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Thesis paper : 74 pages, 20 figures, 19 tables, 54 sources, 5 appendices
IMPROVING THE MARKETING STRATEGY AT (MMG
KINSEVERE).

Purpose of the research: is to improve the marketing strategy at MMG
KINSEVERE.

Obiject of the research: MMG KINSEVERE SARL.

Subject of the research: comparative analysis, groupings, expert assessments,
graphic method, linear-functional models.

Research methods: This paper analyses how exploring digital marketing
channels and community engagement initiatives can enhance brand visibility and
foster customer loyalty. By integrating sustainable practices into the marketing
strategy, MMG Kinsevere can align its operations with local values and contribute
to socio-economic development, ultimately positioning itself as a leader in

responsible mining practices in the DRC.
Area of possible application: The study is especially useful for strengthen

stakeholder engagement, including local communities, government entities, and
investors, fostering a positive corporate image and building trust, also improve
customer relationship management, ensuring that MMG Kinsevere remains
competitive in a rapidly evolving market landscape.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.

(student’s signature)



Hunnomuas pa6ota: 74 ctpanun, 20 pucynkoB, 19 rtabmum, 54
ucrounnka, 5 npunoxernii COBEPIIIEHCTBOBAHUE MAPKETHUHI'OBOM
CTPATEI'MU B (MMG KHCEBEPE).

L{enp vccnea0BaHus: YIyYIInTh MAPKETHHIOBYIO cTpareruio B (MMG
KHUHCEBEPE).

O6wexkt wuccnenoBanuss: MMG KINSEVERE SARL. Ilpenmer
WCCJICIOBAHMS: CPABHUTCIBHBIA aHAN3, TPYIIHPOBKH, SKCIEPTHBIC OICHKH,
rpaduUecKuii METOI, TMHCHHO-(YHKIIMOHATBLHBIC MOJICITH.

Metonpl WcciiemoBaHus: B 3TOM  cTaThe  aHANMM3UpyeTcs, Kak
WCITOJIb30BaHUE KaHAJIOB ITU(POBOTr0 MapKETUHTA ¥ MHHUIIMATHB 110 BOBJICUYCHUIO
COOOIIECTBA MOXKET IMOBBICUTh y3HABAEMOCTHh OpEHAA M TOBBICHUTH JIOSUIBHOCTB
KIIMCHTOB. MHTErpupys MeETOAbl YCTOWYMBOIO Pa3BUTHS B MAapPKETHHTOBYIO
crpaternio, MMG Kinsevere Mo)keT @PHBECTH CBOIO JEATEILHOCTH B
COOTBETCTBHE C MECTHBIMH IIEHHOCTSIMM M BHECTH CBOM BKJaJl B COIIMAJILHO-
PKOHOMHMYECKOE Pa3BUTHE, B KOHCUHOM CUETE IMO3UIIMOHUPYS ceOs Kak Jujepa B
00JIaCTH OTBETCTBEHHOM JOOBIYM IOJIC3HBIX HCKOIMaeMbIX B [[PK.

O6nacTe BO3MOXHOTO HpuMeHeHus: MccienoBanue 0cOOCHHO TOJIE3HO
JUIS YKPETUICHHS B3aUMOJICHCTBUS C 3aMHTEPECOBAHHBIMH CTOPOHAMHU, BKJIIOUAs
MECTHBIC COOOIIECTBa, TOCYJIAPCTBEHHBIC CTPYKTYPhl M MHBECTOPOB, CO3JaHUS
MOJIOKUTEIIBHOTO HWMHJIPKa KOMIIAHMM M YKPEIUICHUS JIOBEpHS, a TakkKe
YIY4IIEHUs YIPABJICHUS B3aWMOOTHOIICHUSMH C KJIMEHTAMH, TapaHTHPYs, UYTO
MMG Kinsevere ocraeTcsi KOHKYPEHTOCIIOCOOHOW Ha OBICTPO MEHSIOIIEMCS
PBIHKE.

ABTOp paboOTHI MOATBEPIKIACT, YTO MPEICTABICHHBIE B HEM pacueTHO-
aHAJUTUYECKUE MaTepHabl KOPPEKTHO M OOBEKTUBHO OTPAKAIOT COCTOSHHUC
HCCIIeyeMOTO Tpollecca, a BCE 3aMMCTBOBAHMS W3 JUTEPATypHBIX WU JIPYTHX
HMCTOYHUKOB COMPOBOXKIAIOTCS CCHUIKAMH Ha MX aBTOPOB.

(moamuch CTyieHTA)



