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PA3SPABOTKU, CTPATEI'Ud DOOEKTUBHOCTH, KOHTEHT,
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Llens uccnegoBaHus: pa3pabOTKa CTpATErMH MOBBIIMICHUS 3(P(HEKTUBHOCTH
kopropatuBHoro BeO-caiita OOO «EBpoBapHaHTCTPOW» C MLENbI0 YIYUIICHUS
oO1el pe3yNbTaTUBHOCTH ICSITEIIBHOCTH OpTraHUu3aIii OCPEICTBOM ONTUMU3AINH
CTPYKTYpbI, KOHTEHTa 1 HHCTPYMEHTOB IIPOJIBH>KEHUS CalTa.

OOBEKT uCCieloBaHusA: OOIIECTBO C OrPaHUYEHHOW OTBETCTBEHHOCTHIO
«EBpOBapUaHTCTPOW..

[Ipenmer VICCIIEIOBAHUSL: KOPIIOPAaTUBHBIN BeO-caT 000
«EBpOBapUaHTCTPOW.

Meroabl HCClieIOBaHUSA: ONHCAaHWE, CHUCTEeMaTu3alus, KiaccupuKaius,
aHAIMTUYECKUI METOJ, METOJI CPAaBHUTEIHLHOTO aHalu3a, METOJbl coopa (HakToB,
IPYIIIHPOBOK, 3JKOHOMUKO-MATEMAaTUYECKOE MOJIEIIMPOBAHHUE.

WccnenoBanus u pa3pabOTKH: TPOBEICHUE KOMIUIEKCHOTO aHAJIN3a TEKYIIETO
cocrosinusa caiita OOO «EBpoBapuaHTCTpOi», BBISBICHHE MPOOJIEMHBIX 30H B
dbyHKUIMOHANE, AU3aliHe U KOHTEHTE, pa3padoTKa peKOMEHIAIUI 10 ONTUMHU3AINH
CTPYKTYpbl U COJEp>KaHUsl caiiTa, BHEAPEHUE COBPEMEHHBIX HMHCTPYMEHTOB
B3aMMOJICUCTBUS C TMOJB30BATENIIMH, a Takke (OPMUPOBAHUE CHCTEMBI
MOHUTOpPHUHTA 3P(HEKTUBHOCTH Ha OCHOBE KJITIOYEBBIX METPHK.

O06macTb BO3MOXKHOTO TMPUMEHEHUS: PE3yJbTaThl HUCCIENOBAHUS U
MPEIIOKEHHBIE MEPOIIPUSATHS IO MOBBIIECHUIO Y((HEKTUBHOCTH KOPIIOPATUBHOTO.
BeO-caiita OO0 «EBpOBapuMaHTCTPOI» COCTOSHUS MOTYT OBITh HCIOJB30BaHbI B
nearenbHocTH OO0 «EBpoBapruaHTCTpOn».

ABTOp pabOThl TONTBEPXKIACT, UYTO MPHUBEACHHBII B HEW pacyeTHO-
AHATUTUYECKUI MaTepuan TNpaBWIbHO M OOBEKTHBHO OTPAXKAET COCTOSIHHUE
UCCIIEyEMOTO TMPOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U JPYTUX
HMCTOYHUKOB COMPOBOXKJIAIOTCS CChUIKAMH Ha UX aBTOPOB.



Heimmomuas padota: 69 c., 10 man., 5 ta6:a., 54 kpeHii, 3 magaTkay.
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MbhTa pacnemaBaHHS: pacmpalioyka CTparsrili MaBBIIHHS 3(EKThIYHACII
KapnapatblyHara B30-caiita TAA «EypaBapbIsHTCTpoi» 3 M3Tall MansMIIdHHA
aryJlbHail BBIHIKOBACIIl J3€WHACII aprasizaibli Ipa3 anThIMi3albll0 CTPYKTYPHI,
KaHTIHTY 1 IHCTPYMEHTAY MpacoyBaHHSA CailTa.

AG’exT jJacnemaBaHHS: TaBaphiCTBA 3 aOMeXaBaHal  aJKa3HACIIIO
«EypaBapbIaHTCTpOW».

IIpanmer JlacjielaBaHHs: KapIIapaTblyHbI BI0-CcailiT TAA
«EypaBapbIsHTCTpON».

Mertanpl nacnenaBaHHs: 300p, BBIBYYIHHE, aHali3 1 CIiCTAMaThI3allbls
1H(papManpll 3 PO3HBIX KPBIHIL, a TaKcaMma aHall3 MpaldCy CTBAPIHHA plajbHara
KaprapaTblyHara caiita aprasizaubll «EypaBapbISHTCTPOI».

JlacnenaBanHi 1 pacmpaloyki: TMpaBsA3€HHE KOMIUIEKCHara aHamiizy
usnepamHsara crany caimta TAA «EypaBapbIsIHTCTpOI», BBIAYICHHE MPa0IeMHBIX
30H y (yHKIbIAHANE, IbI3aliHE 1 KaHTAHIE, paclpalnoyka piIKaMeHJalblil ma
anThIMi3allbll CTPYKTYpPHI 1 3MECIIIBa CaiiTa, yKapaHEHHE CYYaCHBIX 1HCTPYMEHTAY
y3aeMaJ3esiHHS 3 KapbICTalbHIKaMmi, a Takcama (apMipaBaHHE CICTIMBI
MaHITOPBIHTY 3(DEKTHIYHACII HA ACHOBE KIIIOYABBIX METPBHIK.

Bo6nacip MarusiMara npbIMSHEHHSI: BBIHIKI IaciieJaBaHHA 1 MparaHaBaHbls
MepanpbleMCTBbI T1a MaBBIIIAHHI 3()EeKThIYHACLI KaprnapaTblyHara B30-caiita TAA
«EypaBapbIIHTCTPOI» MOTYLb ObIllb BBIKApbICTAHBl ¥ JA3€HHAcIi camoi
aprasizarpli.

A¥Tap mpaibl nauBsip/pKae, IITO MPBIBEA3EHBI ¥ €1 pa3iiKoBa-aHATIThIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJINTIOCTPOYBAE CTaH J0ceHara mpaipcy, a yce
3ama3bluaHblsl 3 JITAPATyPHBIX 1 IHIIBIX KPBIHIL CYNpaBaKarolllla CacbuIKaMi Ha
1X ayTapay.
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Purpose of the research: to develop a strategy to improve the efficiency of the
corporate website of LLC "Evrovariantstroy” aimed at enhancing the overall
performance of the organization through optimizing the site’s structure, content, and
promotion tools.

Object of the research Limited Liability Company "Evrovariantstroy."

Research subject: the corporate website of LLC "Evrovariantstroy."

Research methods: collection, study, analysis, and systematization of
information from various sources, as well as analysis of the process of creating the
actual corporate website of the organization "Evrovariantstroy."

Research and development: conducting a comprehensive analysis of the
current state of the LLC "Evrovariantstroy" website, identifying problematic areas
in functionality, design, and content; developing recommendations for optimizing
the site’s structure and content; implementing modern user interaction tools; and
forming a system for monitoring effectiveness based on key metrics.

Area of possible application: the research results and proposed measures to
improve the efficiency of the corporate website of LLC "Evrovariantstroy" can be
applied in the activities of LLC "Evrovariantstroy."

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



