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PED®EPAT MATUCTEPCKOM JUCCEPTAIIUN

B cTpykTypy Maructepckoil naumccepTanudu BXOHST: BBEJEHUE, oO0mas
XapaKTepUcTUKa padboThl, 3 TJIaBbl (B KaXI0W MO 2 pasjena), 3aKI0YeHre, CIIUCOK
UCITIOJIb30BAHHBIX MCTOYHUKOB, KOTOPBIA COACPKUT 66 HAMMEHOBaHUH, a TaKkxke 3
npuwioxeHus. O6beM Maructepckoit auccepranuu «Kutaiickue aBTOMOOMIIBHBIC
Opennnl B benapycu: ctpaTeruu M TaKTUKU MPOJBHXKEHHSI B METUAIIPOCTPAHCTBE
COCTAaBJISIET 78 CTpaHHUIL.

KntoueBbie cnoBa: TAKTUKM ITPOABWXEHUA, CTPATEI'NA
[MPOABMUXEHUSA, XAHPbBI, TEMATUKA, BYD, GEELY, BbPEH]/,
MEJIMATIPOCTPAHCTBO BEJIAPYCH.

Obvexm uccrnedoganus: penpe3eHTaIsi OpPEeHI0B B CPEJCTBAX MacCOBOM
uHpopmaIuu.

IIpeomem uccnedosanus: cnenuduka perpe3eHTalUd KUTAUCKUX OpeHO0B
BYD u GEELY B cpeacTBax maccoBoii nHpopmaruu benapycu.

Lenv pabomvi: BBISIBUTH KPEATHUBHBIE CTPATETHUU MPOJABMKCHHS KUTANCKUX
opennoB BYD u GEELY B cpenctBax maccoBoii nundopmanuu benapycu.

Jlist ipoBeieHusT MccaeA0BaHusl ObUIM MCIIOJIb30BaHbl TaKUE Memoobl, Kak
aHaJIM3 JIMTEPATyPHBIX MCTOYHUKOB, CPABHUTEIBHBIM aHaiu3, OMNpPOC, aHAIMU3
YCHENIHBIX KEWCOB MPOJABUKEHUS aBTOMOOWJIbHBIX OpPEHIOB Ha OINpPEIACICHHOM
pPBIHKE, KOHTEHT-aHAJUTHYECKOE HCCIEIOBAaHME pEKJIAMHBIX MaTepHalioB B
oenopycckux CMMU, )xypHAIMCTCKUX MaTepUAIOB.

Ilonyuenuvie pezynvmamol. CUCTEMATU3UPOBAHBI TEOPETUUECKHE OCHOBBI
U3y4YeHUs: OpeH/Ia, BhIJICJICHBI CTPATETUH PENPE3eHTAIITN aBTOMOOMIBHBIX OPEHIOB
B CMMU, BbISIBIECHBI COBPEMEHHBIE CTPATETUM MPOABUIKEHUS KHUTANCKHUX
aBToMoOMIbHBIX OpeHnoB BYD m GEELY B Oenopycckux CMM, mpoBencH
CpPaBHUTEJIbHBIA aHATIN3 JAHHBIX TAKTHK U CTPATETUH.

Hayunas nosusna. B nipouiecce uccnenoBanus Obut 0000ICHBI AKTyaIbHbIE
MOAXOABl K HWCCICIOBAaHUIO TIOHATHS OpeHma, ObIM  cHopMyIHPOBAHBI
COBPEMEHHBIC CTpATeTUH MPOJBMKCHHUS KUTAWCKUX aBTOMOOWJIBHBIX OPEHIOB B
oenopycckux CMU ¢ yueTom 0coOEHHOCTEH €e TeeBOM ay TuTOPHH.

Obnacmv  803MOJCHO20 — NPAKMUYECKO20 — NpumeHeHus.  Pe3ynbTarhl
MIPOBEICHHOTO aHAJIM3a CTPATETUH U TAKTUK MPOJABUKCHHUS OPEHIOB MOTYT OBITh
MoJIe3HBI KypHamuctam oOemopycckux CMU mpu paboTe HaI KOMMEPUYECKUMHU U
HEKOMMEpYECKUMH MaTepuaniamu 06 aBromoOunbHbIX OpeHnax BYD u GEELY.
Teopernueckue pe3yabTaThl MOTYT OBITH HMCIOJIb30BaHBI Tpu (HOPMHUPOBAHUU
o0Opa3oBaTeNbHBIX MPOTpaMM Ha Kadeapax (akynpreTa KypHanuctuku bI'Y.

ABTOp paboOTHI MOATBEPKIAET JTOCTOBEPHOCTh MATEPHUATIOB M PE3YJIHTATOB
MarucTepCcKo paboThI, a TAKKE CAMOCTOSITETHHOCTH €€ BBITIOJTHCHHSI.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the work, 3 chapters (each with 2 sections), conclusion, list of
references, which contains 66 titles, and 3 appendices. The volume of the master's
thesis «Chinese automobile brands in Belarus: promotion strategies and tactics in
the media space» is 78 pages.

Keywords: PROMOTION TACTICS, PROMOTION STRATEGIES,
GENRES, TOPICS, BYD, GEELY, BRAND, MEDIA SPACE OF BELARUS.

Object of the study: representation of brands in the media.

Subject of the study: specifics of representation of Chinese brands BYD and
GEELY in the media of Belarus.

Object of the work: to identify creative strategies for promoting Chinese
brands BYD and GEELY in the media of Belarus.

The following methods were used to conduct the study: analysis of literary
sources; surveys; comparative analysis, analysis of successful cases of promoting
automobile brands in a certain market; content analytical study of advertising
materials in Belarusian media, journalistic materials.

Results obtained: the theoretical foundations of brand study were
systematized, strategies for representing automobile brands in the media were
identified, modern strategies for promoting Chinese automobile brands BYD and
GEELY in Belarusian media were identified, a comparative analysis of these tactics
and strategies was carried out.

Scientific novelty. In the course of the study, current approaches to the study
of the concept of a brand were summarized, modern and most creative strategies for
promoting Chinese automobile brands in Belarusian media were formulated, taking
into account the mentality of its target audience.

Area of possible practical application. The results of the qualitative analysis
conducted to identify strategies and tactics for promoting brands may be valuable
for journalists of Belarusian media when working on commercial and non-
commercial materials about the automobile brands BYD and GEELY. The
theoretical results may be valuable for the teaching staff for the formation of
educational programs at the departments of the Faculty of Journalism of BSU.

The author of the work confirms the reliability of the materials and results of
the master's thesis, as well as the independence of its implementation.
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