AHHOTAIMA

B3auMocBs3bp cTpaTeruii camMonpe3eHTalul U OpPUEHTAlUU Ha COLMAJIbHOE
CpaBHEHHME CTYJEHTOB: aHHOTalUs K JAUILUIOMHON pabote / EnnuzaBera AHapeeBHa
XaputonoBa ; BI'Y, Qakynbrer ¢dunocopuu M conuaibHBIX HayK, Kadeapa
COLIMAIbHOM U OpraHU3allMOHHOM IICUXOJIOTHH ; Hayd. pyK. ['annHa AnekcanapoBHa
dodanosa.

CTpykTypa M 00beM AUIIOMHOI padoThl. /{urinomuas padota cocmoum u3
orjaBiieHUs, pedepaTa AUTLIOMHOMN pabOThl, BBEACHUS, 2 T1aB, 3aKJII0YEHUS, CIIUCKA
UCIIOJIb30BAHHBIX UCTOYHUKOB U MpUIIoKeHUN. O0muil 06vem paboThl COCTaBISET
123 crpanuupl, B ToM uyuciae 10 pucyHkoB, 1 Tabinuua, 9 mnpuIoKeHUH,
103 ucrounuka.

KaroueBbie cJIoBa: CAMOIIPE3EHTALINA, CTPATEI'MN
CAMOITPE3EHTALINN, CETEBAA CAMOITPE3EHTALINA,
CAMOITPE3EHTAIIA CTYAEHTOB, COILIMAJIBHOE CPABHEHUE,
OPUEHTAIIMA HA COLIMAJIBHOE CPABHEHUWE, OPUEHTAILIMA HA
COLMAJIBHOE CPABHEHUE CTYAEHTOB.

Obvexm ucciedogawnusi: COIUAIbLHOE CPaBHECHHE.

Ilpeomem uccneoosanusi; B3aUMOCBSI3b OPHUEHTAIIMM HAa COLMAIBHOE
CpPaBHEHHE U CTPATETUN CAMOIIPE3EHTALUH CTYICHTOB.

Llenv  uccnedosanusi:  0XapakTepU30BaTh  B3aUMOCBSI3b  CTpATErHid
CaMOITPE3CHTAIIMU U OPUEHTAMU HA COLMAJIbHOE CPABHEHUE CTYAECHTOB.

JI1s1 HOCTUKEHHMS IOCTABJIEHHOM 1EJIM UCTI0JI30BAJICS METOJ] TECTA-0IIPOca C
IPUMEHEHHEM TpEX METOIUK: «Ctpareruun CaMOITPEAbSBICHUS
(W.IT1. kyparoBa), «ONpOCHUK CAMONPE3CHTAlMM B COLMAIBHOM  CETH»
(amantanusa JI.C. KopHueHko M coaBT.), a Takke «ONpOCHUK OpHUEHTAlMU Ha
conpanbHbie cpaBHeHUD» (E.C. CaMOIJIEHKO 1 COaBT.).

YcTaHOBIIEHO, YTO BEyIIEW CTpAaTEeTHEl CaMOIpe3eHTallud B HEIH(POBOM
cpene siBasiercs « CTpeMIIeHHE MOHPAaBUTHCS», @ B JJIEKTPOHHBIX COLIMAIBHBIX CETAX
— «PeanpHoe gemoHcTpaTuBHOe S». JKeHmwuHBI yaiie mpuOerarT K
MPOCOIMANBHBIM cTpaTerusM, a mosb3oBaTenu TikTok u Instagram — k Goiee
BBIPAKEHHOMY CaMOINPOABUKEHHUIO, TEMOHCTPALIUKA IPUMEPHOCTH U MPOSBICHUIO
«PeanbHOrO0 JEMOHCTPATHUBHOIO $» B SJIEKTPOHHBIX COLMAJBHBIX CETAX.
OpueHTanMsl Ha COLUMAIbHOE CPABHEHHUE INPEUMYILECTBEHHO NPOSBISETCA 4Yepes
CpaBHEHHE C COOO.

