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PE®EPAT MATUCTEPCKOM JUCCEPTALIUU

B cTpykTypy Maructepckoil AuccepTalMud  BXOJIAT:  BBEIEHHE, OO0mas
XapaKTepUCTUKapaOOThl, 3 TJaBbl (B KaXI0M Mo 3 pa3ziena), 3aKIOYEHHE, CIUCOK
UCITOJIb30BAaHHBIX MCTOYHUKOB, KOTOPBIM COAEPIKUT 5 /HauMEHOBaHMS, a
Takke 3 mpuwiokeHuss. OO0beM MarucTepcko AHUCCepTallud « HMHUIK KWTas B
Meaunachepe 6emapycm» cocTaBisieT 94 cTpaHuil.

KioueBsle  ciloBa: KUTAW, HALMOHAJIBHBIA UMUK,
MEJUAKOMMYHUKAIIMS, CPEJICTBA MACCOBOU WHOOPMAIINH,
[IUO®POBBIE TUIATOOPMBI, OHJIAMH-MEJIMA, BEJIOPYCCKHE CMH,
MEXKVJIbTYPHAS KOMMYHUKALIMA, ITYBJIMHHASA JUITNIOMATHUA.

Ob6vekm uccnedosanuss — MUK Kuras, BRICTYIIAIONIMI BAKHBIM 3JIEMEHTOM
IIPOBEJICHUS BHEIIHEW U BHYTPEHHEHN MOJUTUKU rOCyJapCTBa.

Ilpeomem uccnedoeanus — TEXHOJIOTUU U OCOOEHHOCTH (OPMHUPOBAHUS
umuka Kuraiickoit Haponnoit PecriyOinuku Ha MEXIyHapOIHOW apeHe, B TOM YHCIIE
C IOMOUIBIO CPEICTB MACCOBOM MH(OPMALIHH.

[lenv uccnedosanusi COCTOUT B ONpPENEIEHUU KIIOUYEBBIX TEHICHIHUHU
dbopmupoBanust umuka Kuraiickoit HapogHoii PeciyOiivku B MeiManpocTpaHCTBE
Pecnyonuku benapych u BeipaOOTKe MPEAJIOKEHUHN TTO €r0 COBEPIIIEHCTBOBAHMUIO.

Memoowvl uccneoosanusi: KaueCTBEHHOIO U KOJWYECTBEHHOTO KOHTEHT-aHAIM3a,
CPAaBHUTEJIBHOIO  aHAJIW3a, >KAHPOBO-CTWJIMCTUYECKOIO aHalM3a MyOnuKauun
oenopycckux CMMU, a Takxe METOJ CUCTEMATU3ALNH U 0000IIEHUS HTHPOPMALIHH.

llonyuennvix  pesynbmamog:  pe3ylbTaTbl  HUCCIEAOBAHHUS  MOTYT  OBITh
UCIIOJIb30BaHbl B cepax MEXAYHAPOIHBIX OTHOLUEHUM, MyOJIMYHON IUIIIOMATHH,
MEXKYJIbTYpHOU KOMMYyHHKauuu, PR-pestenbHocTH M 1uMdpoBOro MapkeTuHra, a
TaK)Ke MpU pa3pabOTKe CTPATEruil Mo yIyUIICHHIO MEKyHAPOAHOTo uMupka Kuras
B MeaManpocTpancTse bemapycu.

Hayunas mnoeuszna vicciieoBaHUsl 3aKJIOYAETCS B KOMIUIEKCHOM HCCIIEJOBAaHUU
dbopmupoBanus umuaka Kurtas B meamacdepe benapycu, ¢ akileHTOM Ha poJib
TPaJMLIMOHHBIX M HOBBIX MeaHa, UU(POBBIX MIaTGOPM M HHTEPHET-U3IAHUMA B
(bOopMHUPOBAHUN MEKTYHAPOAHOTO UMH/IKA CTPAHBI.

ABTOp paboTbl MNOATBEPKAAET JOCTOBEPHOCTh MATEpUAJIOB M PE3YJIHTATOB
MarucTepcKkoil paboThl, a TAKKE CAMOCTOSITENHHOCTh €€ BBITTOJIHEHHUS.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general characteristics of
the work, 3 chapters (each with 3 sections), conclusion, list of references, which
contains 57 titles, and 3 appendices. The volume of the master's thesis« The image of
China in the media sphere of Belarus» is 94 pages.

Keywords: CHINA, NATIONAL IMAGE, MEDIA COMMUNICATION, MASS
MEDIA, DIGITAL PLATFORMS, ONLINE MEDIA, BELARUSIAN MEDIA,
INTERCULTURAL COMMUNICATION, PUBLIC DIPLOMACY.

The object of the study is the image of China, which is an important element of the
foreign and domestic policy of the state.

The subject of the study is the technologies and features of the formation of the
image of the People's Republic of China in the international arena, including with the
help of the media.

The purpose of the study is to determine the key trends in the formation of the
image of the People's Republic of China in the media space of the Republic of
Belarus and to develop proposals for its improvement.

Research methods: qualitative and quantitative content analysis, comparative
analysis, genre-stylistic analysis of publications of the Belarusian media, as well as
the method of systematization and generalization of information.

Results obtained: the results of the study can be used in the fields of international
relations, public diplomacy, intercultural communication, PR activities and digital
marketing, as well as in developing strategies to improve the international image of
China in the media space of Belarus.

The scientific novelty of the study lies in the comprehensive study of the formation
of China's image in the media sphere of Belarus, with an emphasis on the role of
traditional and new media, digital platforms and online publications in shaping the
country's international image.

The author of the work confirms the reliability of the materials and results of the
master's thesis, as well as the independence of its implementation.
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