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Hunnomuast padota: 87 c., 13 pucynkoB, 22 Ttalnuibl, 53 HCTOYHHKA, 3
PUIIOKEHUS.

MAPKETUHI'OBBIN AHAJIM3, MAPKETUHI'OBAS CTPYKTVYPA,
NMHHOBAIIMU, SWOT-AHAJIN3, DODPEKTUBHOCTb.

Lens uccrnenoBaHus - aHaW3 M BbIIBICHHE 3(PPEKTUBHBIX MAPKETUHTOBBIX
WHHOBaIM, KOTOphle MoOkeT BHeApuTh 3A0 «Anbda-bank» A TOBBIIICHUS
3 PeKTUBHOCTH.

O0bexT uccnenoBanus: 3A0 «Anbdpa-bank.

[IpeameT ucciieqoBaHus: MApKETHHTOBAs AesiTebHOCTh 3AO «Anbda-banky.

MeToapl HccneAOBaHUA: KPUTUYECKUN 0030p HAyYHOM IUTEpaTypbl, 0030p
HOPMATUBHBIX TOKYMEHTOB, CTATUCTUYECKUH aHaIN3 (PUHAHCOBOW OTYETHOCTH, OIIPOC
KJIMEHTOB, pacyeT KIIFOUEBbIX MOKa3arenaell 3p(HEeKTUBHOCTH.

O6mactb BO3MOKHOTO NPHUMEHEHHS: MPEAJIOKEHHbIE MEPONPUATHS 10
BHEJIPEHUIO NUHHOBAMH J1J1s1 HOBBIIEHUS 3(P(HEKTUBHOCTH MOTYT OBITh UCIIOJIb30BAHBI
B nesatenbHocTH 3A0 «Anbda-banky.

ABTOp pabOTBl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pPacyeTHO-
aHAIMTHYECKUI MaTepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENYyEMOr0 MpOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYTUX
MCTOYHHUKOB COMPOBOK/IAIOTCS CChIJIKAMH HA UX aBTOPOB.



Heimmomuas padota: 87 c., 13 mamronkay, 22 tabminbl, 53 KpbIHIIHL, 3 1a7aTKA.
MAPKETBIHI'ABbBI  AHAJII3, MAPKETBIHI'ABAA CTPYKTVYPA,
IHABAILIBII, SWOT-AHAJII3, BCDEKTI)IVHACHB.

MbhTa pacnmemaBaHHS — aHami3 1 BbIAYJIEHHE 3(EKTHIYHBIX MapKETHIHTaBbIX
1HaBaIBIH, sIKis Moxa YKapaHinb 3AT «Anbda-bank» 17 naBbIIIPHHSA YQEKTHIYHACIII.

Ab'ext nacnenaBanns: 3AT «Anbda-banky.

[TpagmeT macnenaBaHHs: MapKeThIHTaBas q3eiHacb 3AT «Anbda-banky.

Metanpl nacienaBaHHS: KpPBITBIYHBI arjisii HaBYKOBail JiTapaTyphl, arisij
HapMAaTBIYHBIX JaKyMEHTay, CTAaThICTHIYHBI aHali3 (iHaHCaBail crpaBa3JavyHACII],
amnpITaHHE KITIEHTAY, pa3iiK KIYaBbIX MaKa3yblKay F(EKThIYHACII.

BoGmacup marysiMara TpBIMSHEHHS: TpanaHaBaHbIsI MEPAnpbIeMCTBHI I1a
YKapaHEHHIO 1HaBallbli JJI1 NaBBIIIPHHS 3()EKTHIYHACI MOTYIlb OBbIIb BBIKAPHICTAHbI
¥ m3eitnacul 3AT «Anbsda-banky.

A¥yTap mpaipl manBspjKae, ITO MPBIBEI3EHBI ¥ €l pasiiikoBa-aHATIThIYHbI
MaT3phIsi paBUIbHA 1 a0'eKThIYHA aUIFOCTPOYBAae CTaH JOCJeAHara mparpcy, a yce
3ama3bluaHbls 3 JITAPATYPHBIX 1 THIIBIX KPBIHIL CYyNpaBaKarolia ClacbUIKaMl Ha 1X

ayrapay.



Thesis: 87 p., 13 figures, 22 tables, 53 sources, 3 appendices.
MARKETING ANALYSIS, MARKETING STRUCTURE, INNOVATION,
SWOT ANALYSIS, EFFICIENCY.

Purpose of the research: is the analysis and identification of effective marketing
innovations that can be implemented by CJSC «Alfa-Bank» to increase the efficiency.

Subject of the research: CJSC «Alfa-Bank».

Object of the research: marketing activities of CJISC «Alfa-Bank».

Research methods: critical review of scientific literature, review of regulatory
documents, statistical analysis of financial statements, customer survey, calculation of
key performance indicators.

Area of possible application: the proposed measures for the implementation of
innovations to improve efficiency can be used in the activities of CJISC «Alfa-Bank».

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



