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PED®EPAT MATUCTEPCKOM JUCCEPTAIIUN

B crpykrypy Marucrepckoil AuccepTallud BXOJST: BBEICHHE, OOIIas
XapakTepucTuka padoThl, 3 THaBbl (B KaxaoW mo 2-3 paznena), 3aKJIIOUEHHUE,
CIIUCOK HCIOJIb30BAaHHBIX HMCTOYHHMKOB, KOTOPBIA COJEPKHUT 78 HaMMEHOBaHUMU.
O6bem wmarucrepckod amccepranuu «Kurtalickue aBTOMOOWIIBHBIE OpeHIbl B
cpencrtBax MaccoBo uH(opmauuu benmapycu: crparerud  (HopMHUpOBaHUS
UMUKa» COCTABIISICT 72 CTPAHUIIBI.

KmioueBsie cnoBa: BPEH/I, PEIIPE3EHTAILINA, KVYJIBTYPHBIE
TPAAULNU, PEKIIAMHASA CTPATEI' A, UMUK

Ob6wexkm uccredosanusi — kKuTaickue asromoomasHbie Openasr Geely, Chery,
Zeekr.

IIpeomem uccnedosaruss — MO3UITMOHUPOBAHNE KUTAHCKHX aBTOMOOUIIBHBIX
opennoB Geely, Chery u Zeekr B 6emopycckux naTepHeT-n3naHusx «Onliner.byy,
«ABW.by», «Cb. Benapych ceromus», a Takke CaWThl raseTbl «PacmyOmikay u
uHpopmaImoHHoro areHTcTBa «benTA.

Llenv uccneoosanusi — BBISIBUTHb, KaKU€ KOMMYHHKAIIMOHHBIE CTpPAaTETHUU
MPUMEHSIOTCS KUTackuMu aBToMoOmibHbIMU OpeHaamu Geely, Chery u Zeekr
JUISL TIPOJABMOKEHHUS M (POPMUPOBAHUS MMHUJKAa Ha OEJIOPYCCKOM pBIHKE uepes
MaccMeua.

Memoowl  uccnedosanus: aHaNW3 HAYYHOM JIUTEpaTypbl MO  TEMeE
WCCJICIOBAHMSI, aHANIN3a U CUHTE3a, KOHTEHT aHaJlu3, KOMITAPATUBHBIN 0030p.

Ilonyuennvie pe3ynrbmamsi: U3y4eHbl CYIIECTBYIOIINE KOMMYHUKAIIMOHHBIE
CTpaTeruu, MPUMEHSIEMbIC aBTOMOOUIBLHBIMU OpeHJaMH ISl B3aUMOJCHCTBUS C
ayIUTOpUEe W  JOCTIKEHHMs] MapKETUHTOBBIX  II€JIeH, oOmpejeneHa U
MIPOAHAIM3UPOBAHA 1I€JIEBasl AyIUTOPHS KUTANCKUX aBTOMOOWIIbHBIX OpPEHIIOB B
benapycu, Bkmouas geMorpaduueckue, KyJbTYpHbIE UM DKOHOMHYECKHE
XapaKTEPUCTUKH, TPOAHATU3UPOBAHBI MaTepuaibl OEJOPYCCKUX HHTEPHET-
u3nannii «Cb. benapych ceromns», a Takxke caWThl razetsl «PacmyOmika» u
uHpopmarmonHoro areHTctBa «benTA» ¢ 1enblo BBISIBICHHUS OCOOCHHOCTEH
OCBENICHMsS KuTaWckux aBToMoOmnbHbIX OpeHmoB Geely, Chery u Zeekr, nana
OIICHKA, KaK KUTalCKUEe AaBTOMOOWJIbHBIE OpEHIbl  aJdanTHPYIOT  CBOH
MapKETUHTOBbIE U KOMMYHHMKAIMOHHBIE CTpaTeTud i OENOPYCCKOro pPhIHKA C
Y4€TOM €ro crenu@uKy, BhISIBIEHB OCHOBHBIE TEMBI U MOAXObI, UCIIOIb3YEMBIC B
oenopyccknx CMU nnst mpoaBrKeHUsT KUTAUCKUX OPEHOB, a TAKXKE WX BIIHUSHHE
Ha BOCTIpHsITHE OpEHI0B OETOPYCCKON ayTUTOPHEH.

