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JumiomHuas padora: 56 c., 9 puc., 13 1a6., 50 ucrounuxos, 6 mpwuI.

AYJUTOPUS, KOHKYPEHTHOCTbL, IIPEJJIOJXKEHUE, KAHAJIBI,
KOHTEHT, COHLUAJIBHBIE CETHU, OIITUMU3ALINA, PEKIIAMA,
MOJIEPHU3AILLSL.

Llenp uccnenoBanus: oueHka MapkeTHHroBo ctparerun OO0 «APTBY [I»
Y pa3paOOTKa HAMPaBIEHUH €€ yITy4IlIEeHUs.

O0nekT uccnengoranus: OO0 «APTBY [I».

[IpeameT nccnenoBaHus: MapKETUHIOBas AesATenbHOCcTh U crpaterus OO0
«APTBY [I».

Mertoabl UCCeI0BaHUS: CUCTEMHBIN aHAIU3, METOAbI CPAaBHEHUSI, OIMCAHMUS,
YMO3aKJIIOUEHHUSI, aHaI13a HH(POpMaALUU, paciyE€THO-aHAIUTUYECKHIN METO/.

O6mactb BO3MOXXHOI'O TNPUMEHEHHMs: MPAaKTUYECKHE PEKOMEHJAlWd B
nestenbHocTH OO0 «APTBY [».

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHYECKUI Marepuan MpaBWIBHO H OOBEKTHBHO OTPAXAET COCTOSIHHUE
UCCJIETYyEMOI0 Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JHUTEPATYPHBIX M JAPYTHX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU HA UX aBTOPOB.



Jeimmomnas padota: 56 c., 9 main., 13 ta6., 50 kpeIHi, 6 ma.

AVIBITOPBIS, KAHKYPOHIIBIS, IIPAITAHOBBI, KAHAJIBI,
KAHTOHT, CALBISIJIBHBIA CETKI, AIITBIMIZALIBIA, POKIIAMA,
MAJIOPHI3ZAILLBISL.

MbTa nacnenaBaHHs: alPHKa MapkdThiHTaBail crpararii TAA «APTBYI» 1
pacnpanoyka HanpaMkKay sie HajsIaHHS.

Ao'ext nacnenaBanus: TAA «APTBY [I».

[IpagmeT npacnenaBaHHsS: MapKeThIHTaBass A3eWHAclb 1 cTpardris TAA
«APTBY [I».

Meranel nacienaBaHHs: CICTAMHBI aHaJi3, METajbl MTapayHAHHs, aIliCaHHSI,
BBICHOBBI, aHaJ13y 1H(apMallbli, pa3IiKoBa-aHATITBIYHBI META/I.

Bob6nacip  MarysiMara MNpBIMSHEHHS: MPAKTBIYHBISL —pAIKaMeHJaubll ¥
m3eiHaci TAA «APTBY II».

A¥Tap mpalbl nanBsip)kae, ITO MPbIBEA3EHBI ¥ €1 pa3ikoBa-aHaTITHIYHbBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aINTIOCTPOYBAE CTaH JA0CeHara mpampcy, a yce
3ama3bluyaHblsl 3 JITApaTypHBIX 1 IHIIBIX KPBIHII CYNpPaBaKakoIIa ClacbUIKaMl Ha
1X ayTapay.



Thesis: 56 p., 9 fig., 13 tab., 50 sources, 6 app.
AUDIENCE, COMPETITION, OFFER, CHANNELS, CONTENT, SOCIAL
MEDIA, OPTIMIZATION, ADVERTISING, MODERNIZATION.

Purpose of the research: to assess the marketing strategy of LLC
«ARTWOOD» and develop directions for its improvement.

Object of the research: LLC «<ARTWOQOD».

Subject of the research: marketing activities and strategy of
LLC «<ARTWOOD».

Research methods: system analysis, comparison methods, descriptions,
inferences, information analysis, calculation and analytical method.

Area of possible application: practical recommendations in the activities of
LLC «<ARTWOODy».

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



