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HNunnomuas padota: 102 c., 20 puc., 28 Tab., 50 MCTOYHHKOB, 6 mpu.
PEKJIAMHA KAMITAHUM, HDPPOBOU MAPKETHHT,
ABTOCEPBUC, SMM, KOHTEHT-MAPKETHUHI', HEJIEBAA AYJIUTOPUSI.

Llens uccnenoBanwms: pazpaborats pexinamuyro kamnanuto OJO "Kapdaxc" B
counanpHoi cetn TikTok s yBenuueHHs KIMEHTCKOW Oas3bl M TMOBBIIICHUS
y3HABa€MOCTH OpeH/Ia aBTOCEPBUCHON KOMIIAHUH.

O6bexT uccnenoanus: OJ10 "Kapdaxc".

[IpeameT uccienoBaHus: MAPKETHHT M pPeKJIaMHash KaMIaHUS B COIMAJIbLHOU
cetu TikTok nist aBrocepsucHoit opranuzaruu OJ1O "Kapdaxc".

Mertoabl uccne0BaHus: CHCTEMHBIN aHalu3, KOHTeHT-aHanu3, SWOT-ananus,
MapKETUHIOBBIE HCCJIEIOBAHMS, CTATUCTUYECKHUE METOJNbI, METOJ| SKCIEPTHBIX
OLICHOK, CPaBHUTENbHBIN aHan3. B paboTe ncnonp30BaHbl HAyYHBIE HCTOYHUKH TI0
upPOBOMY MapKETHHTY, COIMAIBHBIM MEIua, aBTOMOOWIBPHOMY MAapKETHUHTY, a
Takke gaHubie aestensHoctd OJ10 "Kapdakce" u cobcTBeHHBIE pa3pabOTKU aBTOpA.

OO6nacTe BO3MOXKHOTO MPUMEHEHHS: MPEAJIOKEHHBIE PEKOMEHIAINH TI0
pa3pabOTKe W MNPOJABIKEHUIO pekiaaMHbiXx Kammanui B TikTok wmoryr ObITh
MPUMEHEHBI AaBTOCEPBUCHBIMU OpTaHU3AIMSIMHU.

ABTOp paboTHI MOATBEPKIAAET, YTO MPUBEICHHBIN B HEMl MaTepual MPaBUIHLHO
U O0BEKTHUBHO OTpakaeT UCCIIEJOBaHNE, IPOBEACHHOE B TUIUIOMHOM paboTe, a Bce
3aMMCTBOBAHUS COTIPOBOXKIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Heimmomuas padota: 102 c., 20 mai., 28 tabmn., 50 kpsiHii, 6 na.
PEKJIAMHA 1 KAMITAHUS, [IUOPOBOU MAPKETHUHI', ABTOCEPBIC,
SMM, KOHTEHT-MAPKETHUHI', LIEJIEBAS AY IUTOPUSI.

Mbra naciaenaBaHHS: pacnparioyka pakjaaMHai KaMIlaHiil ¥ calblsiibHAal CeTIIbI
TikTok mms TIA "Kapdarc" 3 MaTaid maBenius3HHs KITiCHIKaH 0a3bl 1 MaBBIIIHHS
BSJIOMACIIl Op3H/a ayTac3pBiCHAN KaMIIaHii.

AG'ext nacnenaBanns: TJA "Kapdaxc".

[IpanMer naciegaBaHHS: TpalPC paclpamoyki 1 MpacoyBaHHS pdIKIaMHaN
KaMITaHii ¥ caupisuibHai ceTipl TIKTOK mis ayracopBicHail apraHizaiibli.

Meransl gaciemaBaHHs: CICTOMHBI aHail3, KaHT HT-aHam3z, SWOT-anams,
MapKETHIHTaBBIS JacjIeTaBaHH1, CTATBICTBIYHBIS METAJIbl, METAJT DKCIIEPTHBIX al[PHaK.
Y mpambl BBIKApBICTAaHBI HABYKOBBIS KPBIHIIBI TIa JIiY0ABOMY MAapKETHIHTY,
calbIsSUIbHBIM MEJIbIs, a Takcama fgaa3ensis n3eiinacii TJA "Kapdakc".

Bo6nacip marysiMara TpBIMSHEHHS: TIpallaHABaHBISI PAKAMEHJAIBI  1Ma
pacrpanoyisl 1 mpacoyBaHHI pakiaMHbix KamnaHid y TikTok wmorymns ObIib
MPBIMEHEHBIS Ay TaCOPBICHBIMI apraHi3allblsiMi, MAPKETHIHTaBbIMI areHIITBAMI.

A¥yTap mparpl manBspkKae, IITO MPBIBEA3EHBI ¥ € MaTIphIs MpaBlibHA 1
a0'eKkThIYHA aJIIOCTpOYBae CTaH Jacjedyemara Ipaipcy, a Yyce 3ama3bluaHHi
CymnpaBajpKaroriia crachbuIkaMi Ha 1X ayTapay.



Thesis paper: 102 pages, 20 figures, 28 tables, 50 references, 6 app.
ADVERTISING CAMPAIGN, DIGITAL MARKETING, AUTO SERVICE,
SMM, CONTENT MARKETING, TARGET AUDIENCE.

Purpose of the research: to develop an advertising campaign for ODO "Karfax"
on the social media platform TikTok in order to increase the client base and enhance
brand awareness of the auto service company.

Object of the research: "Karfax" LLC.

Subject of the research: the process of developing and promoting an advertising
campaign on the TikTok social network for an automotive service organization.

Research methods: system analysis, content analysis, SWOT analysis,
marketing research, statistical methods, expert evaluation method. The work uses
scientific sources on digital marketing, social media, automotive marketing, as well as
data from "Karfax" LLC activities.

Area of possible application: the proposed recommendations for developing and
promoting advertising campaigns on TikTok can be applied by automotive service
organizations, marketing agencies specializing in automotive topics.

The author of the work confirms that the material presented in it correctly and
objectively reflects the state of the studied process, and all borrowings are accompanied
by references to their authors.



