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OOBEKT HCCJIEI0OBAHUSI — MapPKETHUHT B3auMooTtHoureuui OO0

«ITapoBo3 Tpenn».

[IpeameTr wuccienoBaHUs — MAapKETHHIOBbIE KOMMYHHUKAIMM B IIPOIECCE
B3aMMOOTHOIIEHHH cyObeKTOB pbiHKa ¢ OO0 «IlapoBo3 Tpeitny.

[lenp paOoOTHI: MpOAHATU3UPOBATH MApPKETHHroBble KoMmMmyHuKauuun OOO
«ITapoBo3 Tpeiin», pa3zpaboTarh PEKOMEHAAIIMU IO COBEPIICHCTBOBAHUIO CHUCTEMBI
MapKETHUHTa B3aMMOOTHOILICHUH.

Meroabl uccaeAOBaHMUS. METOJA aOCTPAKTHOIO MOJEIMPOBAHUSA CHUTYyaluH,
0000lIeHNE M CHUCTEeMaTH3alUsl WU3BECTHBIX JaHHbBIX, HAOJIIOJEHHUE, CTAaTUCTUYECKUIl
aHaNu3, U3y4eHHe rnokaszarenen 3pPeKTUBHOCTH.

HccnenoBanuss M pa3paOOTKU: MPOBEIEH aHAJIW3 IIOMCKOBOM BBIIAYU U
BU3yaJIbHOI COCTaBISIONIEH KapTouek ToBapa Ha Mapketmeiice OOO «Ilapoo3

Tpelin», NpoBeAECHNE MAPKETUHIOBOTO UCCIICIOBAHNS B paMKax yd4acTus B
BBICTABOYHOM JIEATEIILHOCTH. PazpaboTansr pEeKOMEHAaIMu 110
COBEPIICHCTBOBAHUIO CHUCTEMBbl MApPKETHMHTOBBIX KOMMYHMKAIIUM B ceTu
HNHTepHET NpoAyKIUHA KOMITAHHUH.

ONieMEHThl ~ HAy4YHOM  HOBHU3HBI.  pa3pabOTaHbl  PEKOMEHJALMU  T10

COBEpIICHCTBOBAHUIO MAPKETUHIOBOM JESATENIbHOCTH B paMKax MOJUTHUKUA MapKETHHIa
B3aMMOJICHCTBUSI B ceTH VIHTEpHET KOMIIaHWH, pa3padOTaHbl PEKOMEHAALNN IO
COBEpIICHCTBOBAHUIO MAapKETHUHIOBOW JEATEIBHOCTH B paMKax BbICTABOYHOU
JeSITEIBHOCTH.

OOnacte  BO3MOXHOTO  MPAKTHUECKOTO MPUMEHEHHS: COBEPIICHCTBOBAHUE
CUCTEMBI MAapKETUHT OBBIX kommyHukanuit OOO «IlapoBo3 Tpeimy.

TexHuko-3KOHOMUYECKas, collMajbHasi 3HAYMMOCTh. BHEJIPEHHE Pa3padOTOK
MOBBICUT PAIlMOHATIBHOCTh B3aUMOJICUCTBUS C KJIMEHTAMH, YBEJIMYHUT HX KOJUYECTBO,
MOBBICUT TIO3WIIMM KapTOYEeK TOBapa KOMITAHWW B MOMCKOBOH BBITAYE, a
TaKKe€ TOCIOCOOCTBYeT pocTy  3(PGEeKTHBHOCTH PAOOTHI C ONTOBBIMH KJIMEHTAMHU.

ABTOp paboThl TONTBEPXKIAET, YTO NPHUBEACHHBII B HEW pacyeTHo-
aHAJIMTUYECKUl MaTepuadl OOBEKTHBHO OTPaXKaeT COCTOSHUE HCCIIETyeMOro
mporiecca, a BCE 3aUMCTBOBAHHBIE U3 JUTEPATYpHBIX U JAPYTUX HCTOYHUKOB
TEOPETUYECKUE TIONIOKEHUS U KOHIETIIIH COMPOBOXKAAIOTCS CChIJIKAMU HA MX aBTOPOB.



Heimmomuas npana: 91 c., 10 man., 23 tabm., 50 KpeIHiiL.

MAPKETBIHI"ABBIA KAMVYHIKAIIBII, MAPKETBIHI"ABBIA
VY3AEMAAJ/ITHOCIHBI, ®APMABAHHE IHTOPOCA, B2B MAPKETbBIHI,
[HTOPOHT-MAPKETBIHI', SERM, MAPKETBIHI' IHCTPYMEHTGI

AO'ekT macnegaBaHHS - MapKeThIHT y3aemaanHociH TAA «IlapaBo3 Tpauiay.

[IpagmeT nmacnmenaBaHHs -  MApKETBIHTaBbIA — KaMyHIKalbll Y mparpce
y3aemaanHociH cy0'ekray peiHky 3 TAA "IlapaBos Tpoiia".

