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Juniomuas padora: 65 c., 13 puc., 11 ta6., 50 uctounukos, 4 npui.

O6mbekT uccnenoBanus — opranuzaius MOOO «2decTpoit buYaiiy.

[IpenmMer uccrieqoBaHus — MApPKETUHTOBAsI IEATEIBHOCTh OPraHUu3aluu
NOOO «DdecTpait buVaiiy.

Lenp AMIUIOMHOI pabOTHI — aHAJIN3 MAPKETUHIOBOM AESATENBHOCTH
OpraHu3allly, a TaKXKe B pa3paboTke peKOMEHIAINI 110 COBEPIICHCTBOBAHUIO
MapKETHUHTOBOM CTPATETHH C UCIOJIb30BAHNEM UHTEPHET-PEKIIaMBI.

MeTop1 MccieIoBaHMs: ONlepaTUBHAsL, OyXranTepcKasi, CTaTUCTUYECKas
otyeTHOCTHE MOOO «DdecTpait buYait», pe3yiabTaTsl COOCTBEHHBIX
MapKETHHTOBBIX HCCIEAOBAHNUN, IKOHOMUYECKIX PACUETOB U OIICHOK, OU3HeC-
wiad (Canvas), SWOT-anamm3; bpenn, Openaunar: Moaens 6perna Kemnepa.

Ob6nacts Bo3moxkHoro npumeHeHus: MOOO «2decTpait buYaii» u npyrue
IPEINPUITHS aHATOTHYHOTO BUIA JCSATEIbHOCTH.

ABTOp pabOTHI MOATBEPKIAET, UTO PUBEACHHBIN B HEW PACUETHO-
AHAIMTUIECKUI MaTepual MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSTHHUE
UCCIIETyeMOT0 TpoIiecca, a BCE 3aMMCTBOBAHHBIC M3 JINTEPATYPHBIX U APYTUX
HCTOYHUKOB COIPOBOXKIAIOTCS CCHUIKAMH Ha UX aBTOPOB.



JpimioMHast padota: 65 c., 13 mamonkay, 11 tabmii, 50 giTapaTypHBIX
KpBIHILL, 4 magaTkay.

AbG'exT nacnenaBanns — aprasizamnsia 3TAA «3decTpoii biYaiiy.

[Ipanmer nacnenaBaHHsS — MapKeThIHTaBasl [3eiHaclp apranizanbii 3TAA
«IdecTpoit biVYai.

MbTa aeinnoMHai paboThl — aHaIi3 MapKETHIHTaBal J3eiHacIll apraHizalbli,
a TakcaMa ¥y pacrparioyibl poKaMeHIambli 1a y1ackaHaJIeHHI MapKEThIHTaBal
CTpATATii 3 BBIKAPBICTAHHEM 1HTIPHET-PIKIIAMBI.

Mertanp! nacienaBaHHs: anepaTblyHas, Oyxraiarapckas, CTaTbICThIYHAS
cupaBazaayHacib 3TAA "DdecTpait buYaii", BeiHIKI YIaCHBIX MapKETHIHTABbIX
JacienaBaHHsY, SKaHAMIYHBIX pa3Jiikay 1 ampHak, 0i3Hec-tutaH (Canvas), SWOT-
anami3; bpaug, OpaaabHT: Mamias 6psuaa Kenepa.

I"anina marysiMara npsiMaHeHHs:: 3TAA «9decTpait biYaii» 1 iHIbIsA
MpaJnpbIEMCTBEI aHANariyHara BiJy J3eiHaclii.

A¥Tap mpalisl nanBsp/Kae, To NPbIBEA3EHHI ¥ €1 pa3iikoBa-aHaTITHIYHbI
MaT3phIs MpaBlibHA 1 a0'€KThIYHA aJINIIOCTPOYBAe CTaH J0ciieIHara mparmpacy, a
Yce 3ama3bplyaHbls 3 JIITApaTyPHBIX 1 HIIBIX KPBIHII CyIIpaBaKaroIia crachlIkami
Ha IX ayTapay.



Thesis: 65 p., 13 fig., 11tab., 50 sources, 4 adj.

The object of the study is the organization FLLC "EfesTray BY".

The subject of the research is the marketing activities of the organization
FLLC "EfesTray BY".

The purpose of the thesis is to analyze the marketing activities of the
organization, as well as to develop recommendations for improving the marketing
strategy using online advertising.

Research methods: operational, accounting, statistical reporting of FLLC
"EfesTray BY", results of own marketing research, economic calculations and
assessments, business plan (Canvas), SWOT analysis; Brand, branding: Keller's
Brand Model.

The author of the paper confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under the
study, and all borrowed from literary and other sources are accompanied by
references to their authors.



