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MAPKETUHI', MAPKETUHI'OBAS CTPATEI'UA,
CTPATEI'MYECKOE IINTAHUPOBAHUE, PASBUTUE CTPATEI'NN,
[NO3UITMOHUPOBAHUE, MAPKETUHI OBBIN ITJIAH.

ens wuccnemoBaHusi: pa3zpaboTka peKOMEHAAIUMA MO  Pa3BUTHUIO
mapketuHrosoi crparerun OOO «BEB-KUBEPHETUKA».

O6nekt uccnenoanus: OO0 «BEB-KUBEPHETUKA .

IIpenmer wuccnepgoBanus: MapketuHroBas nesatenbHocTb OO0 «BEDB-
KHUBEPHETUKA»

Mertonsl nccieIoBaHus: aHAJIN3, CUHTE3, METO aHAJIOTH U 0000IIEeHUIH,
cucteMHbI nmoaxod, metoasl SWOT-ananmuza, PEST-anann3a, a Takke aHaiau3
KOHKYPEHTHOM CPEbI.

O6nacte BO3MOXHOTO mnpuMeHeHusi: gesrenbHocTh OO0 «BEB-
KHUBEPHETUKAY.

ABTOp pabOThl TOATBEPXKIAET, UYTO TNPHUBEJCHHBIH B HEW pacueTHO-
AQHAJUTUYCCKUI MaTepHayl TMPaBUJIBHO U OOBEKTUBHO OTPa)KaeT COCTOSIHUE
MCCIIEIyEMOTr0 TMPOIEcca, a BCE 3aMMCTBOBAHHBIC U3 JIUTEPATYPHBIX U APYTUX
HMCTOYHUKOB COMPOBOXKIAIOTCS CCHIJIKAMHU Ha UX aBTOPOB.



Jeimiomuas padora: 80 c., 11 man., 19 ta6in., 51 kpeiHin, 4 nagatkay.
MAPKETBIHI', MAPKETBIHI'ABASI CTPATOI'IA, CTPATOITUHAE
INDTAHABAHHE, PA3BILLE CTPATOITI, [TA3IIIBIAHABAHHE,

MAPKETBIHI"ABBI TTJTAH.

Mbara  nmacnenaBaHHS:  paclpalioyka pdIKaMeHJalbld ma  pas3Billi
mapkeTsiHrasait crpatarii TAA «BOB-KIBEPHOTBIKA».

Ab'ext nacnenaBanusi: TAA «BOB-KIBEPHOTBIKA».

IIpagmer pacnepaBaHHs: MapkeTblHraBas aA3eiHacup TAA «BOb-
KIBEPHOTBIKA».

Mertazapl nacineaaBaHHs: aHai3, CIHTI3, METaJl AHAJIOT1H 1 abaryibHEHHSY,
cictaMHBI maabixon, metaasl SWOT-ananizy, PEST-ananizy, a Takcama anami3
KaHKYpAIHTHa# acspoiass.

BobGmacup  marybiMara mpbIMsSHeHHs:  a3eiiHacub TAA  «BDb-
KIBEPHOTBIKA.

A¥Tap mpatibl nanBsApAKae, MTO NPbIBEI3EHBI ¥ €W pa3ikoBa-aHATITHIYHBI
MaTAPbIsT MpaBUibHA 1 a0'€KThIYHA aJUTIOCTPOYBae CTaH JOCIEAHara mparjcy, a
yce 3amas3plyaHbisl 3 JITApaTypHBIX 1 IHIIBIX KPBIHIL CyIpaBajpKarolia
CrlachbUIKaMi Ha 1X ayTapay.



Thesis paper: 80 p, 11 fig., 19 tabl., 51 references, 4 app.
MARKETING, MARKETING STRATEGY, STRATEGIC PLANNING,

STRATEGY DEVELOPMENT, POSITIONING, MARKETING PLAN.
Purpose of the research: to develop recommendations for the development

of the marketing strategy of Web-Cybernetics LLC.

Object of the research: Web-Cybernetics LLC.

Subject of the research: : marketing activities of Web-Cybernetics LLC.

Research methods: theoretical analysis of methodological literature on the topic,
calculation and analytical methods; analogy method; deduction method; generalization
method; analysis and synthesis of obtained data; application of modern analytical tools;
and evaluation of return on marketing investment (ROMI).

Area of possible application: providing a marketing development strategy and
analytical justification for improving the efficiency of LLC «Riviera SPA» operations
for management consideration and implementation within the framework of marketing
policy improvement and business profitability growth.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