HccnenoBaHnue MOKa3alo CTaTUCTUYECKH 3HAYMMBIE CBA3M  MEXIY
MPOCOLMAIBHBIMU CTpaTerusiMu camonpe3eHtanuu («CTpeMieHrne MOHPaBUTHCY,
«IIpumepHoctby, «CaMONpPOABUKEHUE»), a TaKke cTpareruu «JleMoHcTpanus
c1abocT» U OpUEHTalMell Ha couualibHoe cpaBHeHue. Ctparerun «DanpiimBoe
oOmaHHoOe f» 1 «3aryruBaHuey Takux CBs3el He MPOJEMOHCTPUPOBAIIU, YTO MOXKET



CBUJIETENBCTBOBaTh 00 MX HE3aBUCHUMOCTH OT COLMAIbHO-CPABHUTEIBHBIX
MOTHBOB.

HayuHass HOBHM3Ha HCCIEIOBaHHUS COCTOMT B KOMIUIEKCHOM aHaJIM3e
B3aMMOCBSI3M CTpaTeruii CaMOINpPE3€HTAallUd W OpPUEHTAlMU Ha COLMUAIBHOE
CpaBHEHHE € YUETOM crielu(PUKU OHNaH- U 0 aiiH-KOHTEKCTa CPEAU CTYIEHTOB.
[IpakTueckass 3HAUUMOCTh PaOOThI 3aKIIOYAETCS B BO3MOKHOCTH MPUMEHEHUS
MOJIYYEHHBIX PE3yJbTaTOB B 00pa3oBaTENbHOM Cpele, KOHCYJIbTUPOBAHUU
CTYJEHTOB W pa3paboTKe NporpaMM MO pa3BUTHI0O KOMMYHHUKATHBHOM
KOMIIETEHTHOCTH U LIU(PPOBOI ITHKHU.

JuruioMHas pabota SIBISIETCSI CAMOCTOSATEIbHBIM HAYYHBIM HCCIIEJOBAHUEM
aBTOpa, OpUruHaIbHOCTH coctaBmia 80,43%.

PesynbpTaThl HcciieoBaHUs MOTYT OBITh HCIIOJIB30BaHbl MPAKTHUYECKUMU
NICUXOJIOTaMU TPU aHAJM3€ B3aUMOJEHCTBUN B AJIEKTPOHHBIX COLMATIBHBIX CETAX B
KOHTEKCTE JIUCTAaHIMOHHOTO 00Opa3zoBaHMs, NpU (POPMUPOBAHUU U YIPABICHHUU
oOpa3oBaTeIbHBIMM M  PAa3BUBAIOLIMMHUCS COOOIIECTBAMM B  AJIEKTPOHHBIX
COLIMAJIBHBIX CEeTAX, MPH CO3JIaHUM OOYYaIoIIUX TMPOrpamMM, IENbI0 KOTOPbIX
ABJIIETCS pacIIUpeHue Habopa CTpaTeruil U TaKTUK JUIst 3 (PEeKTUBHOM BUPTYaIbHOMN
caMOMpe3eHTAllM B JUYHBIX M MNpOodEeCcCHOHANbHBIX LENsAX, B Ipolecce
OpEeJOTBPAICHNs] 3aBUCHUMOCTH OT MHTEpPHETa, IpPH OKa3aHUM MOIJAEPKKHU
MOJIOJIEXkH B IPOLIECCE COLMAIM3AIMY U aJJallTalliy B yCIOBHUIX HHPOPMAIIMOHHOTO
oO1recTna.

AHaTaubIsd

VY3aemacyBsi3b CTpaTAITiii caMarpi3eHTallbli 1 apbIeHTAlbll Ha CallbIsIbHAC
napayHaHHE CTYJDHTAY: aHaTaIpbld J1a JbITuIoMHal npamnpsl / EnizaBeta AnapaeyHa
XapwitonoBa ; BJY, dakynptaT dinacodii 1 canpisUIbHBIX HaBYK, Kadenpa
calbpisUIbHAN 1 apraHizambliHai TICiXaloril; HaByK. Kip. [amina AnskcanapayHa
dadanana.

Crpykrypa i a0’ém apinioMHal npanbl. /pimioMHas npana ckiagaenua 3
3MecTy, padepary, ycTymy, 2 pasazenay, 3aKiIIO4dHHS, CHica BBIKAPBICTAHBIX

KpBIHII 1 gagaTkay. ArynpHbl a0’ém mparel — 123 cTapoHKi, y ThIM Ky
10 mamonkay, 1 Tabmina, 9 nagarkay, 103 KpbIHIIIBL

KirouaBbia CJIOBBI: CAMAIIPO3EHTAIBIA, CTPATOI'II
CAMAIIPO3EHTAIIBII, CETKABAA CAMAIIPO3EHTALBIA,

CAMAIIPO3EHTAIIBISI CTYJISHTAY, CAIIBIIJIBHAE TTAPAYHAHHE,
APBIEHTAIIBISI HA CAIIBISITIBHAE ITAPAVHAHHE, APBIEHTAIIBISI HA
CAIIBISIJIBHAE TIAPAYHAHHE CTYJIDHTAY.

