpeis CTbuIIO», BBISYIIAIONIA KIFOYABBISI HEAAXOIbl ICHYIOYal paKJIaMHan
CTpaTaTii 1 MpanaHyela KOMIUIEKC Mep, HaKipaBaHbIX HA MABBIIIYHHE Ta3HABAIbHACII]
OpsHAa 1 YUArHyTacIi NaKynHIKOY.

BoOsacub MarybiMara npbIMsiHEHHSI: BBIHIKI JlaclieJaBaHHSI MOTYIb OBIIb
BoiKapbicTanbl TAA «lugyctpeis CThUTIO» 1 aHallariyHbIMI  PO3HIYHBIMI 200
JIBICTPBIOYTApCKIMI KaMIIaHisiMI, SIKiS IMKHYIIIA MaBBICIIb PEKTHIYHACIL PIKIIAMBI,
NaBsUTIYBILb JTasUIbHACIL TAKYITHIKOY 1 aIThIMI3aBallb CBA€ MAPKETHIHTaBbIsS OFOKITHI.

A¥yTap mpansl nanssip/iKae, IITO MNPbIBEA3EHbI ¥ € pa3iikoBa-aHATITBIYHbI
MaT3phIsil IpaBUlbHA 1 a0'eKThIYHA aIFOCTPOYBae CTaH JIOCieAHara mpaipcy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII CyIpaBajXKaroIlla CIachuIKaMi Ha 1X

ayTtapay.



Thesis paper: 75 p., 23 fig., 8 tabl., 50 sources, 4 app.

ADVERTISING BRAND, DEVELOPING ADVERTISING BRAND,
PROMOTING ADVERTISING BRAND, EVALUATING THE EFFECTIVENESS
OF ADVERTISING BRAND, MARKETING COMMUNICATION

Purpose of the research: to develop proposals to improve the effectiveness of
the advertising brand LLC “Industry of Style”.

Object of the research: LLC “Industry of Style”.

Subject of the research: marketing and advertising activity of LLC “Industry
of Style”.

Methods of research: analysis and synthesis, method of comparison, graphical
method, coefficient method, modeling method, logical approach to the evaluation of
economic phenomena.

Research methods: the research examines the theoretical foundations of
advertising efficiency, analyzes the current marketing activities of LLC “Industry of
Style”, identifies key weaknesses in the existing advertising strategy, and proposes a
set of measures aimed at improving brand visibility and customer engagement.
Economic evaluation of the proposed marketing tools (contextual and targeted
advertising) is conducted using ROI calculations and revenue growth forecasts.

Area of possible application: The results of the study can be applied by LLC
“Industry of Style” and similar retail or distribution companies seeking to improve
advertising effectiveness, increase customer loyalty, and optimize their marketing
budgets.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



