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Junnomuast pabota: 78 c., 10 puc., 15 1a6., 41 uctounukos, 4 mpui.

[IPOJIBMKEHUE TOPI'OBBIX MAPOK HA MAPKETIIJIEMCAX,
NMHHOBAIIMOHHAS MOJEJIb TIPOMOYIIEHA, HOWMATPAMMBI BPMN,
AHAJIUTUYECKOE OBOCHOBAHUE, COLIAJIBHBIE CETH,
BHYTPUKOPIIOPATMBHAS TIOJJIEPXKKA, ®WHAHCOBBIM AHAJINS3,
KOMIUIEKCHASI  TPAHC®OPMAILIMA, HWHTEIPALIMA  [UDPOBBIX
KAHAJIOB.

Ilenp  wuccienoBaHusA:  TNOBBIMIEHWE  YPOBHSA  OCBEAOMIIEHHOCTH U
IpUBJIEKAaTEIbHOCTH TOProBeiX Mapok OO0 «®Pabpuka Pocra» Ha KpynHeWIIux
oHJlaliH-TIaTpopmax, Takux Kak Wildberries u Ozon, nyrém pa3paboTku
WHHOBAIlMOHHBIX METOJIMWK IIPOJBWXXEHUS W HHTETPUPOBAHHOW KOMILIEKCHOM
cTpareruu HudppoBOro MapKETHHTA.

O6nekT uccienopanusi: Toproas mapka OO0 «®Pabpuka Pocray: yacTHbie
TOproBbIie Mapku «Jlomo3on», «Kunga» u «29kre Jlemnep».

[Ipeamer wuccrnegoBaHUS:  COBpPEMEHHbIE TOAXOAbl W 3((PEeKTUBHBIE
WHCTPYMEHTHI TMPOABMKEHHSI TOPTOBBIX MAapOK Ha COBPEMEHHBIX MApKETIUIEHCAX,
HaIlpaBJICHHbIE Ha YBEIMYEHHE Y3HABAEMOCTH, OOBEMOB NPOJAX M IOBBIIICHUE
IpPUOBLIH.

Metonbl UCCIENOBaHUS: CUCTEMHBIA aHAIU3, CPAaBHUTEIbHBIA aHAIN3,
MozaenupoBanue tmporeccoB (BPMN), konuyecTBeHHBIM (QUHAHCOBBIM aHAIN3,
KAUeCTBEHHbIH  KOHTeHT-aHamm3, SWOT-anamu3, co3ganue  3¢Q(PEeKTUBHBIX
KOMMYHUKAIIMOHHBIX MOJIEJIEl M WHTErpaTUBHBIA MOAXOJ K LHU(PPOBBIM KaHaIaMm
IIPOJIBUKEHUS.

ABTOp paboOTBl TOATBEPKIAET, UTO MPUBEACHHBIH B HEW pPacyeTHO-
aHAIMTUYECKUI MaTepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEAYEMOTO TIPOILIECCa, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATypHBIX M JPYTHUX
HMCTOYHUKOB CONPOBOXKIAIOTCS CChUIKAMH HAa UX aBTOPOB.



Heimmomuas padota: 78 c., 10 man., 15 Tab., 41 kpeHin, 4 nan.

[IPACOYBAHHE TAHJUIEBBIX MAPAK HA MAPKETIUIEMCAX,
IHABAIIBIMHASL  MAJIDJIb  TIPAMOVIIRH, JbIATPAMBI  BPMN,
AHAJIITBIYHAE ABI'PYHTABAHHE, CAIBIAJIBHBIA CETKI,
VHYTPBIKAPITAPATHIVHBIX TIAJATPBIMKA, @IHAHCABBI AHAJIIS,
KOMIUIEKCHAA TPAHCOAPMAIIBIA, IHTOI'PALIBIA JIMBABBIX
KAHAIJIAY.