A6 ’exm Oacneoasannsi: calpislibHae apayHaHHE.



Ilpaomem oOacnedasanmns: y3aeMacyBsi3b CTpATATid caMmampd3eHTalbll 1
apbICHTAIIbIl HA callblsUIbHAC NTapayHaHHE CTYAIHTAY .

Mbma  Oacnedasanmsi:  axapakTapbl3aBallb  y3a€MacyBs3b  CTPATArid
caMarnpd3eHTallbll 1 apbICHTAIlbIl Ha callblsUIbHAE TTapayHaHHE CTYAPHTAY .

Jlist nacsrHeHHsl macTayjieHald MAThl Obly BBIKApPBICTAHBI METaJ TICTaBara
ambpITaHHS 3 YXKBIBAHHEM TpoX MeToablk: «CTpaTarii camarpaacTayicHHS»
(LIL. [IxypaTtaBa), «ANBITAJIBHIK camMamp33€HTalbll Yy caublsUuIbHAl — CeTUbI»
(amanTaneis J[.C. Kapnienka i caayT.), a TakcaMa «ATMBITaIbHIK apbleHTAIlbll HA
caupisUibHbIA apayHauHD (1.C. CamaiineHka i caayr.).

YcraHoyneHa, mTO BAAyYall CTpaTarigid camarnpa3eHTaubll Y aduaiiH-
acspoaasi 3'aynsenia «IMkaeHHe cniagadariay, a ¥ annaiH-pacTopsl — «PranpHae
JTPMaHCTpaTbiyHae S». JKaHUbIHBI Yaciiel Y)KbIBAIOIb MPacalblsIbHbISI CTPATITII, a
kapbeictanbHikl TikTok 1 Instagram — Oombin BbISYIIEHae caMmamnpacoyBaHHE,
JPMaHCTPAIIBIIO MPBIKJIAIHACII 1 IpastyeHHe «PalibHara qamMaHcTpaTbiyHara S» ¥
IHTOpHAIIe. ApBICHTAIlbIsI Ha calblsUIbHAC NapayHaHHE IEpaBakHA Ipasyiiselria
npa3 napayHaHHe 3 camiM caboHu.

JlacnenaBaHHe  Takas3ajla  CTAaTBICTBIYHA  3HAYHBIA ~ CYBS31  IMaMiX
mpacanblsUIbHBIMI - CTpATArisiMi  camanpa3eHTanbll  («IMkHeHHe crmagabariiay,
«IIpeiknaanacipy, «CamarnpacoyBaHHe»), a Takcama CTpaTariai «/[pmancrpaiibis
ciabacusy» 1 apbleHTalbIsIi Ha calbisuibHae nmapayHanHe. Ctpatarii «DanbuisiBae
nagmanHae S» 1 «3anasoxBaHHE» TaKiX CyBsI34y HE BBISBLUIL, IITO MOXa CBEIYBIIb
npa 1X He3aJeXKHACIh aJ] callblsJIbHA-TTapayHAIbHBIX MaThIBAY.

HaBykoBasi HaBi3Ha naciefaBaHHS 3aKiIioyaciiia y KOMIUIEKCHBIM aHalli3e
y3aemMacyBsi3l CTpaTATi caMampd3eHTallbll 1 apbleHTalbli Ha callblsIbHae
napayHaHHe 3 yJiKaM crelnbl(iki aHmaiH- 1 agaaiiH-KaHTIKCTY CSAPOJ CTYJIDHTAY.
[IpakThiuHasi 3HaYHACIP PabOTHl — y MAardbIMacill BBIKAPBICTAHHS AaTpPbIMaHBIX
BBIHIKAY y ayKallbIHHBIM acsipoJi31, KaHCYJIbTaBaHHI CTYAHTAY 1 pacrparoyIisl
mparpam ma pasBilllli KaMyHIKaTbIYHai KaMIEeTIHTHACII 1 JTiubaBai ATHIKI.

JIpituioMHas Tpana 3’sAyiselia caMacTOMHBIM HaBYKOBBIM JacieJaBaHHEM
aytapa, apbIriHasnbHacb ckiana 80,43%.

