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PE®EPAT

JurmomHuas paboTa coepKuT: 67 ctpaHull, 63 HCTOYHUKOB

Karouesbie ciaoa: SEO-IIPOJABUXEHUE, TAPTETUPOBAHHASA
PEKIIAMA, COLUAJIBHBIE CETH, WHOIOEHC-MAPKETHUHI,
AHAJIUTUKA OODOEKTMBHOCTH, KOHTEHT-CTPATEI'UA,
AJAIITUBHOCTD IIJNIAT®OPMEL.

Obvexm uccredosanusi — THHOPMaIIMOHHbIE TOpTaNbl U uHTEpHET-CMU B
COBPEMEHHOM MEIUAIPOCTPAHCTBE.

Ilpeomem uccneoosanuss — MeXaHU3Mbl, (OPMBI U  CTpaTeruu
npoaBwkeHus uHTepHeT-CMU B uHGbOpMAIIMOHHBIX areHTCTBax «MHHCK-
HoBoctu», Soyuz.by u benTA.

Llenv uccnedosanus — yCTAaHOBUTH OCHOBHBIE MEXaHHU3MBI, (OPMBI U
CTpaTeTuu MPOJABIKCHUS WHOOPMAIMOHHBIX MOpTaioB W uHTepHEeT-CMU 1
pa3paboTarh MPaKTUYECKUE PEKOMEHIAIMU 10 ONTHUMHU3AINA MEXaHU3MOB HX
IPOJIBUKEHUS.

Memoowl uUcc1e008aHus. aHaju3, CHUHTE3, KOHTCHT-aHaJIN3,
KJaccuuKaIus, UHAYKIUSI U ACTyKIIHSL.

Ilonyuennvie pezynomamsl U UX HOBU3HA: WCCIECIOBAHUE BBISBUIIO
WHHOBAIMOHHBIA TOAXO/J K Pa3BUTHIO PETHOHAIBHBIX HOBOCTHBIX MOPTAJIOB,
OCHOBaHHBIN Ha MHOTOKaHAJIbHOM pacnpocTpaHEeHUU KOHTEHTA,
NEPCOHANM3AIMK,  WCIOJIb30BAHUM  HMCKYCCTBEHHOTO  HWHTEUIEKTAa U
(GbOpMUPOBAHUM YCTOMYMBOM MEIWA’dKOCHCTEMbI C DJJIEMEHTaAMH IIPSMOM
KOMMYHUKAIIMH C ayAUTOPUEH U TapTHEPAMHU.

Jlocmoseprocmeb mamepuanos u pe3yivmamos OUNJIOMHOU pabomvl:
aBTOp pPabOTHl TOITBEPXkAACT JIOCTOBEPHOCTH MATEPHATIOB U PE3YJIHTaTOB
JTUTUIOMHOM pabOoThI, a TAK)KE CAMOCTOSITEIbHOCTD €€ BBITIOJTHEHUS.

Obnacmov 803MONCHO20 NPpUMEHEeHUs: PE3yIbTaThl UCCIEIOBAHUS MOTYT
OBITh MPUMEHEHBI B JIEATEILHOCTH PETUOHAIBHBIX HOBOCTHBIX TOPTAJIOB JJIs
COBEPIIICHCTBOBAHMS UX MEAMACTPATErHil, ONTUMHU3AINU B3aUMOJICUCTBUS C
ayIUTOpPHEN Yepe3 COlMaIbHBbIE CETH, Pa3BUTHS MAPTHEPCKUX OTHOIICHUH C
opraHaMd BJIacTH U OW3HEC-CTPYKTypamMHu, a TakkKe s BHEIPCHUS
COBPEMEHHBIX TEXHOJOTUW TMEepPCOHAIM3AIMU KOHTEHTA W MOHETH3AINH
MEUATTPOCKTOB.



PODEPAT

JpimiomMHas mparna 3msiirgae: 67 crapoHak, 63 KpbIHIL.
KarouaBbis  cioBbi: SEO-IIPACOYBAHHE, TAPIETBIHIABAS
POKIIAMA, CAULbIAJIBHBIA  CETKI, IH®JIKOEHC-MAPKETHBIHI,

AHAJIITBIKA DOEKTBIYHACIII, KAHTOHT-CTPATOI'LA,
AJIATITBIVHACIIb INTIAT®OPMBL.
Ab'exm Oacneoasanns — ingpapmaywitinsia napmanel i iHmapuaIm-CMI y

CY4aCHbIM MeObLANPACMOpYL.