Hayunas mnoseusna wccrnenoBaHUs 3aKIIOYaeTCS TOM, UTO BIIEPBBIC
BBITIOJIHEHO  IIEJIOCTHOE  COTOCTABJICHHE  TJI00AJbHBIX W JIOKAJbHBIX
KOMMYHUKAIIMOHHBIX CTPATETHU KUTAWCKUX aBTOOPEHIOB Ha OETOPYCCKOM PBIHKE,



paciMpeHbl TeOpeTHYecKHe mpeacTaBieHus o0 amantuBHbIX [IMC-mexaHm3zmax
KUTaHCKUX aBTOOPEHIOB B YCIOBUAX OEIOPYCCKOTO PHIHKA.

Obnacmb  803MOJNCHO20 — NpAKMUYECKo20  npumeHeHus.  Pe3ynbraThl
UCCIIEIOBAaHHUSI UMEIOT MPAKTUYECKYI0 3HAaYUMOCTh, TaK KaK B HEM COJIepKaTcs
NPEJIOKEHUSI O COBEPIICHCTBOBAHUIO HMMHIKA KHTAWCKUX aBTOOPEHIOB B
meanacepe bemapycu, KOTOpble MOTYT  HCIIOJIB30BAaThCA  KUTAaWCKUMU
aBTOOpEHIaMHU.

ABTOp pabOTHI MOATBEPKIAAET JOCTOBEPHOCTh MATEPHAIIOB M PE3YJIbTATOB
MarucTepcKoi paboThl, a TAK)KE CAMOCTOSTEIIbHOCTh €€ BBITIOJTHEHHS.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the work, 3 chapters (each with 2-3 sections), conclusion, list of
references, which contains 78 titles. The volume of the master's thesis "Chinese
automobile brands in the media of Belarus: image formation strategies" is 72
pages.

Keywords: BRAND, REPRESENTATION, CULTURAL TRADITIONS,
ADVERTISING STRATEGY, IMAGE

Object of the study - Chinese automobile brands Geely, Chery, Zeekr.

Subject of the study - positioning of Chinese automobile brands Geely,
Chery and Zeekr in the Belarusian online publications "Onliner.by", "ABW.by",
"SB. Belarus today", as well as the websites of the newspaper "Respublika" and
the information agency "BelTA".

The purpose of the study is to identify which communication strategies are
used by Chinese automobile brands Geely, Chery and Zeekr to promote and form
their image on the Belarusian market through mass media.

Research methods: analysis of scientific literature on the topic of the study,
analysis and synthesis, content analysis, comparative review.

Results obtained: the existing communication strategies used by automobile
brands to interact with the audience and achieve marketing goals were studied, the
target audience of Chinese automobile brands in Belarus was determined and
analyzed, including demographic, cultural and economic characteristics, the
materials of the Belarusian online publications "SB. Belarus Segodnya, as well as
the websites of the Respublika newspaper and the BelTA news agency, in order to
identify the specifics of coverage of Chinese automobile brands Geely, Chery and
Zeekr, an assessment is given of how Chinese automobile brands adapt their
marketing and communication strategies for the Belarusian market, taking into
account its specifics, the main topics and approaches used in the Belarusian media
to promote Chinese brands, as well as their influence on the perception of brands
by the Belarusian audience are identified.

The scientific novelty of the study lies in the fact that for the first time a
holistic comparison of global and local communication strategies of Chinese auto
brands on the Belarusian market has been carried out, theoretical ideas about the
adaptive IMC mechanisms of Chinese auto brands in the conditions of the
Belarusian market have been expanded.

The scope of possible practical application. The results of the study are of
practical significance, since it contains proposals for improving the image of
Chinese auto brands in the media sphere of Belarus, which can be used by Chinese
auto brands.



The author of the work confirms the authenticity of the materials and results
of the master's thesis, as well as the independence of its implementation.
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