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Jumnomnas padota: 78 ¢., 12 puc., 15 tabmn., 53 ucrounuka, 11 mpu.
MAPKETHUHI', MAPKETHMHI'OBAS CTPATEI'US, ITPOJABWXEHUE,
ITOBBIIIIEHWE Y3HABAEMOCTHU

Heanb uccienoBanus: pa3padboTath peKOMEHJALUKU MO COBEPILIEHCTBOBAHUIO
MapkeTuHroBoil crpareruu «OOO AtocanoH-ABy, HanpaBiIeHHbIE HA MOBBIIIEHUE
ee 3 (EeKTUBHOCTH, ONTUMU3ALIUIO 3aTpaT Ha MPOABUIKECHUE, PACIIMPEHUE IIEIEeBOI
ayIUTOPUHU U YKPEIJICHUE O3ULINI OpeH/ia Ha 0eTOPYCCKOM PBIHKE.

Oo0bekT uccienosanusi: OO0 «ABrocamoH-ABy.

IIpeamer uccaexoBanus: mapketunroas crparerus OOO «ABrocanoH-AB».

MeToabl HCC/IeIOBAHUSA: AaHAIU3 JINTEPATYPHBIX UCTOYHUKOB M JOKYMEHTOB,
METOJ CPaBHUTEIHLHOI'O aHaiu3a, TaOMUYHBIM, TpaduyecKkuil, MpueM TIPYNINHUPOBKU
MOKa3aTeled, TEeMaTUYECKOE  HCCIEAOBAaHHME, KAYECTBEHHOE  HCCIIEIOBAHHUE,
kosimaecTtBeHHoe ucciaegopanue, PEST anmann3, SWOT anamus.

HUccnenoBanuss u pa3padOTKH: pACCMOTPEHBI MOHATHE «MApPKETUHI», €T0
BUJIbI U (DOPMBI; TIOHSITHE «MAPKETUHTOBAsI CTPATETUS» U €€ OCOOCHHOCTH; MTPOBEICH
aHanmu3 gearenbHocTd OO0 «ABTocamoH-AB)», Ha OCHOBE MCCIIEIOBaHUS TEKYILEH
MApKETHHTOBOM CTPATETUH BBISBICHbI OCHOBHBIE IPEUMYIIECTBA W HEIOCTATKH
KOMMYHHKAIIMOHHOW JIEITEIbHOCTH KOMIAHUM, NPEIJIOKEHb PEKOMEHIALUU TI0
COBEPIICHCTBOBAHUIO MAPKETUHTOBBIX HMHCTPYMEHTOB U ONTUMU3ALIUK OIOKETA.

DJIeMeHT HAYYHOW HOBHU3HBI: TPEUIOKEHO U OOOCHOBAHO YJIy4lllEHHE
TEKyIllel MapKeTHHTOBOM CTpaTeruu Jig ONTUMHU3AIUMU OropKeTa U yBEIUYCHUS
MPOIaK aBTOMOOUIIEH.

O0sacTh BO3MOKHOIO NPHMMEHEHHUsA: TMpakTuueckuii mapketuHr OOO
«ABTOCanoH-AB».

TexHMYeCKO-IKOHOMHYECKA M COHHAJbHAS 3HAYUMOCTB: BHEJIPCHUE
pa3paboToK OyJeT CIocOOCTBOBATH YBEIWYEHUIO KOJWYECTBA MPOJaXK, a TakKkKe
MO3BOJIUT MOBBICUTH Y3HABAEMOCTh KOMIIAHHHU.

ABTOp IUIJIOMHOW paOOThl MOATBEPKAAET, UTO MPUBEACHHBIN B HEMl MaTepua
MPaBWIbHO U OOBEKTUBHO OTPA)Kae€T COCTOSIHUE HCCIEAyeMOro mpoliecca, a Bce
3aMMCTBOBAaHUS COMPOBOXKIAIOTCS CChUIKAMM Ha UX MEPBOHAYAJIBbHBIX aBTOPOB.



Jeimiomnas npana: 78 c., 12 man., 15 tabu., 53 kpsininel, 11 nagatkay.
MAPKETBIHI, MAPKETBIHTABAS CTPATOILI, ITPACOYBAHHE,
[TABBIIIIDHHE ITASHABAJIBHACII

MbTa npaciegaBaHHsI: pachpaiiaBallb piIKaMEHJallbll Ma YJaacKaHaJICHH1
MapkeThIHraBai ctpararii TAA «A¥yrtacanoH-ABy, HakipaBaHbls Ha MaBBIIIIHHE i€
3(eKThIYHACI[l, aNThIMI3allblI0 BBIJATKAY Ha MpacoyBaHHE, MAllIbIPIHHE MATaBa
ayABITOPHIL 1 YMallaBaHHE Ma3ilbiii OpsHIa HA OeIapyCKIM PHIHKY.

