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Hunomuas pabora: 79 c., 16 puc., 15 Tabn., 56 uctoyHuKoB, § mpwuIl.

MAPKETHUHI OBAA JEATEJIbBHOCTD, CIIOPT, PEBIHOK CIIOPTHUBHbBIX
YCIIVT, MAPKETHUHI B CIIOPTE, AHAIJINS, OLEHKA,
COBEPHIEHCTBOBAHUE, DOPEKTUBHOCTb

Llenpro TUIIIOMHON paOOTHI SIBISIETCS CO3/IaHUE MEPONPUATHI, HAITPaBICHHBIX
Ha COBEpPIICHCTBOBaHME MapKeTHHToBOU crpaTteruu B ['CY «backeTOonbHBIN KiTyO
Bopucden» B 1ensix moBBIIICHUS] YPOBHS KOHKYPEHTOCIIOCOOHOCTH U ONTUMHU3ALIUN
nokasartelsield QMHAHCOBOM JESTETHHOCTH.

O6wext uccnenoanus: aestenbHOCTh ['CY «backeTdonbhbIl Kiyd bopucheny.

[Ipenmer  uccnepoBaHus:  Bompockl  (opmupoBanus  3(hPeKTUBHON
MapkeTuHroBoit crpareruu B ['CY «backeToonbHbIN Kiyd bopuchen».

MeTobl UCCIeIOBaHUS: METO/Ibl AHAJIM3a U CUHTE3a, CPABHEHHUS, JIOTUYECKUH,
o0pabotku napopmannu, PEST-ananusa.

O6nacte Bo3MOkHOTO mpuMeHeHus:: B aesaresbHocTH ['CY «backeTOonbHBII
ki1y0o bopuchen»

ABTOp paboThl MOATBEPXKAAECT, YTO MPUBEACHHBIA B HEW paCUYETHO-
aHAJIUTUYECKUH Marepuan TNpaBUIbHO M OOBEKTUBHO OTPAXaeT COCTOSHHUE
UCCJIEyeEMOro TMpollecca, a BCE 3aWMCTBOBAHHBIE M3 JIMTEPATYPHBIX M JPYTrHX
MCTOYHUKOB COIPOBOXKIAIOTCSA CChUIKAMU Ha UX aBTOPOB.



Jeimmomuas ipama: 79 c., 16 man., 15 Tabm., 56 kpsiHi, 8 npeIK.

MAPKETBIHTABAS J3EMHACLIb, CIIOPT, PBIHAK CIIOPTBIVHBIX
[TACJIVT, MAPKETBIHT V CIIOPLIE, AHAJII3, ALIDHKA, VIACKAHAJIEHHE,
DOEKTBIVHACIH

Mbra macnenmaBaHHs: pacrparioyka mapkeTsiHTaBaii crpatarii ['CY «backer-
oonpHBI K1Yy0 Bapreichen» Ha acHOBE TaribIOJICHara BEIBYYIHHS METOJBIK CTPATATI-
Hara rlaHaBaHHsS MapKeThIHTaBai J3eitHacIIl.

Ab'ext nacnenaBanns: ['CY «backet6onbHbl Ki1y0 bapsicheny.

[Ipanmer nacnenaBanns: IlpiTanHi QapmipaBanHs d(eKTbIyHal Mapke-
ThiHraBait crpararii ¥ I'CY «backer0onbHbl K1y0 bapsichen».

Meranpl nacnegaBaHHA: MeTaAbl aHAII3Y 1 CIHTA3Y, NMApayHaHHS, JariyHai
anpanoyki iHpapmansil, PEST-anamnizy.

Bo6nacips marusimara npeiMsiHeHHs: y a3eitHacui TAA «Ham Isampok.

A¥yTap mpailpl marBspjkae, IMTO MPBIBEI3EHBI ¥ €l pasiiikoBa-aHaTIThIYHbI
MaT3phIsi paBUIbHA 1 a0'eKThIYHA aIFOCTPOYBAae CTaH JOCJEeAHara mparpcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 THIIBIX KPBIHIL CyNpaBaKarola CrachblUIKaMl Ha 1X

ayrapay.



Graduate work: 66 p., 14 figures, 17 tables, 50 sources, 3 appendices.

MARKETING ACTIVITIES, SPORTS, SPORTS SERVICES MARKET,
MARKETING IN SPORTS, ANALYSIS, EVALUATION, IMPROVEMENT,
EFFECTIVENESS

The purpose of the study to create measures aimed at improving the marketing
strategy at Nash Shamrock LLC in order to increase competitiveness and optimize
financial performance.

The object of research: the activities of Nash Shamrock LLC.

The subject of the research: the marketing strategies used in Nash Shamrock
LLC, as well as the directions of their improvement.

Research methods: methods of comparison, comparison, grouping, graphical
representation, tabular representation, relative and absolute values, mathematical
modeling.

Scope of possible application: in the activities of Nash Shamrock LLC.

The author of the paper confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



