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Junnomuas padota: 81 c., 13 puc., 17 tab:a., 52 ucrounuka, 5 mpu.

MAPKETHUHI, MAPKETHMHI'OBBI1 AHAJIM3, AHAJIM3 KJIFOUEBBIX
BHYTPEHHUX TTIOKABATEJIEM U KAHAJIOB CBBITA, SWOT-AHAJIN3, TOWS-
AHAJIN3, PEST-AHAJIN3

Ilens uWccnenoBaHuWsA: aHAIW3 OpPraHU3allUM MapKETUHrOBOW AearenbHocTd 3AO
«AJIb®A-BAHK» u pazpaboTka pekoMeHaaIui 10 COBEPIIICHCTBOBAHUIO MAapKETHHIOBOM
CTpaTEruu.

O0BexT uccinenoBanud: aearebHOCTh 3AO «AJIbBOA-BAHK)Y.

[Ipenmer uccnenoBaHus: aHaau3 MapKeTUHroBoW aeatenbHOCTH 3A0 «AJIbDA-
BAHK».

Metoasl HCCIeAOBaHUSA: aHAIM3 (PUHAHCOBOIO M 3KOHOMHYECKOTO TIOJIOKEHUS,
MapkeTUHTOBBIN aHanu3, SWOT-ananu3, TOWS - ananu3 u PEST-ananu3, aHaiau3 kaHalloB
cObITa, aHAJIN3 KOHKYPEHTOB.

O6nacTe BO3MOKHOTO IPUMEHEHHS: MPEII0KECHHBIE ICHUCTBUS IO YIYUYIICHHUIO
MapKETUHTOBOM JEATEIbHOCTH MOTYT OBITh HCIOJIB30BaHBl B JesATelbHocTH 3A0
«AJIbOA-BAHK)».

ABTOp pabOTHI MOATBEPIKIACT, YTO MPUBEJACHHBIH B HEM pacueTHO-aHATUTHYCCKUM
MaTepuall MPaBUIbHO U OOBEKTUBHO OTPa)KaeT COCTOSIHUE MCCIIEyeMOro Iporiecca, a Bce
3aMMCTBOBAHHBIC U3 JINTEPATYPHBIX U APYTUX UCTOUHUKOB COMPOBOXKAAIOTCS CChIIIKAMU Ha
HX aBTOPOB.

(moAmuck CTyACHTA)



JHeiruiomuas padora: 81 c., 13 man., 17 Tabu., 52 KpbIHil, 5 1agaTkay.

MAPKETBIHI', MAPKETBIHI'ABBI AHAJII3, AHAJII3 KJIFOUABBIX
VHYTPAHBIX TTAKA3YBIKAY 1 KAHAJIAY 3BBITY, SWOT-AHAJI3, TOWS-
AHAIJII3, PESTEL-AHAJII3

Mbra gacienaBaHHs: aHaI3 aprani3aiibli MapkeThiHraBpait n3eiinacii 3AT "AJIbDA -
BAHK" i pacnpaioyka pakameHalibii ma yaackaHaJleHHI MapKeThIHTaBail CTpaTaTii.

AO'exT nacnenmasanus: n3eiinacub 3AT "AJIbOA-BAHK".

[Ipanmet nacnenaBaHHs: aHali3 MapkeTbiHraBait a3erinaciii 3AT "AJIbOA-BAHK".

Meranpl nacnenaBaHHs: aHami3 (iHAHcaBara 1 9JKaHaMmiyHara CTaHOBIIIYA,
MapkeThIHTaBbl aHam3, SWOT-anami3z, TOWS — ananiz 1 PEST-anani3, anami3 kaHanay
30BbITY, aHAJ3 KAaHKYpIHTAY.

Bobnacup MarubiMara mnpbIMSHEHHS: IpalaHaBaHbld A3€sHHI Ta MaSAIIIDHHI
MapKeThIHTaBal J3eMHacIll MOTyIlb ObIIb BbIKapbicTaHbl Y n3eiHacii 3AT "AJIbODA-
BAHK".

A¥Tap npartibl manBsppkae, ITo IPbIBEA3CHBI ¥ €1 pa3TikoBa-aHaIITHIYHBI MATIPBISUT
npaBiJIbHA 1 a0'eKThIVHA aJJIIOCTPOYBae CTaH JIOCeaHara mparpcy, a yce 3ana3bluaHbisd 3
JITapaTypHBIX 1 IHIIBIX KPBIHII] CyIIpaBajiKarolilia CriacbuikaMi Ha 1X ayTapay.

(moxric cTyadHTA)



Thesis: 81 p., 13 fig.,17 tabl., 52 sources, 5 app.

MARKETING, MARKETING ANALYSIS, ANALYSIS OF KEY INTERNAL
INDICATORS AND CHANNELS, SWOT ANALYSIS, TOWS ANALYSIS, PEST
ANALYSIS

Purpose of the research: to analyze the organization of marketing activities of
CJSC «ALFA-BANK» and development of recommendations for improving the
marketing strategy.

Object of the research: CJSC «ALFA-BANK».

Subject of the research: analyze of the marketing activities of CJSC «ALFA-
BANK».

Research methods: analysis of the financial and economic situation, marketing
analysis, SWOT analysis, TOWS analysis and PEST analysis, analysis of distribution
channels, competitor analysis.

Area of possible application: the proposed actions on improvement of marketing
activity can be used in the activity of CJSC «ALFA-BANK».

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the study,
and all borrowed from literary and other sources are accompanied by references to their
authors.

(student’s signature)



