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Junnomuas padota: 74 c., 17 puc., 25 ta6., 50 HCTOYHUKOB.

H1UDOPOBAA  PEKJIAMHASI  CTPATEI'US, MAPKETHUHI'"OBBIE
KOMMVYHUKALIMH, HEJEBAS AYJIUTOPUs, COLIMAJIBHBIE CETH,
KOHTEHT-MAPKETUHI", SEO-OIITUMU3ALINA

Ilens paboThl: pa3paboTKa COBEPIICHCTBOBAHHWM IUGPOBONM  pEKIaMHOMN
ctpareruu aiia OAO «['myOGokckuii MOJTOYHOKOHCEPBHBIM KOMOUHATY.

OO0bekT uccnegoanus: mudponas pexinamuas crpaterus OAO «I myOGokckwmit
MOJIOYHOKOHCEPBHBI KOMOWHATY.

[IpeameT wccrnenoBaHUsA: COBEPIICHCTBOBAaHUE IMPPOBOM  peKIaMHOMN
ctparerun OAO «['myOOKCKHUN MOJIOYHOKOHCEPBHBIM KOMOWHAT» JUIsl YCHUJICHUS
PBIHOUHBIX TO3ULIUM U YBEIIMUECHUS TTPOJIAXK.

Metonpr uccienoBanus: SWOT- u PEST-amanm3, cerMeHTamusl II€JI€BOM
aynuropun, A/B-TecTupoBaHue peKIaMHBIX KaMIIaHUH.

UccnenoBanus u pa3pabOTKU: MU3YYEHBI TEOPETHUECKHUE OCHOBBI ITU(POBOTO
MapKeTHHTa W PEKJIAMHBIX CTpaTerWii, TPOBENEH aHaNMM3 TeKymehd udpoBon
pexnamuoil gestenbHOCTH OAQO «['MyOOKCKHN MOJIOYHOKOHCEPBHBIN KOMOWHATY,
BKJIIOYAsi OIEHKY CalTa, COIMAJbHBIX CETEe M MapKeTIJIEHCOB, pa3padOTaHbI
PEKOMEHAIMU [0 ONTUMHU3AINN KOHTEHT-CTPATETHH, BHEJIPEHUIO MHTEPAKTUBHBIX
($hopMaToOB U yCHJICHUIO IPUCYTCTBUS B COLIUATBHBIX CETSX.

O6macts Bo3moxkHoro npumeHeHus: OAO «I'myOoKCKHit MOJTOYHOKOHCEPBHBIH
KOMOMHAT», a TakKe UHbIe opranusanuu Pecnyonuku benapychs.

ABTOp paboThl MOJTBEP)KJIAET, UYTO NPUBEICHHBIM B HEW pPaCUETHO-
AHATUTUYECKUM MaTephall TPAaBWIBHO H OOBEKTUBHO OTPAXXaeT COCTOSHUC
UCCIIEyeMOT0 TIpollecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYTUX
HMCTOYHUKOB COMPOBOXIAIOTCS CChUIKAMU HA UX aBTOPOB.



Heimiomuas npana: 74 c., 17 man., 25 ta6., 50 kpbiHUIL.

JITUBABAJSI POKIIAMHA CTPATOI'LA, MAPKETBIHI"ABBISI
KAMYHIKALIBI, MDATABASI AVJIBITOPBHIS, CALBISUIBHBIS CETKI,
KAHTOHT-MAPKETBIHI', SEO-AIITBIMI3ALIbIA

Mbra mpartipl: pacmpanoyka yJacKaHaJIeHHAY Jiiu0aBail pakjIaMHall cTpaTarii
st AAT «I' 10011kl MaJloyHaKaHCEPBaBbl KaMOIHATY.

AO'exT nmacnenmaBaHHs: JiuOaBasi pakiamHas crpararis AAT «Iasibornki
MaJOYHAaKaHCEPBABbl KAMOIHATY..

[IpagmeT nacnegaBaHHs: yAacKaHaJeHHe Jiu0aBail pakiaamMHai ctpararii AAT»

'

['npIOonKI MamoYHaKaHCEPBaBbl KaMOIHAT " AJig Y3MallHEHHsI PHIHKABBIX Ma3ilbli 1
MaBEJIIYIHHS TIpoJIaXkay.

Meranel nmacnemaBanHsa: SWOT- 1 PEST- anami3, cerMeHTanblss M3TaBau
aynpITOphll, A/B-TacTaBaHHE PIKJIAMHBIX KaMMaHIH.

JacnenaBanHi 1 pacmpalioyKi: BbIByYaHbl T3ap3ThIYHBIS ACHOBBI JliuOaBara
MapKeThIHTY 1 pPAKJIAMHBIX CTpaTATii, MpaBen3eHbl aHai3 Osrydail niubaBaid
paknamHaii  g3eiiHacui AAT  «I'7bIOomki  MajlouHakaHCEpBaBbl  KaMOiHATY,
YKJIIOYAIOYbl allPHKY CaiTa, CalbIJIBHBIX CETaKk 1 MapKeTIUIeHCOB, pacmpaliaBaHbl
pPKaMEeHIalbli Ma anThIMi3allbli KAHTIHT-CTPATATll, YKAPAHEHHIO I1HT3PAKTHIYHBIX
dbapmaray 1 y3MaIHeHHIO IPBICYTHACII ¥ CallbISUIBHBIX CETKaX.

Bo6nacup marusimara npbiMsiHeHHs: AAT "Tbp10o1Ki MallouHAKaHCEPBABbI
KamOiHaT", a Takcama 1HIIbIS aprani3anbii Pacmy0miki benapycs.

A¥Tap mpansl nauBsipjikae, IITO MPBIBEI3EHbI ¥ €l pa3iiikoBa-aHaiThIYHbI
MaTAIPBISUT TIpaBiibHA 1 a0'eKThIVHA aJIIIOCTPOYBae CTaH JOCJEIHAra mparjcy, a yce
3ama3bl4aHbls 3 JTITAPaTYPHBIX 1 IHIIBIX KPBIHII CYNpaBaKarollla Crachlikami Ha 1X

ayrapay.



Graduate work: 74 pages, 17 figures, 25 tables, 50 sources.

DIGITAL ADVERTISING STRATEGY, MARKETING
COMMUNICATIONS, TARGET AUDIENCE, SOCIAL MEDIA, CONTENT
MARKETING, SEO OPTIMIZATION

The purpose of the work: to develop improvements to the digital advertising
strategy for JSC Glubokoe Dairy and Cannery Plant.

The object of the research is the digital advertising strategy of JSC Glubokoe
Dairy and Cannery Plant.

The subject of the research is the improvement of the digital advertising strategy
of JSC Glubokoe Dairy and Cannery Plant in order to strengthen market positions and
increase sales.

Research methods: SWOT and PEST analysis, target audience segmentation,
A/B testing of advertising campaigns.

Research and development: the theoretical foundations of digital marketing and
advertising strategies have been studied, the analysis of the current digital advertising
activities of JSC Glubokoe Dairy and Cannery Plant has been carried out, including the
evaluation of the website, social networks and marketplaces, recommendations have
been developed for optimizing the content strategy, introducing interactive formats and
strengthening the presence on social networks.

Possible application area: JSC Glubokoe Dairy Cannery, as well as other
organizations of the Republic of Belarus.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



