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PE®EPAT MATUCTEPCKOM JJUCCEPTALIUU

B cTpykTypy mMarucrepckoil auccepTanydy BXOMAST: BBEACHUE, TPU IVIaBhI (B
KOKJIOW 1o 2 pazjena), 3aKIlO4eHHE, CIUCOK HCIOJIb30BaHHBIX HCTOYHUKOB,
KOTOpBI conepkUT 58 HaumeHoBaHUM. (OObEeM MarucTepckou auccepTalnuu
«Kuraiickue MynbTUMENUIHBIE TPOAYKTHI 1JIT MOOMJIBHBIX YCTPOMUCTB: OCHOBHBIC
TPEHIbI ¥ BBI30BBI» COCTABISET 65 CTpaHUII.

Krrouebie cmoBa: MYJIBTUMEJIUWHBIE TMPOJAYKTBHI U YCIVYIU,
MOBUJIbHBIE TEXHOJIOI'H, MHHOBAILIMOHHBIE PELIEHNA,
[TOJIL30OBATEJILCKHWI OIIBIT, TPEH/IbI UTHOOPMALIMOHHOI'O PHIHKA,
BBI3OBbI BE3OITACHOCTU U KOH®UJIEHIINAJIBHOCTH.

Obvexm uccnedoanusi — MYITBTUMEAUNHBIE TMPOMYKTHI, CO3/1aBacMbIe H
pacrpocTpaHsieMble Ha KUTaliCKOM HallMOHAJIbHOM PBIHKE MOOUJIBHBIX YCTPONCTB.

Ilpeomem uccneoosanusi — aKkTyaJbHbIE XapaKTEPUCTUKH M TEHACHIIUU
TpaHcpopMaIKi KUTAUCKUX MYJIBTUMEIUUHBIX TTPOYKTOB.

Llenv  pabomwi: W3y4dUTh  KJIIOYEBbIE  (DakTOpbI, BIMSIOMIME  HA
TpaHcopMalMio KUTAUCKUX MYIBTUMEIUNUHBIX TPOAYKTOB JJIi MOOWIBLHOTO
WHTEpHETA B KOHTEKCTE TEHACHIMNA pa3BUTHS pPbIHKA W W3MEHEHUH B
NOTPEOUTETTbCKUX TPEMOYTCHUSX.

Memoowl uccneoosanus. B xone vccienoBaHuil ObUIM UCHOJIB30BaHBI TAKHE
METO/bl KaK aHaJIN3, CUHTE3, MHAYKIUA, ACAYKUHS, aHAJOTHs, MOJACIUPOBAHUE,
a0bcTparupoBaHue, CpaBHEHHUE, WIeATN3alIUsI M KOHTCHT-aHAJIU3.

llonyuennvie pesynomamoel. CUCTEMATU3UPOBAHBI TEOPETUUECKUE ACTICKTHI
U3YUYCHHUS MYJIBTUMENTUHBIX MPOJTYKTOB, MpOaHAJIN3UPOBAHBI BHJIBI
MYJIBTUMEUIUHBIX TPOAYKTOB JJII MOOHJIBHOTO HWHTEPHETa M OCOOCHHOCTH
MeauanoTpeOIeHus COBPEMEHHBIX IIOJIb30BaTelICH, BBIABICHBI  crenuduka
pacrpocTpaHEeHHs] U MOHETHU3AIIUHA MYITbTHMEIUNHBIX TPOAYKTOB IS MOOMIBHOTO
WHTEPHETA Y TCHJICHIIUM UX PA3BUTHUS.

Hayunasn Hosuzna wuccneqoBaHWs COCTOMT B TOM, UYTO OHU COJIEpKar
CHUCTEMaTHU3allMI0 AaKTyaJdbHBIX HAy4YHBIX IIOAXOJOB K OIPEICICHUIO TOHATHS
«MYJIBTUMEAUNHBIC TPOAYKTHI», XapaKTEPUCTUKY UX BUJOB U TCHACHIIMN Pa3BUTHS,
a TaKKe TEPCICKTUBHBIX HAMPABICHUH MMPOU3BOCTBA MPOAYKTOB ISl MOOMIBHOTO
nHTepHeTa B Kurae.

ABTOp pabOTHI MOATBEPKAACT JOCTOBEPHOCTh MaTEPHAIOB M PE3yIbTaTOB
MarucTepCcKoi paboThl, a TAKIKE CAMOCTOSATEIHLHOCTh €€ BBITTOJTHEHHUS.

Obnacmv  803MOJCHO20 — NPAKMUYECKO20  NpuMeHeHus.  pa3paboTka
MOOWIBHBIX TIPHIOKCHUH H  MYJIBTUMCIUWHBIX CEPBHCOB, OIPEACICHUE
MEepPCTIEKTUBHBIX HAMpPaBICHU WHBECTHUPOBAHWUA W CTpPATETUM pa3BUTHS IS
KOMITaHHH, paboTaromux B chepe MOOMIbHBIX MYJIETUMEANINHBIX TEXHOIOTHIA.
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ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, three chapters (each
with 2 sections), conclusion, list of references, which contains 58 titles. The volume
of the master's thesis "Chinese multimedia products for mobile devices: main trends
and challenges" is 65 pages.

Keywords: MULTIMEDIA PRODUCTS AND SERVICES, MOBILE
TECHNOLOGIES, INNOVATIVE SOLUTIONS, USER EXPERIENCE,
INFORMATION MARKET TRENDS, SECURITY AND PRIVACY
CHALLENGES.

The object of the study is multimedia products created and distributed in the
Chinese national market of mobile devices.

The subject of the study is the current characteristics and trends in the
transformation of Chinese multimedia products.

The purpose of the work: to study the key factors influencing the
transformation of Chinese multimedia products for the mobile Internet in the context
of market development trends and changes in consumer preferences.

Research methods. The following methods were used in the research:
analysis, synthesis, induction, deduction, analogy, modeling, abstraction,
comparison, idealization and content analysis.

Results: the theoretical aspects of the study of multimedia products were
systematized, the types of multimedia products for the mobile Internet and the
features of media consumption of modern users were analyzed, the specifics of the
distribution and monetization of multimedia products for the mobile Internet and the
trends in their development were identified.

The scientific novelty of the study lies in the fact that they contain a
systematization of current scientific approaches to defining the concept of
"multimedia products", characteristics of their types and development trends, as
well as promising areas of production of products for the mobile Internet in China.

The author of the work confirms the reliability of the materials and results of
the master's thesis, as well as the independence of its implementation.

Area of possible practical application: development of mobile applications
and multimedia services, identification of promising investment areas and
development strategies for companies working in the field of mobile multimedia
technologies.