A0'ekT nacienaBanns: TAA «AyracanoH-AB».

I[Ipaamer naciaenaBanHsi: MapkeThiHraBas ctpatariss TAA «AyracanoH-ABy.

MeTaabl aaciaegaBaHHs: aHAJI3 JIITAPATYPHBIX KPBIHIL 1 JaKyMEHTay, METa
napayHajlbHara aHaiidy, TaOJuHbl, TrpagiuyHbl, OPbIEM TPYNOYKI IaKa3ybIKay,
TAPMATHIYHAE Jaclie/laBaHHe, SKaCHae JaciaeJaBaHHe, KoJdbKacHae naciaegasanie, PEST
a"ani3z, SWOT ananis.

JacaenaBaHHi i pacnpanoyki: pasriie/>Kanbl MaHsAIIE «MAPKETHIHT», TO B1IbI
1 (hopMbI; MaHAIIEe «MAPKEThIHTABasl CTPATATISH» 1 sie acabiBacili; MpaBea3eHbl aHall3
n3eitHacii TAA «Ayracanon-ABy, Ha acHOBe JacieaBaHHs OArydail MapKeThIHTaBal
CTpaTATil BBISYJIEHBI ACHOYHBIS IepaBari 1 HeIaxoIbl KaMyHIKalbliiHall n3edHacl
KaMIlaHii, TpanaHaBaHbl pAIKaMeHAAlbll TMa YJacKaHalleHHI MapKEeThIHTaBbIX
IHCTPYMEHTAY 1 anThIMi3aLbll OFOKITY.

DJieMEeHT HABYKOBail HABI3HBI: [IpanaHaBaHa 1 aOrpyHTaBaHa MaJSANIIIHHE
Osiryyail MapKeTbIHTaBal CTpaTarii i anThIMi3albll OIOJXKATY 1 MaBEIIUYIHHS
npoaaxkay ayraMaounsy.

BoOsacup MarybiMara mNpPbBIMSAHEHHSI: T[PAKTBIYHBI MapKeThlHT TAA
«AytacanoH-AB».

ThxHiYHA-d)KaAaHAMIYHAA 1 canbisyibHAsg  3HA4YHaAClb: VKapaHCHHE
pacrpaiioBak OyJ3€ CIpPBISAIb MaBEIIUYSIHHIO KOJIbKACII MpoAaxkay, a TakcaMa Jaclb
MarysIMacilb MaBbICIIb MTa3HABAIBHACIH KaMIIaHil.

AyTap IBIIUIOMHAM Mpanbl MAanBSIpIKae, ITO OPBIBEA3EHBI ¥ € MaT3pbIsI
npaBiyibHA 1 a0'€KThIYHA aNTFOCTPOYBAE CTaH JIOCIEHAra Nparncy, a yce 3ana3paaHHi
CymnpaBaJKarolliia CracbUIKaMi Ha 1X meplianayaTKOBbIX ayTapay.



Thesis paper: 78 p., 12 fig., 15 tabl., 53 sources, 11 app.
MARKETING, MARKETING STRATEGY, PROMOTION, AWARENESS
RAISING

The purpose of the study: to develop recommendations for improving the
marketing strategy of «Avtosalon-AV» LLC, aimed at increasing its effectiveness,
optimizing promotion costs, expanding the target audience and strengthening the
brand's position in the Belarusian market.

The object of research: «Avtosalon-AV» LLC.

The subject of the research: the marketing strategy of «Avtosalon-AV» LLC.

Research methods: analysis of literary sources and documents, method of
comparative analysis, tabular, graphical, method of grouping indicators, case study,
qualitative research, quantitative research case study, PEST analysis, SWOT analysis.

Research and development: the concept of «marketingy, its types and forms
are considered; the concept of «marketing strategy» and its features; the analysis of the
activities of «Avtosalon-AV» LLC is carried out, based on the study of the current
marketing strategy, the main advantages and disadvantages of the company's
communication activities are identified, recommendations for improving marketing
tools and budget optimization are proposed.

An element of scientific novelty: an improvement of the current marketing
strategy 1s proposed and justified in order to optimize the budget and increase car sales.

Scope of possible application: practical marketing of «Avtosalon-AV» LLC.

Technical, economic and social significance: the introduction of developments
will help to increase the number of sales, as well as increase the company's awareness.

The author of the thesis confirms that the material presented in it correctly and
objectively reflects the state of the process under study, and all borrowings are
accompanied by references to their original authors.



