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Junnomuas pabota: 71 c., 7 puc., 16 Tab., 52 HICTOUHUKOB, 6 TPHUIL.

MAPKETHUHI,  BAHKOBCKAA  C®EPA, BPEHJ, BPEHJVHI,
CTPATETMYECKMI [JTAH, MAPKETHUHI'OBASA CTPATEI'UA,
KOHKYPEHTOCITOCOBHOCTbD, [IO3UIITMOHNPOBAHUE.

[lens uccnemoBaHus: aHaau3 OpeHJa M pa3paboTka MEPONPUSITUN MO €ro
coBepuieHcTBOBaHUIO B 3A0 «bCh bank».

OO0BeKT ucciienoBaHus: 3aKkpbiToe aknoHepHoe oo1iectBo «bCh banky.

[TpeameTt HCCJIEIOBAHUS: OpeHz KaK AJIEMEHT obecrieueHus
KOHKYPEHTOCIIOCOOHOCTH KOMIIAHMM B  YCJIOBUSIX COBPEMEHHOTO pbIHKAa U
COCTaBJISIOIIAs YaCTh cTpaTerndeckoro miana opranuzanu 3A0 «bCh bauk».

Metoasl uccienoBaHus: OOIIEHAYYHbIE METOAbl CPAaBHUTEIBHOTO aHAIIN3a,
aHaJu3 SMIUPUYECKUX U CTATUCTUUECKUX JAHHBIX, OMPOCHBIN METOJ, HAOIIOICHUS U
KJ1accuUKaIuu U JIp.

O61acTh BO3MOKHOTO IPUMEHEHUS: TTPEIOKEHHBIN TOAX0]] K POPMUPOBAHUIO
OpeHa u pa3pabOTaHHBIE CTPATETHYECKUE PEKOMEHAAIMN MOTYT ObITh TPAKTUUECKHU
MIPUMEHEHBI B MPOLIecCce YCUIeHUs1 OpeH I-UIEHTUYHOCTU U TTo3uIinoHupoBanus 3A0
«bCb bank».

ABTOp pabOThl TOATBEPKIAET, UTO TMPUBEACHHBIN B HEW pacueTHO-
aHAJUTUYECKUN MaTepuan TMpPaBWIbHO U OOBEKTUBHO OTPaXaeT COCTOSIHUE
HCCIIEYEMOTO TpOLecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATyPHBIX H JIPYTUX
HMCTOYHHUKOB COMTPOBOKIAIOTCSA CChUIKAMH HA UX aBTOPOB.



Jpimmomuas padota: 71 c., 7 man., 16 ta0., 52 xpeIHii, 6 na.

MAPKETBIHI, BAHKAVYCKI CEKTAP, BPDHJ], BPDHJIbIHI,
CTPATOI'TYHBI ITJIAH, MAPKETBIHI'ABAS CTPATOI'LA,
KAHKYPOHTA3JIOJIbHACIb, ITA3ILISIHABAHHE.

Mbra nacnenaBaHHs: aHalli3 OpaHIA 1 pacmpanoyka MepanpbleMCcTBay ma sro
VnackananenHi ¥ 3AT «bCb banky.

AO'exT gacienaBaHHs: 3aKpbiTae akubisiHepHae TaBapeicTBa «bCh banky.

[TpagmeTt JlacyieaBaHHS: OpaHA SIK 3JIEMEHT 3a0€CTISTUIHHS
KaHKYpPIHTa3/10J1bHACII KaMIIaHill Ba YMOBax cydyacHara pbIHKY 1 CKJIaJ0Basl 4acTKa
cTpaTariunara mana apranizansii 3AT «bCh banky.

Mertanbl nacienaBaHHs: aryJibHaHABYKOBBISI METaJbl MapayHajdbHara aHamizy,
aHaJ3 SMIIPBIUYHBIX 1 CTATHICTHIYHBIX JIAHBIX, AlIBITAIBHIK, Ha31paHHE 1 KJ1aci(iKaibls
1 1HIII.

BoOnacup marusiMara npeIMSIHEHHSL: TparaHaBaHbl MaIbIXo/1 1a papmipaBaHHs
OpaHIa 1 pachpanaBaHblsl CTPATATIYHBISI pIKaAMEHJIallbli MOTYIh OBIIb MPaKThIYHA
BBIKApBICTAHBI Y Mpaldce ymanaBaHHs OpAHI-IPHThIYHACIN 1 na3inbisiHaBaHHs 3AT
«bCb bank».

A¥yTap mpanbl nanssip/kae, TO MNPbIBEA3CHBI Y €l pa3iikoBa-aHATITHIYHbI
MaT3phIsil paBUlbHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JIOCieaHara mpamacy, a yce
3ama3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII CyIpaBajKarollila CrachuikaMi Ha 1X

ayTtapay.



Thesis: 71 p., 7 fig., 16 tab., 52 sources, 6 app.
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Purpose of the research: to analyze the brand and develop measures for its
improvement at BSB Bank JSC.

Object of the research: Joint Stock Company “BSB Bank™.

Subject of the research: the brand as an element of ensuring the company's
competitiveness in the modern market and as a component of the strategic plan of BSB
Bank JSC.

Research methods: general scientific methods of comparative analysis, analysis
of empirical and statistical data, surveys, observations, classification, etc..

Area of possible application: the proposed approach to brand formation and the
developed strategic recommendations can be practically applied in the process of
strengthening brand identity and positioning of BSB Bank JSC.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



