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Junnomuas pabora: 72c., 4 puc., 14 Ta6., 50 UCTOYHUKOB, 5 TIPHUII.

MAPKETHUHI, PEKJIAMA, MAPKETHUHI'OBAA CTPATEI'UA,
PEKIIAMHAA AKTUBHOCTbD, DODPEKTUBHOCTDL BU3HEC-ITPOLUECCOB

Ilens wuccnemoBanus: paszpaboTka dS(PPEKTUBHOW CHUCTEMBI PEKIAMHOMN
NEeATEIbHOCTH B paMKax MapKeTHHroBod ctparerun OOO «CkailXoym» s
MOBBIIICHUSI KOHKYPEHTOCTIOCOOHOCTH KOMITAHWM HAa PBHIHKE U YIyYIICHUS
(PMHAHCOBBIX MMOKA3ATENEH.

B pamkax mocTmkeHus 1eu padoThl aBTOPOM OBLIHM MOCTABIICHBI CIETYIOIINE
3a/1a4H:

N3yunTh TEOpPETHUUECKHE OCHOBBI PEKIIAMHOM NEATEIBHOCTH M €€ PO B
MapKETUHIOBOM CTpaTErnv KOMIIAHUH.

[Ipoananu3upoBaTh UENH, TPUHIUIB 1 UHCTPYMEHTBI PEKJIAMbl B KOHTEKCTE
0eJI0pyCCKOro 3aKOHOIATENBCTBA U PHIHOYHBIX YCIOBUU.

HccnenoBarh BIMSHUE PEKIAMHBIX KAMIIAHUI HAa TOCTUKEHUE MAPKETUHTOBBIX
LEJEH.

[IpoBecTn aHanM3  TEKyIIUX OW3HEC-NPOLECCOB W  MAPKETHHTOBOM
nearenbHocTH Komnann OO0 «CkanXoym».

Ouennth 3(PEKTUBHOCTD HCMONB3YEMBIX KaHAJIOB IMPOABUKEHUS, BKIIIOYAS
Instagram, napTHEpPCTBA U O(IANH-MEPONPUITHSL.

Paccunrate mokazarenn koHBepcuM Ipoaax 3a 2022-2024 rr. U BBIIBUTH
JTUHAMUKY.

Pa3paboTtaTh pekoMeHJaluuu MO ONTUMHU3AIMU MAPKETHHTOBOM CTpaTeruu u
MOBBIIIEHUIO 3PHEKTUBHOCTH PEKIIAMHOM AESTENbHOCTH.

O06nekT uccnenoBanus: neareabHOCTE OO0 «CraitXoymy».

[IpeameT uccieqoBaHUs: OpraHU3alMs PEKJIAMHOM JESTENbHOCTH, €€ POJib U
BIIMSIHUE HA MApKETUHIOBYIO cTpaTeruto komnannu OO0 «CkainXoym».

Mertoapl ucCnenOBaHUA: aHAIUM3 MApPKETUHITOBOM M PEKIIAMHOW AKTUBHOCTH
KOMITaHUH, U3yUYE€HHE BHYTPEHHUX U BHEIIHUX (DAKTOPOB, BIUSIOIIUX HA PEKJIAMHYIO
NeSATEIbHOCTD, a TAKKE METO/bl CPABHUTEILHOTO aHAJIM3a U OLIEHKU 3(PPEKTUBHOCTH
PEKIIAMHBIX KaMITaHUH.

UccnenoBanuss u pa3pabOTKU: MPOBEACH aHadu3 TEKyIlled peKIaMHOMN
nearenbHOocTH OO0 «CkaitXoym», pacCMOTPEHBI OCHOBHBIE KaHaJbl IPUBJICYCHUS
KJIIMEHTOB, a Takke 3()(PEKTUBHOCTh HMX HCHOJIb30BaHUS. BBISBIEHBI KIIOYEBBIC
npoOiemMbl B PEKIIAMHOW CTpaTerud KOMIIAHMM, pa3paOOTaHbl PEKOMEHIALMH TI0
ONTUMM3ALMHU PEKIIAMHON CTPATETUU U BHEAPEHUE HOBBIX PEKJIAMHBIX MHCTPYMEHTOB.

