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PO®EPAT

JAbinaomuast padora: 60 c., acHOYHBI TIKCT — 53 ¢., 63 KpbIHILIBI, AaJaTaK.

KarouaBbis ciaoBer: POKIIAMA, BEJIAPYCKAMOVYHbBI POKJIAMHBI
TAOKCT, JIHTBACTBUIICTBIYHBI ~ ACIIEKT, MOVYHAS T'VJIbHS,
OAHETBIUYHbBIA ACABJIIBACIII, ['PAOIYHBIA ACABJIIBACL],
JIEKCIUHBIA  ACABJIIBACLI, MAP®DAJIATTYHBIA  ACABJIIBACIII,
CIHTAKCIYHbIA ACABJIIBACLI, CTBUIICTBIYHbBIA ACABJIIBACLI

MbaTa aplioMHal paboThl — JaciefaBailb OellapyCKaMOYHBI PIKIAMHBI
TIKCT Y JIIHIBACTBIIICTHIYHBIM aCIeKIIE.

AO’eKT JacieaBaHHs: MOBa OelapyCKiX PIKJIaMHBIX TIKCTAY.

IIpaamMer nacienaBaHHS: JIIHTBACTBUIICTBIUHBIA —acaOiBacii  TIKCTAY
Oesapyckail paKiamsl.

JlpiruioMHast paboTa cKiiajiaeniia 3 yBOA31H, 4aTblpoX TJlay aCHOYVHaW 4acTKi,
3aKJIFOYDHHSI, CIiCa BBIKAPBICTAHBIX KPBIHII, Aa/1aTKa.

MeTaabl naciefaBaHHS: CIHXpPOHHA-aMiCaIbHbl 1 aHAIITBIYHBI METabl,
PBIEMBI CTaTBICTBIKI 1 CICTAMHAN Kiacipikalpli.

ATpbIMaHbIA BbIHIKI i iX HaBi3HAa. HaByKOBast HaB13HA JIBITUIOMHAN pabOTHI
3aKioyaeiia Y - jJacienaBaHHI  OelapyckamMoyHara — paKJiaMHara — TIKCTY
¥ JIIHTBACTBUTICTBIYHBIM  aclieKile. Y BBIHIKY Jaciie/laBaHHs IpaaHali3aBaHbl
HABYKOBBISI KPBIHIIBI 11a TAME JBIIIOMHAN paOOThl, aKpICIEHbI TIPMiHANTArYyHBbI
amapar 1 HampaMmKi JacjefaBaHHs; caOpaHbl OellapyCKaMOYHbIS PAIKIaMHBIS
TIKCTBI, BBISYJICHBI 1X JIIHTBACTBUIICTBIYHBIS acabiiBacIll; BbI3HaYaHbl aCHOYHBIS
IPBIMETHI pAKJIAMHAra TAKCTY, aJMETHACLb STO CTYKTYPhl 1 (yHKUbISTHAIbHas
pa3HacTaifHacllb; Taka3aHa poOJii MOYHAlW TyJbHI SIK CPOJKY Y3/I3€SHHS
¥ pKJIaMHBIM ~ TIKCIIE; JaclieflaBaHbl (DaHETBIYHbIA, TpadiyHbIs, JIEKCIYHbISA,
MapdanariuyHplsi, CIHTAKCIYHBIA 1 CTBUIICTBIUHBIS acaliiBacii OenapycKaMOYHBIX
PAKIAMHBIX TAKCTAY.

IIpakThiyHas 3HaYHACHBL. MaTAPBISIIBL JBIIIIOMHAN pabOThl MOTYIb OBILb
BBIKApBICTaHbl ¥ MeJarariuHbiM Mpaidce Mpbl BbIKJIAJaHHI Oenapyckail MOBHI Ba
ycTaHOBax aryjbHal CSAp3HAN 1 BRIIDHIIAN aayKallbll, y MeKax (QakyiabTaTbiBay,
CHelKypcay 1 cnerncemMiHapay, MpbICBEUYaHbIX MBITAHHSM BBIBYYIHHS pIKJIaMHara
TIKCTY, SITO JIIHTBACTBUIICTBIUHBIX aca0IiBaclen.



PE®EPAT

Jduniaomuas padora: 60 cTp., OCHOBHOM TEKCT — 53 cTp., 63 HCTOUYHMKA,
MPUIIOKEHHE.

KiarwueBblie cJIOBA; PEKJIAMA, BEJIOPYCCKOS3bIUHBIN
PEKJIAMHBIN TEKCT, JIMHI'BOCTWJINCTUYECKUI ACIIEKT,
A3BIKOBASA HUT'PA, POHETUYECKHUE OCOBEHHOCTU, TPAOUYECKUE
OCOBEHHOCTN, JJEKCUYECKUE OCOBEHHOCTN,
MOPOOJIOTNYECKHUE OCOBEHHOCTN, CUHTAKCHUYECKHUE
OCOBEHHOCTHU, CTUJIMCTUYECKHWE OCOBEHHOCTMU.

Heab qunioMHON pabOTHI — UCCIIENOBATH OEIOPYCCKOA3BIUYHBIN PEKIaMHBIH
TEKCT B JJUHIBOCTUIIMCTUYECKOM aCIEKTE.

