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Junnomuas pabora: 61 c., 53 uctounuka, 4 TaOIUIIBI.
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O0beKT MCCIeN0BaHMA — IIPOLECC PErHOHAIM3ALMM B MHPOBOM
KYPHAJIMCTHUKE.
IIpenmer wucciaenoBanuss — (akTopbl, MEXaHU3Mbl U  MEPCIEKTUBBI

pETrMOHANIN3alMY MEIUAKOHTEHTA B YCIOBHX I100aTM3aIHH.

Henp wucciienoBaHusi — ONPEACIUTh CYIIHOCTh M OCOOEHHOCTH IpoIecca
pPETMOHANIM3AlMA B COBPEMEHHOW >KypHAJIMCTUKE, BBISIBUTH KIIOYEBBIE (DAKTOPHI,
BIIMSIOIIME HA €TO Pa3BUTHUE, a TAKKE MPOAHATU3UPOBATH CIIEHU(UKY PETHOHATU3AIIUU
Meauacuctembl Kutas B rmo0aibHOM KOHTEKCTE.

Mertonbl ucciaegoBanusi. B pabore npuMeHEHbl METOIbl CHUCTEMHOIO U
CPaBHHUTEJIIBHOTO  aHajM3a, KOHTEHT-aHalIh3a, CTPYKTYPHO-(QYHKIMOHAIBHOIO
MOJIX0/1a, AIEMEHTHI KyIbTYPOIOTHYECKOr0 U MEAUACOLIMOIOTHYECKOTO aHAIU3A.

IMonyyeHHble pe3yabTaThl U UX HOBH3HA. B numioMHoli pabore npeacrasieH
KOMILJIEKCHBIM aHajn3 pEeruoHalIM3aluy Kak MIo0aJbHOrO MEIUWHOIO Mpolecca, ¢
AKLIEHTOM Ha BJIMSHUE KYIbTYPHBIX, SI3BIKOBBIX, TEXHOJOTMYECKUX U MOTUTUYECKHUX
dakropoB. Ocoboe BHUMaHUE YACICHO B3aUMOEHCTBHUIO MIO0ATBHBIX M JIOKAJIBHBIX
TEHJCHIUH (TJIOKAIM3aI[1u), a TAaKKe pOiar HUPPOBBIX MIargopM B TpaHchopmauu
MenuiiHou cpenpl. Ha nmpumepe Kurtas npoanann3mpoBaHa HalMOHAJIbHAs MOZIEINb
PErHOHAIN3alUHA MEIUAKOHTEHTA, PACKPBITHI €€ HHCTUTYLIMOHAJIBHBIE, KYJIbTYPHBIC U
KOMMYHUKAaTUBHbIE OCOOEHHOCTH.

HoBu3Ha McCiIeI0BaHUs 3aKJIFOYACTCS B MEXIMCHMIUIMHAPHOM IIOAXOAE K
U3yYEHUIO pErHOHAIM3allMM KaK MEIUalpakTUKHU, COYETalollel [oOanbHbIe
CTpaTEruu M JIOKAJbHbIE PEAIHH.

OOsiacTh BO3MOKHOIO NPAKTHYECKOr0 NMpuMeHeHusi. Pe3ynbrarbl paboThl
MOTYT OBITH HCHOJIB30BaHbl MpPU pa3pabOTKe MEIUACTpaTeruid B MEXITyHAPOIHOU
KYPHAJIUCTHUKE.



ABSTRACT
Thesis: 61 pages, 53 sources, 4 tables.

Keywords: REGIONALIZATION, GLOBAL JOURNALISM, MEDIA
CONTENT, CHINA, GLOCALIZATION, TECHNOLOGICAL PLATFORMS,
MEDIA MARKETS.

Object of the research — the process of regionalization in global journalism.
Subject of the research — the factors, mechanisms, and prospects of media content
regionalization in the context of globalization.
Purpose of the research — to define the essence and features of the regionalization
process in modern journalism, to identify key factors influencing its development, and
to analyze the specific characteristics of China’s media system regionalization within
a global framework.

Methods of research. The thesis applies methods of system and comparative
analysis, content analysis, structural-functional approach, as well as elements of
cultural and media sociological analysis.

Results and novelty. The thesis presents a comprehensive analysis of
regionalization as a global media process, with a particular focus on the impact of
cultural, linguistic, technological, and political factors. Special attention is paid to the
interaction of global and local trends (glocalization), as well as the role of digital
platforms in transforming the media landscape. Using China as a case study, the thesis
explores the national model of media content regionalization, revealing its institutional,
cultural, and communicative features.

The novelty of the research lies in the interdisciplinary approach to
regionalization as a media practice that combines global strategies with local realities.

Practical significance. The results of this study can be applied in the
development of media strategies in the field of international journalism.