BreiHiki fmacimenaBaHHS MOTYIb OB  BBIKAPBICTAHBI MPAKTHIKYHOYBIMI
TricixoJjlarami Mphl aHaJli3e Y3aeMalI3esTHHAY Y 3JIEKTPOHHBIX CAIBISIIBHBIX CETKaX Y
KaHTIKCIIC JBICTAHIIBIMHAW  aayKambli, mnpbl (¢dapMmipaBaHHi 1 KipaBaHHI
aayKarpbIiHBIMI 1 pa3BiBAIOUBIMI CYMOJBHACISIMI Y CAIbISUIBHBIX CETKaX, MBI
CTBapdHHI HABYUYAIBHBIX TMparpam, CKipaBaHbIX Ha MaIMIbIPIHHE HAOOpay CTpaTariii i
TaKThIK d(EeKThIYHAN BipTyandbHall caMarpi3eHTalbll ¥ acabicThIX 1 mpadeciiHbIX
MATax, y mpadiIaKThIIbI IHTAPHAT-3aJIC)KHACII, @ TaKcama JIJIs MaJATPhIMKI MOIaI31
¥ mpaipce cauplsiizalbli 1 aganTaneli a ymMoy iHdapmalslitHara rpaMaicTaa.



Annotation

The relationship between students’ self-presentation strategies and their
orientation toward social comparison: annotation to the thesis / Elizabeth
Kharitonova ; BSU, faculty of Philosophy and Social Sciences, department of Social
and Organizational Psychology ; scientific superviser: Galina Fofanova.

Structure and scope of the diploma work. The thesis consists of a table of
contents, an abstract, an introduction, two chapters, a conclusion, a list of references,
and appendices. The total length is 123 pages, including 10 figures, 1 table,
9 appendices, and 103 references.

Keywords: SELF-PRESENTATION, SELF-PRESENTATION
STRATEGIES, ONLINE SELF-PRESENTATION, STUDENT SELF-
PRESENTATION, SOCIAL COMPARISON, ORIENTATION TOWARD
SOCIAL COMPARISON, STUDENTS’ ORIENTATION TOWARD SOCIAL
COMPARISON.

The object of the research: social comparison.

The subject of the research: the relationship between students’ self-
presentation strategies and their orientation toward social comparison.

The purpose of the research: to characterize the relationship between students’
self-presentation strategies and their orientation toward social comparison.

To achieve this objective, a test-based survey method was used, incorporating
three instruments: «Self-Presentation Strategies» (I.P. Shkuratova), «Social
Network Self-Presentation Questionnaire» (adapted by D.S. Kornienko et al.), and
the «Social Comparison Orientation Questionnaire» (E.S. Samoylenko et al.).

It was found that the leading self-presentation strategy in offline settings is
«The Desire to Be Liked,» while in social network it is «Real Demonstrative Self.»
Women tend to use more prosocial strategies, and users of TikTok and Instagram
are more inclined toward self-promotion, demonstration of exemplary behavior, and
expression of the «Real Demonstrative Self» in social network. Orientation toward
social comparison is primarily manifested through self-comparison over time.

The study revealed statistically significant correlations between prosocial self-
presentation strategies («Desire to Be Liked,» «Exemplarity,» «Self-Promotiony),
as well as the strategy «Demonstration of Weaknesses,» and orientation toward
social comparison. The strategies «Fake Deceptive Selt» and «Intimidation» showed
no such correlations, which may indicate their independence from social comparison
motives.

Scientific novelty of the study lies in its comprehensive analysis of the
relationship between self-presentation strategies and orientation toward social
comparison, considering the specifics of online and offline contexts among students.
Practical significance lies in the applicability of the results in educational



environments, student counseling, and the development of programs aimed at
enhancing communication skills and digital ethics.

Practical significance includes the applicability of the findings in educational
settings, student counseling, and the development of programs aimed at improving
communication skills and digital ethics.

This thesis is an independent research project by the author, with an originality
score of 80.43%.

The research results may be used by practicing psychologists when analyzing
interactions in online social networks in the context of distance education, when
building and managing educational and developmental communities online, when
designing training programs aimed at expanding the repertoire of strategies and
tactics for effective virtual self-presentation for personal and professional purposes,
in preventing internet addiction, and in supporting youth during their socialization
and adaptation to the information society.
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