O0beKT HcclIeIOBAHUS: A3bIK OEJIOPYCCKUX PEKIaMHBIX TEKCTOB.

IIpeamer wuccnegoBaHUs: JUHTBOCTHIIMCTUYECKHE OCOOEHHOCTH TEKCTOB
OeJIOpyCCKON PEKIIaMBbl.

JuninomHas paboTa COCTOMT U3 BBEJCHUS, YETHIPEX TJIaB OCHOBHOW YacCTH,
3aKJIIOYEHHS], CIIMCKA UCIIOJIb30BAHHBIX HCTOYHUKOB, PHUIIOKEHHUS.

MeToabl uHcCCIENOBaHUS: CUHXPOHHO-ONKCATEIbHBIA W AHAIUTUYECKUHI
METO/IbI, IPUEMbI CTATUCTUKU U CUCTEMHOU KIacCU(pUKAIIH.

ITonnyyeHHble pe3yabTaThl H UX HOBU3HA. HaydHas HOBH3HA THUINTIOMHOU
paboThI 3aKITI0OYAETCS B UCCIIEOBAaHUHU OEITOPYCCKOS3BIYHOTO PEKIAMHOTO TEKCTa B
JIMHTBOCTUIIUCTUYECKOM acIeKTe. B pe3yibTare UCCIIEIOBAHUS
MpOAHAIU3UPOBAHBl HAYYHBIE MCTOYHUKM 1O TEME JUIUIOMHOW paboOThI,
OMpeNIeNICHbl TEPMHUHOJIOTMYECKUM amnmapaT M HaMpaBJICHUS HUCCIEIOBaHMUS;
coOpaHbl  OENOPYCCKOSI3bIYHBIE  PEKJIAMHBIE  TEKCTbl,  BBISBICHBI  HX
JUHTBOCTUJIUCTUYECKUE OCOOCHHOCTH; OMNpEACICHbl OCHOBHBIE IPU3HAKU
PEKIIaMHOTO TEKCTa, OCOOCHHOCTh €ro CTPYKTYphl W  (yHKIHOHATHHOE
pazHooOpasue; IMoKa3zaHa POJb SI3BIKOBOM WIPHI KaK CPEICTBA BO3JCUCTBUS B
pPEKIIaMHOM TEKCTe; HCCIeOoBaHbl (hOHETHYECKHEe, rpaduyecKue, JIEKCUYECKUE,
MOP(OJIOTUYECKUE,  CHUHTAKCUYECKHME UM CTWIMNCTHYECKHE  OCOOEHHOCTHU
0€JIOPYCCKOS3BIUHBIX PEKJIAMHBIX TEKCTOB.

IIpakTHyeckas 3HAUMMOCTBL. MaTepualibl JUMIIOMHOM pabOThI MOTYT OBITh
WCIIOJIb30BAHBI B TEJATOTHYECKOM MPOIECCE MPU MPETOJaBaHUHA OEIOPYCCKOTO
s3bIKa B YUPESKICHHUSIX OOINEro CPEJHEr0 W BBHICHIETO OOpa3oBaHUs, B pamMKax
(bakyIbTaTUBOB, CIHEHKYPCOB W CIEICEMHUHAPOB, IOCBSIICHHBIX BOMPOCAM
M3YUYCHHUS PEKIAMHOI0 TEKCTa, €ro JUHIBOCTUIIMCTUUECKUX OCOOCHHOCTEM.



ABSTRACT

Thesis: 60 p., main part — 53 p., 63 sourses, appendice.

Keywords: ADVERTISING, BELARUSIAN-LANGUAGE
ADVERTISING TEXT, LINGUISTIC AND STYLISTIC ASPECT, LANGUAGE
GAME, PHONETIC FEATURES, GRAPHIC FEATURES, LEXICAL
FEATURES, MORPHOLOGICAL FEATURES, SYNTACTIC FEATURES,
STYLISTIC FEATURES.

The purpose of the diploma thesis is to study the Belarusian-language
advertising text in the linguistic aspect.

Research object: the language of Belarusian advertising texts

Research subject: linguistic and stylistic features of Belarusian advertising
texts.

The thesis consists of an introduction, four chapters of the main part, a
conclusion, a list of sources used, and an appendix.

Research methods: synchronous descriptive and analytical methods,
statistical techniques and system classification.

The obtained results and their novelty. The scientific novelty of the thesis
Is the study of the Belarusian-language advertising text in the linguistic aspect. As
a result of the research, scientific sources on the topic of the thesis were analyzed,
the terminological apparatus and research directions were outlined; Belarusian-
language advertising texts were collected, their linguistic and stylistic features
were revealed; the main features of the advertising text, the peculiarity of its
structure and functional diversity were identified; the role of language play as a
means of influence in the advertising text is shown; the phonetic, graphic, lexical,
morphological, syntactic and stylistic features of the Belarusian-language
advertising texts are investigated.

Practical significance. The materials of the thesis can be used in the
pedagogical process when teaching the Belarusian language in institutions of
general secondary and higher education, as part of electives, special courses and
special seminars devoted to the study of the advertising text, its linguistic and
stylistic features.



