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PE®EPAT MATUCTEPCKOM JUCCEPTALIUA

B cTpykrypy Marucrepckoil aMccepTaldd BXOIAT: BBEJIEHHUE, O0O0Ias
XapaKTepucTuka paboThl, 3 T[IaBbl, 3aKIIOYEHHE, CIHUCOK HCIOJIb30BAaHHBIX
HMCTOYHUKOB, KOTOpBIN coiepkut 82 HauMmeHoBaHUsA. OObeM MarmcTepcKoit
muccepraiun  «CouuanbHas ceTb W ToproBas miuatdpopma  CsoXyHIIy:
MPOJABMKEHUE KOHTEHTA U MPOJax» cocTapisieT 93 cTpaHull.

KiarwueBblie (W (1): P K CAOXVYHILY, COILIMAJIBHBIE CETN,
OJIEKTPOHHAA KOMMEPLIVA, UGC, KOHTEHT-MAPKETHWHT,
ITI®POBASI TPAHCO®OPMAILIMS, KUTAM

O0beKkT MHccaeI0BaAHMS — TIPOIECChl MPOJBIKEHUA KOHTEHTa W
AIIEKTPOHHON KOMMEpPIMM Ha IUaThopMax, COUETAMMX (YHKIUU COLUATBLHOM
CETH U UHTEpHET-Mara3uHa.

IIpeamer wuccieqoBaHust — OCOOEGHHOCTH M CTPATeTUU TMPOABHIKCHHUS
KOHTEHTA U Mpojax Ha miathopme CSoXyHITY.

Heanb ucciaenoBanuss — aHajdu3 OCOOCHHOCTEW MPOJBMXKEHUS KOHTEHTa U
peanuzanuu nponax Ha Twiaropme CsoXyHIIy Kak TIpUMepa YCHENTHON
WHTErPalliK COIMATIBLHOM CETH U TOPTOBOM IIAaT(OPMBI.

IlosyyeHHble pe3yabTaThbl: MPOBEACH KOMIUICKCHBIM aHaiu3 (eHOMEeHa
CsoxyHury kak IudpoBoil mi1aThopMbl, OOBEIUHSAIONICH COIMAIBHYIO CETh U
TOProBbli  (YHKIIMOHAN. BBISABIEHBI KIIOUEBBbIC TNPUHIMIBI W MEXaHU3MBbI
MPOABMKEHUSI KOHTEHTA, ONpeIesieHa poJib nojbk3oBaTenbckoro koutenta (UGC) u
muaepoB  Muennit (KOL) B QopmupoBanum goBepus K OpeHgaM U
CTUMYJIMPOBAHUU TOTPEOUTEITHCKOTO TIOBEICHUS. YCTAHOBJIEHBI MPOOIEMBI
pa3BUTHS m1aTGopmbl, BKJTFOUAsI KOHKYPEHIIUIO, AJITOPUTMHUYECKOE
TapreTUpoOBaHUE U  BBI3OBBI B oOmactu  MoHeTw3auuu.  OmnpeneneHbl
MEPCTIICKTUBHBIE HAMNpaBICHUS pPa3BUTHS IUIATHOPMBI KaK KaHaida MHUQPPOBOTO
MapKeTUHTa, BKJIOYas yriyOJeHue MepcoHaiu3aluu, BHeapenue Al-pemenuii u
WHTEPHAIMOHAIIN3AITHIO.

Hayuynasi HOBM3Ha 3aKJIO4aeTCsi B CHUCTEMAaTHYECKOM HCCIIEIOBAHHUU
Cs0XyHIIIy KaKk YHUKaJbHOTO SIBJICHUSI HA CTHIKE COIMAJIbHONM KOMMYHHUKAIIMU U
AIICKTPOHHOM KomMmepiuu. PaGora mpencraBmsieT co0OMl OIHO W3 HEMHOTHX
KOMILIEKCHBIX UCCJIEIOBAaHUHN IIATGOPMBI, YUUTHIBAIOIIEE KaK TEXHUYECKYIO, TaK
U COLIMOKYJIBTYPHYIO crielupuKy ee QyHKIIMOHUPOBAHHS B KUTAWCKOM IH(PPOBOM
MPOCTPAHCTBE.

IIpakTHyeckass 3HAYMMOCTHL COCTOMT B TOM, YTO TIPEICTaBICHHBLIC B
paboTe BBIBOJBI MU PEKOMEHJAIMA MOTYT OBITh MCIOJB30BaHBI MapKETOJIOTaMH,
MeIuaruiaHepaMd U crenuaiucraMu B obmactu  digital-koMMmyHUKammii s
nocTpoeHusi S((EKTUBHBIX CTpaTeTuii TPOABMKECHHS HAa KHUTAMCKOM pBHIHKE.
Marepuansl gucceprami  MOTYT OBITh TaKXKe TMOJNIE3HBI TpH  pa3paboTke
MEXIYHApOIHBIX CTpaTeruil BbIBO/Ia OpeH10B Ha TuiarGopmy CsOXyHIIY, a TaKKe



IIPpHU N3YyYCHUU ITPOLICCCOB KOHBCPICHIUN MEANA 1 TOPTOBJIN.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the work, 3 chapter, conclusion, list of references, which contains
82 titles. The volume of the master's thesis « Social Network and Trading Platform
Xiaohongshu: Promoting Content and Sales» is 93 pages.

Keywords: XIAOHONGSHU, SOCIAL NETWORKS, E-COMMERCE,
UGC, CONTENT MARKETING, DIGITAL TRANSFORMATION, CHINA

Object of the research — the processes of content promotion and
e-commerce on platforms that combine the functions of a social network and an
online marketplace.

Subject of the research — the features and strategies of content and product
promotion on the Xiaohongshu platform.

Purpose of the research — to analyze the specific features of content
promotion and sales implementation on Xiaohongshu as a successful example of
the integration of a social network and a commercial platform.

Research results: a comprehensive analysis was conducted of Xiaohongshu
as a digital platform that integrates social networking with commercial
functionality. Key principles and mechanisms of content promotion were
identified, along with the role of user-generated content (UGC) and key opinion
leaders (KOLSs) in building trust in brands and stimulating consumer behavior. The
research identified development challenges, including market competition,
algorithmic targeting, and monetization issues. It also outlined promising
directions for the platform’s future growth, such as enhanced personalization, the
implementation of Al technologies, and international expansion.

Scientific novelty lies in the systematic study of Xiaohongshu as a unique
phenomenon at the intersection of social communication and e-commerce. The
work is one of the few comprehensive studies of the platform, taking into account
both the technical and socio-cultural specifics of its operation in the Chinese digital
space.

Practical significance of the thesis is that the findings and
recommendations can be used by marketers, media planners, and digital
communication professionals to develop effective promotional strategies in the
Chinese market. The materials may also be useful for building international brand
strategies on Xiaohongshu and for studying the convergence of media and
commerce.
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