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Junomuas pa6ora: 76 c., 7 puc., 7 Tabi., 56 ICTOYHUKOB, 6 TIPHUIL.

PE3VJIbBTATUBHOCTHD, KOHKYPEHIIVA, MAPKETHUHI'OBAS
CTPATETMS, OHJAMH PECYPChHI, MCKYCCTBEHHBIMI WHTEJIJIEKT,
AHAJIN3, MEPOIIPUATUA JUIA [TOBBIIIEHU A YPOBHAA
PE3VJIBTATUBHOCTHU, VYAEPXAHUWE  KIIMEHTOB, AHAJIUTUKA,
[MPOABWXEHUE, COLIMAJIBHBIE CETHU

[lear wmccnenoBanus: pazpadotath mpoekT «DIGITAL RESOURCES» mns
MOBBILIEHUS PE3YIbTaTUBHOCTH NpoJax «L{urpycmormy.

OO0bekT uccnenoBanusa: nHTepHeT-marazu OO0 «L{utpycmormmny

[Ipeamer  uccienoBaHWA:  OHJAMH-PECYPChl ~ MAapKETHMHIa U pOCT
pesyapratuBHOCTH ITpoaaxk OO0 «{utpycmomn»

Metonpl  uccneAoOBaHUS: AHAIW3 W CHHTE3, CTPYKTYPUPOBAaHHE U
CUCTEMaTHU3allMsl Marepuaia, TaOJMYHbI METOJl, CUCTEMHBIA MOJAXOJ, PAaCUETHO-
AHAJIMTUYECKUM.

O6macTb BO3MOXXHOTO TNPUMEHEHHS: MPOEKT MOKET OBITh HCIOJb30BaH B
nestenpHoct OO0 «I{utpycMormy.

ABTOp pabOTBl MOATBEP)KIAET, YTO TMPUBEJICHHBIE B HEW pPacCUYETHO-
aHAIMTHYECKUI MaTepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJENyEeMOT0 Tpolecca, a 3auMCTBOBAHHBIE U3 JIUTEPATYPHBIX HCTOYHUKOB
TEOPETUUYECKHE, METOJIOJIOTHYECKUE U METOJUYECKUE TOJOKEHHUS] U KOHLEMIHMH
COMPOBOXKIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Jeimmomuas nipara: 76 c., 7 main., 7 tabm., 50 kpbiHii, 6 mpbIM.

BBIHIKOBACLb, KAHKYPOHIbIA, MAPKETBIHI'ABASA CTPATOI'LA,
OHJIAIH POCYPCHI, IITYYHBI IHTOJEKT, AHAJII3, MEPAIIPLIEMCTBBI
JIJIS TIABBIIIPHHSA Y3POVHIO BRIHIKOBACII, YTPEIMAHHE KJIIEHTAY,
AHAJIITBIKA, TTIPACOYBAHHE, CAIIBISJIBHBIS CETKI.

Mbta paciemaBaHHsa: pacmpanaBanb 1 ykapaninp mpaekT «DIGITAL
RESOURCES» mna mnaBeidHHS —BbIHIKOBacii TAA «upITpyc», a Takcama
MIPaJICTABIIb AIPHKY (PEKTHIYHACII paclparioyki.

AOG'exT macnenaBaHHs: IHTIPHAT-Kpama TAA «IIbITpyC»

[IpagmeT nmacnemaBaHHS: BBIHIKOBAch TAA «IIBITPYC» 1 OHJIAWH-PICYPCHI
MapKETHIHTY.

Mertanpl nacinenaBaHHa: AHami3 1 CIHTI3, CTPYKTypaBaHHE 1 CICTAIMAThI3allbls
MaT3pPBISTY, TaOIIYHBI METaJ], CICTAMHBI MAJIIXO/I, pPa3IiKOBa-aHATITHIYHBI.

BoOnacip MarusiMara NOpbIMSHEHHS: IPAeKT MOKa ObIllb BbIKAphICTAHA ¥
n3eitnacui TAA «1sITpycy.

A¥Tap mpaupl manBsipAkae, IITO MPBIBEA3EHBI ¥ €M pa3iiKOBa-aHATITHIYHbI
MaT3phIsI MpaBlibHA 1 a0'eKThIYHA aJTIOCTPOYBae CTaH JOCeaHara npaijcy, a yce
3ama3bluyaHblsl 3 JIITApaTypPHBIX 1 IHIIBIX KPBIHIL] CYIIpaBaKarolla CIachlIKaMl Ha 1X

ayrapay.



Thesis: 76 p., 7 figures, 7 tables, 50 sources, 6 appendices.

PERFORMANCE, COMPETITION, MARKETING STRATEGY, ONLINE
RESOURCES, ARTIFICIAL INTELLIGENCE, ANALYSIS, PERFORMANCE
IMPROVEMENT MEASURES, CUSTOMER RETENTION, ANALYTICS,
PROMOTION, SOCIAL NETWORKS.

The purpose of the study: to develop and implement the DIGITAL
RESOURCES project to improve the effectiveness of Citruscom LLC, as well as to
provide an assessment of the effectiveness of the development.

The object of the study: the online store of LLC "Citruscom"

The subject of the study: the effectiveness of LLC "Citruscom™ and online
marketing resources.

Research methods: analysis and synthesis, structuring and systematization of the
material, tabular method, systematic approach, computational and analytical.

Area of possible application: the project can be used in the activities of
Citruscom LLC.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