O6mactb  BO3MOXXHOTO  NPAKTUYECKOTO  MPUMEHEHUsS:  pe3yJbTaThl U
pPEeKOMEHJAIMU MOTYT OBITh MCIHOJIb30BaHbl He TOJbKO OO0 «CkaiiXoym», HO U
IPYrUMU KOMIaHUSIMU B cepe ycayr © CTPOUTENbCTBA, CTPEMALLIUMUCS



ONTUMHU3UPOBATh CBOM PEKJIAMHBIE TMPOUECCHl U YIYYIIUTh MapKETUHTOBYIO
3 PEeKTUBHOCTE.

ABTOp pabOThl MOATBEPXkKIAET, UYTO TMPUBEACHHBIE B HEW Marepualbl
OOBEKTHBHO OTPAXKAIOT COCTOSHHUE TPEANPHUATHS, a BCE 3aMMCTBOBAHHBIE U3
JUTEPATYPHBIX U JIPYTHUX UCTOYHUKOB TEOPETHUUYECKUE TMOJOKEHUS U MPAKTUUYECKUE
pa3pabOTKU COMPOBOKIAIOTCA CChUTKAMU HA aBTOPOB.



Jpimmomuas para: 72c¢., 4 man., 14 ta6., 50 xpeIHim, 5 Tpbul.

MAPKETBIHI,  PDKJISIMA, MAPKETBIHTABAS  CTPATOIIY,
PAOKJIAMHASI AKTBIYHACLIb, D®EKTBIVHACLIb BI3HAC-TIPAIIDCAY

MbTa naciemaBaHHs: paciparoyka 3(heKThIyHAN CiICTIMBI pAKIIaMHaN T3eiHaCIT
¥ pamkax wmapkeTeiHTaBaii crpardrii TAA "CkainXoym" s TaBBIIDHHS
KaHKYPAHTAa3/10JIbHACIII KaMITaHil Ha PBIHKY 1 MaJSMIIPHHSA (D1HaHCABBIX MaKa3ubIKay.

VY paMkax NacsArHEHHS MAThI Mpallbl ayTapaMm ObUIl MacTayJIeHbl HACTYITHBISA
3a]1aybl:

1) BpIByublllb TPap3THIUHBISI ACHOBBI pAIKIAMHaM [A3eiHacui 1 se ponl ¥
MapKeThIHIaBail CTpaTAril KaMIIaHii.

2) IlpaananizaBailb M3ThI, NPBIHIBIIEI 1 IHCTPYMEHTBI P3KJIAMbl § KAHTIKCIE
Oenapyckara 3akaHaJaycTBa 1 ppIHAYHBIX YMOY.

3) JlacienaBaip yIuibly paKJIaMHBIX KaMIIaHIM Ha TAaCSITHEHHE MApKEThIHTaBbIX
MOT.

4) IlpaBecui aHani3 OsArydsix Ol3HEC-Ipaldcay 1 MapKeThbIHraBal [3eiHacI
kammanii TAA "CkaiiXoym".

5) Auanine 3(eKkTelyHACUb KaHajay NpacoyBaHHS, sIKisl BBIKAPHICTOYBAIOLIIIA,
yKJIto4yaroubl Instagram, mapTHEPCTBHI 1 apyialiH-MepanpbIeMCTBBI.

6) Pasmiublile makazublki KaHBepcil nmpopaxkay 3a 2022-2024 rr. 1 BbIABILb
JILIHAMIKY .

7) PacnpaniaBaiib p3kaMeHallbll Tla anThIMi3allbli MAPKEThIHTaBail CTpaTAril 1
NaBBIIIPHHI 3QEKThIYHACL PAKJIaMHAN A3E€HHACLI.

AO'exT gacnenaBanHs: a3edHacip TAA «CkaitXoym.

[IpaameT gacnenaBaHHs: apraHi3alblsl paKJIaMHal J3eiHacll, e poJs 1 YIibly
Ha MapKeTbhIHTaBy1o crpatrarito kamnaHii TAA «CkaitXoym».

