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Junnomuas pabota: 76 c., 7 puc., 11 tabmn., 52 ucrounuka, 12 npui.

NHTEPHET-MAPKETHUHI', UHTEPHET, CTPATEI' U, CTPATEI' A
NMHTEPHET-MAPKETHUHI'A, PASPABOTKA CTPATETUH, SWOT-AHAJIN3

Oo0bekT nccaegopanusi: OO0 «Kanutan Mopran Knaoy.

IIpeamer uccienoBanus: crparerus narepHer-mapketnara OOO «Kanurtan
Mopran Kna6».

ean pabdoTsl: pazpadoTka cTpaTerun untepHeT-mapketTuara OO0 «Kanurtan
Mopran Knabo».

MeToabl HCCIAEAOBAHMA: METOAbl cHCTEMHOro aHanuza, SWOT-ananus,
BKJIFOUEHHOE HaOIIOZIeHUE, aHajIu3 JIOKYMEHTOB, METOJ KiaccU(UKaIMh, METOJ
AKCIIEPTHOMU OLICHKHU.

Pe3yabTaThl Mcc/IeIOBAaHUS M Pa3padOTKH: PAaCCMOTPEHBI TEOPETUUYECKUE
aCIeKThl pa3paboOTKH CTPATEruu UHTEPHET-MAPKETUHTA; TPOBE/ICH aHAJIM3 U OLIEHEHA
saddexTuBHOCTH cTpaterun uHTepHeT-MapkeTnHra OO0 «Kanuran Mopran Kiady;
paspabotana crpaterusi untepuer-mapketuara OOO «Kanuran Mopran Kiady.

Ob6aacTs npaktudeckoro npumeneHusi: OOO «Kanutan Mopran Kna6», a
TaK)Ke IPyTrHe NpeanpusThs, OCYLIECTBIISIOIINE CXOKUI BU AEATEIbHOCTH.

['nmaBHBIM KpUTEpUAMH 3 ()EKTUBHOCTH peatn3alii BHOCUMBIX MPEIJIOKEHUN
ABJIIETCS YBEJIMYEHUE OOBEMOB MPOAAXK M POCT MPHUOBUIM OT peadu3aluu, 4YTO
ob6ecnieunt nanpHeimee pazsurue OO0 «Kanmuran Mopran Kina6.

ABTOp  paboThl  TOATBEPXKIAET,  UYTO  MPHUBEACHHBIM B  HeH
pacyeTHO-aHAIMTUYECKHUI MaTepua MpaBUiIbHO U OOBEKTUBHO OTPAKAET COCTOSTHUE
UCCJIEAYyEMOro Ipolecca, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JIPYTHX
UCTOYHUKOB TEOPETUYECKHE M METOJOJOTHUYECKUE IIOJIOKEHHUSI M KOHUEMINU
CONPOBOKJAIOTCS CChUIKAMU HAa UX aBTOPOB.



Thesis: 76 p., 7 fig., 11 tables, 52 sources, 12 adj..

INTERNET MARKETING, INTERNET, STRATEGY, INTERNET
MARKETING STRATEGY, STRATEGY DEVELOPMENT, SWOT ANALYSIS

Object of the study: Captain Morgan Club LLC.

Subject of the study: development of an Internet marketing strategy for Captain
Morgan Club LLC.

Objective of the work: development of a strategy and methods aimed at
improving the Internet marketing strategy for Captain Morgan Club LLC.

Research methods: methods of system analysis, SWOT analysis, included
observation - familiarization with aspects of control activities in practice, document
analysis, classification method, expert assessment method.

Research and development results: the theoretical aspects of the
development of an Internet marketing strategy are considered; the analysis and
effectiveness of the Internet marketing strategy of Captain Morgan Club LLC is
carried out; the Internet marketing strategy of Captain Morgan Club LLC is
developed.

Field of practical application: Captain Morgan Club LLC, as well as other
enterprises engaged in a similar type of activity.

The main criteria for the effectiveness of the implementation of the proposed
proposals is an increase in sales volumes and an increase in profits from sales, which
will ensure the further development of Captain Morgan Club LLC.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical and methodological provisions and concepts borrowed from
literary and other sources are accompanied by references to their authors.



