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[lenb uccnemoBanus: Ha OCHOBE aHAJIM3a MapKETUHTOBOM JearenbHocT OAO
«BEJIA3» pa3paboTtaTh HampaBieHUsS €€ COBEPIICHCTBOBAHUS U PaCCUUTAThH
AKOHOMHUYECKUH A(HEKT OT BHEIPEHUS TIPEITIOKCHHBIX MEPOTTPUATHH.

OO0bexT uccnenoBanus: aesreabHOCTh KoMmmanuu OAO «BEJIA3y.

[Ipeamer wuccnenoBaHus: opraHu3anus W 3GEGHEKTUBHOCTH MapKETHHTOBOMN
nesarenbHocTH komnanun OAO «bEJIA3y.

MeTtonabl UCCIEAOBAHUS: TEOPETUUECKUN aHAIN3 METOJIMYECKOU JIUTEPATYPHI,
pacueTHO-aHanuTUUYeCKnil aHanm3, SWOT-ananu3, MeTo[ aHaJIOTWH, aHadu3 Hu
000011IeHrEe JaHHBIX, (DAKTOPHBIM aHANIM3, METOJI IKCIIEPTHOU OIIEHKH, KOMILJIEKCHOE
HCCIICIOBAHHUE.

O06mactb  BO3MOXKHOTO  NPUMEHEHUS:  MPAKTUYECKOE  HUCIOJIb30BAaHUE
pEe3yJabTAaTOB MCCJIEAOBAaHUS TMO3BOJUT MOBBICUTH I((PEKTUBHOCTH MAPKETUHTOBOM
nearenbHocTH OAO «bEJIA3» u ymydImnTh 5KOHOMHYECKUE TTOKA3aTEIN KOMIIAaHUU.

ABTOp paboOTBl TOATBEPKIAET, YTO NPHUBEACHHBIH B HEW pPacCUyETHO-
aHAJUTUYECKUN MaTepuajl TMpaBWIbHO M OOBEKTHUBHO OTPaXaeT COCTOSIHUE
HCCIIEIYEMOTO TIpolecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX W APYTHX
HMCTOYHHUKOB COMIPOBOXKIAIOTCS CChUIKAMH HA UX aBTOPOB.
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MbTa nacienBaHHS: Ha acHOBE aHANi3y MapKeThIHTaBail a3eriHacii AAT
«BEJIA3» pacmparmaBaiib HampamKi si¢ YJAaCKaHAJICHHS 1 pasliyblllh SKaHAMIYHBI
3(EeKT aJl yKapaHEHHs IIparaHaBaHbIX MEpPaNpbIEMCTBAY ..

AG’exT nacnenaBanss: a3eiHacip kammnaHii AAT «BEJIA3y.

[Ipanmer nacienaBaHHsA: apraHizanbisi 1 3(EKThIYHACIh MapKETbIHTaBan
n3eitracii kammanii AAT «BEJIA3y.

Meronbl nacnefaBaHHSA: TIAp3THIYHBI AHANI3 METAJbIYHAN JITapaTypsl,
pasllikoBa-aHAMITBIYHBI  aHami3, SWOT-ananiz, wMeranx anamorii, a”ami3z 1
abarynpHEHHE JaJ3€HbIX, (akTapHbl aHami3, MeTaJa »JKCIEpTHAW  alpdHKI,
KOMILJIEKCHAE J1aciieIaBaHHE.

BoOnacup MarysiMara TpBIMSHEHHSI: MPAKThIYHAE BBIKAPHICTAHHE BBIHIKAY
JacienaBaHHs Aa3BOdINb NaBbICIb 3(EKThIYHACHDh MapKeThiHraBal a3eriHacul AAT
«BEJIA3» 1 nanenmibiilb SKaHAMIYHBIS TAKA34YbIKI KaMITaHii.

A¥yTap mpaipl manBspjKae, IITO MPBIBEI3EHBI ¥ €l pasiiikoBa-aHaTIThIYHbI
MaTaIphIsJI IpaBUIbHA 1 a0'eKThIYHA aNIIOCTPOYBAae CTaH JIOCeAHara mparpcy, a yce
3ara3bluaHblsl 3 JITAPATYypPHBIX 1 THIIBIX KPBIHIL CYMpaBaIKarollia cracbulkaMl Ha 1X

ayTapay.
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Purpose of the research: based on the analysis of the marketing activity of
OJSC «BELAZ», to develop directions for its improvement and calculate the
economic effect of the proposed measures.

Object of the research: activities of OJSC «BELAZ».

Subject of the research: organization and efficiency of the marketing activity of
OJSC «BELAZ».

Research methods: theoretical analysis of methodological literature, calculative
and analytical analysis, SWOT-analysis, method of analogy, analysis and
generalization of data, factor analysis, expert evaluation method, integrated research.

Area of possible application: practical use of the research results will improve
the efficiency of the marketing activity of OJSC «BELAZ» and enhance the
company's economic performance.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



