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Junomuas pa6ora: 88 c., 37 puc., 10 Ttab., 72 ucrounuka, 7 npui..
COLIMAJIBHBIE CETU, MAPKETHUHI" B COLIMAJIBHBIX CETAX, SMM-
[IPOJIBDKEHUE, B2B, IIM®POBON MAPKETUHI, SMM-CTPATET' U

Llens wumccnepgoBaHus: pa3padoTaTh PEKOMEHJAUMK IO  IMOBBIILICHHUIO
s PexTrBHOCTH MapkeTHHTa B coruanbHbIX ceTsax OO « OHOKA».

OO0nbekT nccnenoBanus: aeaTeabHoCcTh OJ10 « OHOKAY.

[IpeameT uccnenoBaHus: MapKETUHIOBbIE MEPONPHUATHS B COLMATIBHBIX CETAX
JUIs TIOBBIIIEHUS y3HaBaemocTu operna OZ1O « OHOKA».

Metonsl  uccieoBaHus:  0030p  JUTEpaTyphl,  KadeCTBEHHbIE U
KOJMYECTBEHHbIE  METOABI,  METOJ  aHaiau3a  (UHAHCOBOM  OTYETHOCTH
(ropu30HTANIBHEIH ), oncanue, OenumapkuHr; A/B TectupoBanue, HaOIIOACHHUE U JIP.

O06mactb BO3MOXKHOTO NPHUMEHEHUS: MPEAJIOKEHHBIE MEPONPUATHS 10
NOBBIIICHUIO 3(PPEKTUBHOCTH MApPKETUHIAa B COLMAJIBHBIX CETAX MOIYT OBITh
ucnonp3oBanbl B aesarensbHocTd OJI0 «OHOKA» mis moBelIeHUs y3HaBa€MOCTH
OpeHJa KOMITAaHUU U 00eCIIeYeHUs €€ YCTOMYMBOTO PA3BUTHS.

ABTOp pabOTBl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pPacyeTHO-
aHAIMTHYECKUI MaTepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpPHBIX M JPYrUX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Jeimuiomuas padora: 88 c., 37 man., 10 Tabu., 72 kpbIHil, 7 1agaTkay.
CALBISUJIBHBISA CETKI, MAPKETBIHIT ¥V CALBISJIBHBIX CETKAX,
SMM ITPACOVYBAHHE, B2B, IHTOPHAT MAPKETBIHI, SMM CTPATAI'IS

Mbra  pgaciemaBaHHS:  paclipaliaBaillb — pIKaMeHJalbll Ta  MaBbIIIIHHI
3 EeKTHIYHACIII MAPKETHIHTY ¥ canbisIbHBIX ceTkax THA « 9HOKA.

AO'ext naciaenaBanfs: n3eiHacp TA « OHDKAy.

[IpagmeT nacnefgaBaHHS: MapKETHIHTABBISI MEPANPHIEMCTBBI Y CallbISUIBHBIX
CeTKax JyIsl MaBbIIPHHS nazHaBainbHacti Opanaa THA «OHOKA.

Mertanel maciaemaBaHHS: arisiq JITapaTyphl, SKACHBISI 1 KOJBKACHBISI METAJbl,
MeTaa aHamizy (¢iHaHcaBal  chpaBazfgayHacil (Tapbl3aHTajldbHBI), alliCaHHE,
OeHuMapkiHr; A/B TocTaBaHHE, Ha31paHHE 1 1HIII.

BoGnacip marysiMara TpBIMSHEHHS: TparaHaBaHbis MeEpanpbleMCTBBI 11
MaBBIIIIDHAIO J(PEKTHIYHACII MApKETBHIHTY ¥ CaIlbIUIBHBIX CETKaX MOTYIh OBIIlb
BbIKapbicTanbl Y a3ediHacii THA «OHDKA» nig maBbIdHHS Ta3HaBaIbHACII
OpaHJ1a KaMIIaHii 1 3a0eCIITYRHHS si¢ YCToimBara pa3Bits.

A¥Tap mpansl mauBsp/Kae, IITO MNPBIBEA3CHbI § €l pa3iikoBa-aHAIITHIYHbI
MaTAIPbISI MpaBiibHA 1 a0'eKThIyHA aJIIOCTPOYBae CTaH JocieaHara mpamjcy, a yce
3ara3bluaHblsl 3 JIITApATypPHBIX 1 THIIBIX KPBIHIIL CYMpaBa/Karolliia cracbuikaMi Ha X

ayrtapay.



Thesis: 88 p., 37 fig., 10 tabl., 72 sources, 7 app.
SOCIAL MEDIA, SOCIAL MEDIA MARKETING, SMM PROMOTION,
B2B, DIGITAL MARKETING, SMM STRATEGY

Purpose of the research: to develop project recommendations to improve the
effectiveness of the marketing in social media of the ALC «kENECAW.

Object of the research: activities of ALC «kENECA».

Subject of the research: social media marketing activities for the ALC
«ENECA» brand awareness.

Research methods: literature review, qualitative and quantitative methods,
financial statement analysis method (horizontal), descriptive method, benchmarking;
AJ/B testing, observation, etc.

Area of possible application: the proposed measures to improve the
effectiveness of social media marketing can be used in the activities of ALC
«ENECA» to increase the company's brand awareness and ensure its sustainable
development.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