Ilpaomem oacnedasanus — MexaH13Mbl, POPMBI 1 CTPATATIl MPACOYBAHHS
[aTpHAT-CMI ¥ iHdapmanpiiiabix arednrBax «Midck-Hapiney, Soyuz.by i1
benTA.

Mbsma oacnedasanus — ycTansiBallb ACHOYHBISI MEXaHi3Mbl, (POPMBI 1
CTpararili mpacoyBaHHS 1H(papMalbliHbIX mapTanay 1 uHTpHET-CMI 1
pacripanaBailb IPaKTHIYHBIS pIKaMEHJIallbll Ta amnThIMi3albll MEXaHi3May 1X
IIPaCOyBaHH.

Memaovl oacnedasanns: aHalli3, CIHTI3, KAaHTIHT-aHATI3, Kiaciikaipis,
THYKIBIS 1 IDAYKITBIS.

Ampoimanvia 8viHiKi | IX HaAGI3HA: NacielaBaHHE BBISBLIA 1HABAIBIMHBI
najbpIX0/l J1a Ppa3Billlld pOTiSHAIBHBIX HABIHABBIX MapTaliay, 3acHaBaHbl Ha
IIMaTKaHAJBHBIM PACMayClo/I3¢ KaHTIHTY, IepcaHaji3aibli, BbIKAPHICTAHHI
mITy4yHara 1HTAJIEKTY 1 QapmipaBaHHl VCTOMIIBail MEIUa’dKOCUCTEMBI 3
AIIeMEeHTaMi IpaMoii KaMyHIKaIlbIl 3 ayABITOPBISH 1 TapTHEPaMI.

Jaxnaonacys mamapuianay i 6vlHIKAy ObINJIOMHAU NPpaybl. ayTap TMparbl
nanBsp/pKae JakiiaHaCIb MaTAPhIsIaY 1 BeIHIKAY ABIMUIOMHAM TTpallbl, a TaKcama
caMacTOMHACIb sie BEIKaHAHHS.

Bobracyv mazuvimaca npvimsinenns: BBIHIKI daciieTaBaHHS MOTYIlb OBIIb
YXKBITBIS ¥ I3€MHACII pATisTHATIBHBIX HABIHABBIX MapTaiay IJis YIacKaHAJICHHS 1X
MEJMACTpaTeTui, anThIMi3allbll  y3aeMaJ3esiHHS 3  ayJbITOPBIAA  Mpa3s
CalbIsUTBHBISA CETKI, pa3BIlL MApTHEPCKIX aHOCIH 3 opraHami yiajsl 1 O13Hec-
CTPYKTypaMi, a TakcaMa JJIsl YKapaHEHHS Cy4acHbIX TOXHAJIOT1H epcaHai3albli
KaHTAHTY 1 MaHETHI3aIlbll MEIHAPOEKTOB.



ABSTRACT

The thesis contains: 67 pages, 63 sources.

Keywords: SEO PROMOTION, TARGETED ADVERTISING, SOCIAL
MEDIA, INFLUENCER MARKETING, PERFORMANCE ANALYTICS,
CONTENT STRATEGY, PLATFORM ADAPTABILITY.

The object of the research is information portals and online media in the
modern media space.

The subject of the research is the mechanisms, forms and strategies of
online media promotion in the Minsk—Novosti and Soyuz.by and BelTA news
agencies.

The purpose of the study is to establish the main mechanisms, forms and
strategies for promoting information portals and online media and to develop
practical recommendations for optimizing the mechanisms of their promotion.

Research methods: analysis, synthesis, content analysis, classification,
induction and deduction.

The results obtained and their novelty: the study revealed an innovative
approach to the development of regional news portals based on multi-channel
content distribution, personalization, the use of artificial intelligence and the
formation of a stable media ecosystem with elements of direct communication
with the audience and partners.

Reliability of the materials and results of the thesis: the author of the work
confirms the reliability of the materials and results of the thesis, as well as the
independence of its implementation.

Scope of possible application: the research results can be applied in the
activities of regional news portals to improve their media strategies, optimize
interaction with the audience through social networks, develop partnerships with
authorities and business structures, as well as to introduce modern technologies
for content personalization and monetization of media projects.



