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Jlutmomuas pabota: 74c¢., 6 puc., 18 Ta6., 50 HCTOYHUKOB.

MAPKETHHT, MAPKETHUHI' OBA JNESATEJIBHOCTHD,
DDODPEKTHUBHOCTD, AHAJIN3, METO/bI COBEPIIECTBOBAHU A
[MPEAIIPUATHA.

[lens wccnemoBaHus: BBIPAOOTKA PEKOMEHIAIMN IO COBEPIICHCTBOBAHHIO
MapKeTUHToBOU nesarenbHOoCTH PYII «M3naTenscTBO «benbmankaBeiy.

Oo0swext uccnenosanusd: PYII «M3narenbctBO «bembdiiankaBeLIDy.

IIpenmer uccnenoBaHus: COBEPIICHCTBOBAHUE MAPKETHHIOBOM JESATEIbHOCTH
PVII «M3garensctBO «benbmankaBeLIy.

Metonbl HCCIEAO0BAaHMS: SJKOHOMUYECKUM aHAJIN3, CPABHEHHUE U OMIMCAHHUE.

O6nacTh BO3MOXXHOTO MPUMEHEHHUS: B TPOJBUKEHUU MAPKETUHTOBOM
nesrenbHocT Ha npeanpustuu PYIIL «M3narensctBo «bendnankaBbiy.

ABTOp palOOThl TMOATBEPKIAET, YTO MPHUBEACHHBIH B HEW pacyeTHO-
AQHAJIMTUYECKUN MaTepuand MPaBWIbHO U OOBEKTHUBHO OTPAXaeT COCTOSHUE
HCCIIEYEMOTO TIpolecca, a BCE 3aMMCTBOBAHHBIC W3 JIMTEPATYPHBIX WU JAPYTUX
VMCTOYHHKOB COMPOBOXKIAIOTCSA CChUIKAMH HA UX aBTOPOB.



Jlpimuiomuast npana: 74c., 6 man., 18 ta6., 50 kpbIHi.
MAPKETBIHI, MAPKETBIHI'ABAS J3EMHACLb, DOEKTHIVHACILIb,
AHAJII3, META1bI 3/13SIMICHEHHS ITPAIITPBIEMCTBA.

Mbta facnenaBaHHS:  BBIIpalloyKa poKaMeHJAlbld Ta  YJacKaHaJEeHHI
mapketbiHrasait a3zerinaciii PYII «BrinaBentBa «benbnankaBbi .

Ao0'ext nacnenasanus: PYII «BeimaBenrBaybendnankaspin'.

[IpanMer nacnenaBaHHS: yAacKaHAJICHHE MapKeTbiHraBal n3eitHacui PVYII
«Br1imaBenTBa «benbmankaBbITy.

MeTtazapl jacienaBaHHs: SKaHAMIYHbI aHAI13, IapayHaHHE 1 alliCaHHE.

Bob6nacip marysiMara npsIMSHEHHS: y TPacOyBaHH1 MapKEThIHTaBal J[3eiHaCIIl
Ha npaanpeiemctBe PYII «Boigasenrsa «benbiaHkaBbI.

A¥yTap mpanbl naussipjikae, IITO MPBIBEA3EHBI § € pasiiikoBa-aHATIThIUYHbI
MaTAIPBIsUT TIpaBUIbHA 1 a0'eKThIYHA aIIOCTPOYBAae CTaH JOCieAHara mparpcy, a yce
3amna3bl4aHbls 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL CYNpPaBa/Karolla ClacbuIKaMl Ha 1X

ayrapay.



Thesis: 74 pages, 6 figures, 18 tables, 50 sources.
MARKETING, MARKETING ACTIVITIES, EFFICIENCY, ANALYSIS,
METHODS OF ENTERPRISE IMPROVEMENT.

Purpose of the research: to develop recommendations for improving the
marketing activities of RUE Belblankavyd Publishing House.

Object of research: RUE "Belblankavyd Publishing House".

Subject of the research: improvement of marketing activities of RUE
"Belblankavyd Publishing House".

Research methods: economic analysis, comparison and description.

Area of possible application: in the promotion of marketing activities at the
enterprise of RUE "Belblankavyd Publishing House".

The author of the paper confirms that the computational and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