MbTa nmacnefaBaHHS: TAaBBIIIIHHE V3POYHIO acBemMyaHACIll 1 TpbIBAOHACIT
rauéBeix Mapak TAA "¢aOpeika pocty” ("Fabrika RoSta") ma HalOyWHEHIIBIX
onnaH-Tlatpopmax, Ttakix sk Wildberries 1 Ozon, nuaxam pacmpanoyki
1HABALIBIMHBIX METOABIK IPAcOYBAaHHS 1 I1HTATpaBaHail KOMIUIEKCHAW CTpaTarii
niybaBara MapKeThIHTY.

[IpagmeT nacnenaBaHHsS: Cy4YacHBISI MAAbIXOAbl 1 3(EKTHIYHBIA 1HCTPYMEHTHI
IpacoyBaHHA TaHUIEBBIX Mapak Ha Cy4YacHbIX MapKeTIUleiicaXx, HaKipaBaHbIs Ha
naBeJIlY’HHE Ma3HaBaJIbHACL, a0'éMay npoaakay 1 NaBbIII3HHE MPBIOBITKY .

Mertanbl gacienaBaHHs: CICTAIMHBI aHaji3, apayHaabHbI aHali3, MaJdJIsiBaHHE
npampcay (BPMN), xonbkacHbl iHaHCABBI aHali3, IKACHBI KaHT HT-aHam3, SWOT-
aHaii3, CTBapdHHE A(PEKTHIYHBIX KaMYyHIKAUBIMHBIX MAJAIIAy 1 I1HTATpAThIyHACLI
NaJbIXO0/1 J1a JTIY0aBbIM KaHaJIaX MpacoyBaHHS.

Bo0Onacip MarybiMara npbIMSIHEHHS: BBIHIKI I3Tara AaciieJaBaHHs YSYISIIOLb
MPaKTBIYHYIO KAIITOYHACIL IJIs YCIX YI3€JIbHIKAY Majora 1 capaaHsra 0i13Hecy, sKis
mpaiylolb Ha paciiicKiM pBIHKY OHJIalH-KaMmepllpli, MaJaroybl 1M TaTOBbI
THCTPYMEHTAp 1 CTPATATiI0 MABEIIUAHHA JaX0IHACLI MPa3 SKACHBIS 3MEHBI ¥ ciCTaMax
MPacoyBaHHS 1 praii3albll IpaTyKUbIi.

A¥yTap mpanpl mansspjpKae, ITO MNPbIBEA3EHbI ¥ €M pa3iikoBa-aHATITHIYHbI
MaTaIphIsJI TIpaBUIbHA 1 a0'eKThIYHA aIIOCTPOYBAae CTaH JOCieAHara mparpcy, a yce
3ara3bluaHblsl 3 JITAPATYPHBIX 1 THIIBIX KPBIHILL CYNpPaBaIKarolia CrachblIkaMi Ha 1X

ayrapay.



Thesis: 78 p., 10 fig., 15 tab., 41 sources, 4 app.

BUSINESS VALUATION, MARKET APPROACH, INCOME APPROACH,
ASSET-BASED APPROACH, FINANCIAL CONDITION, FINANCIAL
INDICATORS, INVESTMENT STRATEGY.

Purpose of the research: enhancing the awareness and attractiveness of
trademarks owned by LLC "Fabrika Rosta" on major online platforms such as
Wildberries and Ozon through the development of innovative methodologies and an
integrated comprehensive digital marketing strategy.

Object of the research: Private trademarks of LLC "Fabrika RoSta": Domozon,
Kinda, and Ekte Ledder.

Subject of the research: contemporary approaches and effective instruments for
promoting trademarks on modern marketplaces focused on increasing brand
recognition, sales volumes, and profitability.

Research methods: systematic analysis, comparative analysis, process modeling
(BPMN diagrams), quantitative financial analysis, qualitative content analysis, SWOT -
analysis, creation of effective communication models, and integrative approach
towards digital promotion channels.

Area of possible application: the findings of this study hold practical value for
all participants in small and medium enterprises operating in the Russian online
commerce sector, providing them with a ready-made toolkit and strategy for enhancing
profitability through qualitative transformations in product promotion and realization
systems.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