Mertanpl nacienaBaHHs: aHaji3 MapKeThIHTaBal 1 pAIKJIaMHAM aKThIYHACI
KaMIaHil, BBIBYYIHHE YHYTpPaHbIX 1 3HEIIHIX Qakrapay, sKis YIUIbIBAIOIb Ha
pPOKJIaMHYI0 JA3€HMHaclb, a TakcaMa MeTajbpl MapayHalbHAara aHamidy 1 aJ3Hakxl
A(hEeKTHIYHACII PIKJIAMHBIX KaMIaH1M.

JlacnenaBanHi 1 pachpainoyki: MpaBeA3eHbl aHaji3 OsArydail pokiiamMHai
m3eiiHaci TAA "CkaitXoym", pasriemkaHbl acCHOYHBIS KaHaJbl MPBILSTHEHHS
KJIIeHTay, a TakcamMa 3(EeKTbIYHACIh 1X BBIKAPHICTAHHA. BbBIAYICHBI KIIIOUYaBBIA
npabsiemMbl ¥ pIKJIaMHaM CTpaTarii KamIlaHii, pachpaiiaBaHbl pIKaMeHAalbll Ta
anThIMi3allbll pIKJIaMHAM CTPATATIl 1 YKapaHEHHE HOBBIX PAKJIAMHBIX IHCTPYMEHTAY.

BoOnacip MarubiMara mMpakTblYHAra MpPBIMSHEHHS: BBIHIKI 1 p3KaMeHJalbli
MOTYIIb OBIIlb BEIKapbICTaHbl He TObKI TAA "CxkaitXoyMm", aje 1 HIIBIMI KaMIaHisIMI
¥V cheppl macayr 1 OygayHINTBa, sKisS IMKHYIIIA amnThiMi3aBallb CBae PIKJIAMHBISL
IparpChl 1 NaJdeNIbIb MAPKETHIHTABYIO 3(PEKTHIYHACIIb.



A¥Tap mpatibl MauBspkae, ITO MPBIBEA3CHBIA ¥ € MaTIPbIsIbl a0'eKThIyHA
aTIOCTPOYBAIOLb CTaH MPAIPHIEMCTBA, a YCe 3ama3plyaHbls 3 IITApaTyPHBIX 1 IHIIBIX
KPBIHIL T3apATHIYHBIS CTAHOBIIIUBI 1 MPAKTBIYHBIA PACIPAIOYKI CYMpaBaKarouia
crachUTKami Ha ayTapay.



Diploma work: 72 pages, 4 figures, 14 tables, 50 sources, 5 appendices.

MARKETING, ADVERTISING, MARKETING STRATEGY,
ADVERTISING ACTIVITIES, BUSINESS PROCESS EFFICIENCY

The purpose of the study: development of an effective advertising system within
the framework of the marketing strategy of SkyHome LLC to increase the company's
competitiveness in the market and improve financial performance.

In order to achieve the goal of the work, the author set the following tasks:

1) To study the theoretical foundations of advertising and its role in the
company's marketing strategy.

2) To analyze the goals, principles and tools of advertising in the context of
Belarusian legislation and market conditions.

3) To study the impact of advertising campaigns on the achievement of
marketing goals.

4) To analyze the current business processes and marketing activities of
SkyHome LLC.

5) Assess the effectiveness of the promotion channels used, including Instagram,
partnerships and offline events.

6) Calculate sales conversion rates for 2022-2024 and identify the dynamics.

7) Develop recommendations for optimizing the marketing strategy and
increasing the effectiveness of advertising activities.

Research object: activities of SkyHome LLC.

Research subject: organization of advertising activities, their role and impact on
the marketing strategy of SkyHome LLC.

Research methods: analysis of the company's marketing and advertising
activities, study of internal and external factors influencing advertising activities, as
well as methods of comparative analysis and evaluation of the effectiveness of
advertising campaigns.

Research and development: an analysis of the current advertising activities of
SkyHome LLC was conducted, the main channels for attracting customers were
considered, as well as the effectiveness of their use. Key problems in the company's
advertising strategy were identified, recommendations were developed for optimizing
the advertising strategy and introducing new advertising tools.

Area of possible practical application: the results and recommendations can be
used not only by SkyHome LLC, but also by other companies in the service and
construction sectors seeking to optimize their advertising processes and improve
marketing efficiency. The author of the work confirms that the materials presented in
it objectively reflect the state of the enterprise, and all theoretical provisions and



practical developments borrowed from literary and other sources are accompanied by
references to the authors.



