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PEDEPAT MATUCTEPCKOWM JTUCCEPTAIIUN

Marucrepckas IUccepTamusl COASPKUT 77 CTpaHUIl U COCTOUT M3 OOIIeh
XapaKTEPUCTUKU, BBEJCHMUSA, JBYX TJIaB, BKJIIOYAIONIUX CEMb Ppa3JelioB,
3aKJIIOYCHUSI W CHHCKAa HCIIOJb30BAaHHBIX HMCTOYHHMKOB, BKJIIOUaromero 76
HauMEHOBaHUM, 2  mpuwioxkeHuil. OO0BEeM  MarucTepckol  auccepTanuu
«HaunoHanpHble M MAaTPUOTUYECKUE IIEHHOCTH B PYCCKO- M KUTANCCKOS3BIYHOU
peKIamMe:0CO0CHHOCTH TIPOJIBHYKEHU S

Kntouessie cnoBa:HAIIMOHAJIBHBIE HIEHHOCTMU,
ITATPUOTHUYECKUE HEHHOCTH, PYCCKOA3BIYHA A PEKJIAMA,
KUTANCKOSI3bIUHAS PEKJIAMA, ITPOZIBMKEHUE, PEKJIAMA U
KVJIBTYPA

Obvexm ucciedoanusi — HallMOHAJIbHBIC W TMATPUOTHYECKHE IIEHHOCTU B
KUTANCKO- ¥ PYCCKOS3bIYHOM COLIMATILHOM PEKIIAME.

Ilpeomem  uccnedosanus —  S3BIKOBBIE  CPEJCTBA  PENpPE3CHTAIIMU
HAIlMOHAJIBHBIX M MNATPUOTHYECKUX IEHHOCTEH B KUTAWCKO- U PYCCKOS3BIYHOM
COLIMAJIbHOM PEKJIaMe.

Llenv uccnedosanus COCTOUT B YCTAHOBJCHUMU CIIOCOOOB IIPEICTaBIICHHS
HAIlMOHAJIBHBIX W MNATPUOTHYECKUX IIEHHOCTEM B COLUUAIBHOM pEKJIaMe Ha
MaTeprase KUTaAMCKOTO U PYCCKOTO SI3bIKOB.

llonyuennvie  pesyibmamoul. PACCMOTPEHBI  TEOPETUUECKUE  ACTIEKTHI
MPOJIBMKCHUSI HAIIMOHAIBHBIX W MAaTPUOTHYECKHUX IIEHHOCTEM B PEKIIAME;
MPOU3BEJICH AHAJIM3 NPUMEPOB PEKIAMHBIX KAMIIAHWM, OPHUEHTUPOBAHHBIX Ha
MPOJIBUKCHUE HAIMOHAIBHBIX M TATPUOTUYECKUX ILIEHHOCTEM B bemapycn u
Poccum; onrcan onbIT mporarasibl HallMOHAJIBHBIX ¥ MATPUOTHYECKUX IIEHHOCTEN
B PEKJIaMHOM KOMMYyHUKauuu B Kurae.

Hayunas noeusna vccnenoBaHusl 3aKIHOYACTCS B CPABHUTEIIBHOM aHAIU3E
PYCCKOSI3BIYHOM M KHUTAaUCKOM  pEKJIaMbl B  KOHTEKCTE  IPOABHKECHUS
HAIlMOHAJIBHBIX U MATPUOTUYECKUX IEHHOCTEW;  MPEMIOKEHBl  PEKOMEHIALNU
10  TOBBIMICHUIO  3(PGEKTUBHOCTH  HCIIOJIB30BAaHUSA  HAIMOHAJIBHBIX U
MAaTPUOTUYECKUX [IEHHOCTEN B PEKJIAME.

Obnacms  803MOXNCHO20 NpaKMuyecko2o npumenenus. IlpakTudeckas
3HAYMMOCTH Pa0OThI OMPEIEIIICTCS BO3MOXKHOCTBIO HCIIOJIB30BaHUS PE3YJIbTATOB
WCCJIEIOBAHUSI B BY30BCKOM MPAaKTUKE, B MPAKTUYECKOW AECATEIBHOCTH MO
HCIIOJB30BAaHUIO CIIOPTHUBHBIX COOBITHM W MEPONpHATHH B  (POpMHpOBAHUHU
MIMUJI)KA CTPAHBI.

ABTOp pabOTHI MOATBEPKIAET TOCTOBEPHOCTH MATEPUATIOB U PE3yJIbTATOB
MarucTepcKoi paboThl, a TAKKE CAMOCTOSITENHHOCTh €€ BBITIOJIHCHHUSI.



ABSTRACT OF MASTER'S THESIS

The master's thesis contains 77 pages and consists of a general description,
introduction, two chapters, including seven sections, conclusion and a list of
references, including 76 titles, 2 appendices. The volume of the master's thesis
"National and patriotic values in Russian- and Chinese-language advertising:
features of promotion"

Keywords: NATIONAL VALUES, PATRIOTIC VALUES, RUSSIAN-
LANGUAGE ADVERTISING, CHINESE-LANGUAGE ADVERTISING,
PROMOTION, ADVERTISING AND CULTURE

The Object of the study - national and patriotic values in Chinese- and Russian-
language social advertising.

The Subject of the study - linguistic means of representing national and patriotic
values in Chinese- and Russian-language social advertising.

The aim of the study is to establish the methods of presenting national and
patriotic values in social advertising based on the Chinese and Russian languages.

The obtained results theoretical aspects of promoting national and patriotic
values in advertising were considered; examples of advertising campaigns aimed at
promoting national and patriotic values in Belarus and Russia were analyzed; the
experience of promoting national and patriotic values in advertising
communications in China was described.

The scientific novelty of the study lies in the comparative analysis of Russian-
language and Chinese advertising in the context of promoting national and patriotic
values; recommendations for improving the effectiveness of using national and
patriotic values in advertising were proposed.

The area of possible practical application. The practical significance of the
work is determined by the possibility of using the research results in university
practice, in practical activities on the use of sports events and activities in forming
the image of the country.

The author of the work confirms the reliability of the materials and results of
the master's thesis, as well as the independence of its implementation.
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