MbsTta paloThl: mpaaHaiizaBallb MapKeThIHraBblsl kKamyHikaneli TAA "IlapaBo3
Tpoiia", pacmpamnaBaip pIKaMeHIAIBIl MMa YAacKaHAJIEHHI CICTAOMBI MapKETBIHTY
y3aeMaaIHOCIH.

MeTtanpl  facienaBaHHS:  MeTaJ aOCTpakTHara MadJIsiBaHHA  CITyallblid,
abaryibHEHHE 1 CICTAMATHI3AlbIS BAIOMBIX JAaHBIX, HAa31paHHE, CTATHICTHIYHBI aHAJI3,
BBIBYUDHHE MMaKa3ubIKay 3()EKTHIYHACIII.

JlacnenaBaHHi 1 pacmpaioyki: MpaBeI3eHbl aHalli3 MOIIyKaBad BbIIAYBI 1
Bi3yajbHara CKJIAJHIKY KapTak TaBapa Ha wmapketmuieiice TAA "IlapaBo3 Tpoiin”,
MIPaBsS/JI3CHHE MAapKEThIHIaBara [JaciielaBaHHd y paMmKax yA3ely VY BbICTaBayHau
n3eiHacti. PacrpanaBansl pakaMeHaaIbll Ma yaacKkaHaaeHH1 CiICTIMBlI MApKETBIHTaBBIX
KaMyHIKalbIil y CeTIbl [HT3pHAT MpaayKIibll KaMIIaHil.

DNeMeHTHl HaBYKOBall HaBI3HBI: pacrpaliaBaHbl pIKaMeH 1a1lbl1 Ma Y AacKaHaleHH1
MapKeThIHraBal J3eiiHacill KaMmaHil ¥ paMKax MajiThlKi MAPKETBIHTY Y3aeMa3esiHHS ¥
CeTIbl I[HTAIPHAT KammaHil 1 s€ MpaxyKIbl, pacHpamaBaHbl pIKaMEHJAIbIl I1a
ynackaHalleHH1 MapKeThIHTaBai JA3eiHacIll ¥ paMKax BbICTaBayHall J3eiHactii .

[amina wmarypiMara TpakThIYHAra MPBIMSHEHHS: YJACKaHAJICHHE CICTAMBI
MapkeThIHraBbIX kKaMmyHikaubiii TAA "IlapaBo3 Tpaiin'.

ToxHika-dKaHaMiuHas, calblsibHAS 3HAYHACIh: YKapaHEHHE paclpaljoBak
NaBBICILIb pallbITHAIBHACIL Y3aeMaJ3esIHHS 3 KJIeHTaMi, MaBsUNYbIIh 1X KOJbKACIIb,
MaBBICIIIh TA3ilbll KapTaKk TaBapy KamamHil ¥ TanrykoBail BBIJAYbl , a Takcama
nacajzeitHiuae pocty 3(heKThIyHACIl paOOThI 3 alTOBBIMI KJITIEHTaMI.

A¥yTap mparpl manBsipjKae, IITO TPBIBEA3EHB Y € pasilikoBa-aHATITHIYHBI
MaTAPBIsIT a0'eKThIYHA a/UTFOCTPOYBAe CTaH JOCeAHara mparjcy, a yce 3amna3bluaHbls 3
JITApaTypHBIX 1 1HIIBIX  KPBIHII]  TIAPITHIUHBIA — MaJaXdHHI 1  KAHIPMIbI
CyIpaBaKarolllla CrachblIKaMi Ha 1X ayTapay.
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MARKETING COMMUNICATIONS, RELATIONSHIP MARKETING, INTEREST
GENERATION, B2B MARKETING, INTERNET MARKETING, SERM,
MARKETING TOOLS

The object of the study is relationship marketing of Parovoz Trade LLC.

The subject of the study is marketing communications in the process of relationships
between market entities and Parovoz Trade LLC.

Purpose of the work: to analyze the marketing communications of Parovoz Trade
LLC and to develop recommendations for improving the relationship marketing system.

Research methods: method of abstract modeling of situations, generalization and
systematization of known data, observation, statistical analysis, study of performance
indicators.

Research and development: an analysis was conducted of the search engine results
and the visual components of product cards on the Parovoz Trade LLC marketplace. A
marketing study was carried out within the framework of participation in exhibition
activities. Recommendations were developed to improve the system of online marketing
communications for the company's products.

Elements of scientific novelty: recommendations were developed to enhance
marketing activities within the framework of the company's relationship marketing policy
on the Internet, as well as recommendations for improving marketing activities within
exhibition participation.

Area of possible practical application: improving the marketing communications
system of Parovoz Trade LLC.

Technical, economic, social significance: the implementation of developments will
increase the rationality of interaction with customers, increase their number, increase the
position of the company’s website in search results, and also contribute to the growth of
the efficiency of its activities and contribute to the growth of efficiency in working with
whosale clients.

The author of the work confirms that the calculation and analytical material presented
in it objectively reflects the state of the process under study, and all theoretical positions
and concepts borrowed from literary and other sources are accompanied by references to
their authors.



