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PEDEPAT MATUCTEPCKOWM JTUCCEPTAIIUN

B crpykTypy Marucrepckod auccepTalMM BXOJAT: BBEICHHUE, OOIIas
XapakTepucTuKa padboThl, 3 TiaBbl (BKJIouarorue 11 pas3aenoB), 3akiIOYCHUE,
CIIMCOK HCIIOJIb30BAaHHBIX MCTOYHHKOB M3 67 HauMeHoBaHuii. Pabora BKIIrouaer 2
Tabaunbl U 16 wwmoctpanuii. OO o0bEM MarucTepcko auccepTanuu
«CeTeBble TEXHOJOTHH B PAa3BUTUU MEAMAIKOHOMUKH: CIIEHU(pUKA TTPOABUKEHUS
KOHTEHTa» COCTaBIACT 99 cTpaHuil.

Knwouesvie cnosa: CETEBBIE TEXHOJIOIT'MNU, MEIMASKOHOMUKA,

[MNDOPOBAA OKOHOMUKA, DOUYIN, CTPATETMYECKUE
KOMMVYHUKAILIUU, ITPOABUXXEHUE KOHTEHTA.

Obvexm  ucciedosanusi —  CETEBbIE  TEXHOJOTHM B  Pa3BUTHUHU
MearnadKoHOMUKH benapycu u Kurasi.

Ilpeomem uccnedosanusi — OCOOCHHOCTH TPOJABUKECHHUS KOHTEHTA

HKOHOMHUYECKOM TEMAaTUKHU B COIMaIbHON ceTu Douyin.

Llenv  uccnedosanus: TPOAHATUZUPOBATH CHEIUGUKY TPOJBHKECHUS
MEMAKOHTEHTAa C MCIOJb30BAaHUEM CETEBBIX TEXHOJOTUH Ha MpUMeEpe
mwiatgopMbl Douyin U BBISIBUTH OCHOBHBIE CTPATETUYECKUE MOJIXOJIBI B YCIOBHSIX
U (HPOBOI IKOHOMHUKH.

Memooonozus uccnedosanus BKIIOYAET TEOPETUUYECKUE METO/AbI (aHAIH3
HAyYHOM JIMTEPATypbl, CPaBHUTEIBHBIA M CHCTEMHBIA MOIXOIbI, 0000IICHHE,
Kiaccuukanusa) U SMIUpUYECKHe (aHalM3 CTaTUCTHKHU, Keiic-aHanu3 Douyin,

H3ydyeHne  (PYHKIMOHAIBHOCTH  IIATQOPMBI,  OIEHKAa  BOBJICYEHHOCTH
MOJIb30BaTEINECH ).
llonyuennvie  pe3ynromamvl:  BBIABICHBI  KJIIOUEBBIE  MEXaHU3MBI

NpOJBIKEHUS  KOHTeHTa Ha miatgopme Douyin, mnpoaHaTu3upOBaHBI
0COOEHHOCTH MHU(PPOBOTO MEIUANOTPEOJICHUST U  ayAUTOPUHU, OIPEIACICHBI
CTpaTEeTUU MOHETU3AINK U PEKIIAMHON MHTETpaIiH, MPEII0KEHbBl PEKOMEH 1IN
M0 ONTUMH3AIMK CTPATETMUYECKMX KOMMYHHKAIUA C YYETOM KUTaWCKOTO
MeuapblHKa 1 0COOCHHOCTEN TPAHCTPAHUYHOTO MPOABHKCHHUS.

Hayunas  Hosuswa  WCCIENOBaHWA  3aKIIOYAeTC B KOMIUIEKCHOM
paccmMoTpeHud Douyin Kak 3KOHOMHKO-KOMMYHHUKAIIMOHHOW IIaTGOPMBI B
KOHTEKCTE€ TPAaHCMEIUWHOCTH, a TaKXe B OMNpPENENEHUHU TPEHIOB MHU(PPOBOrO
KOHTEHT-TIPOJIBIKEHHUS B YCIOBHSX II100abHOM IU(PPOBOI IKOHOMHKH.

Obnacmeb 803MONCHO20 NPAKMUYECKO20 NPUMEHEHUS: PE3YNIbTaThl MOTYT
OBITh HCIOJB30BaHBI MeauaareHTcTBamu, digital-komnanusmu, OpeHmaamu,
paboTalmUMHA C KWUTAWCKOW ayJuTOpued, a TakkKe TMpenojaaBaTesiMu |
WCCJIEIOBATEIISIMUA B 00JIACTH METMAdKOHOMUKH U NTU(PPOBBIX KOMMYHUKAITUH.

ABTOp pabOThl TOATBEPKIAET TOCTOBEPHOCTD MOTYYEHHBIX PE3yJIbTaTOB U
CaMOCTOSATEILHOCTh BBITIOJTHEHUSI MAarUCTEPCKOTO MCCIICIOBAHUS.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the research, 3 chapters (consisting of 11 sections), conclusion,
and a list of 67 sources. The work contains 2 tables and 16 illustrations. The total
volume of the master's thesis "Network Technologies in the Development of Media
Economy: Specifics of Content Promotion™ is 99 pages.

Keywords: NETWORK TECHNOLOGIES, MEDIA ECONOMY,
DIGITAL ECONOMY, DOUYIN, STRATEGIC COMMUNICATION,
CONTENT PROMOTION.

Object of the research — network technologies in the development of the
media economy in Belarus and China.

Subject of the research — specifics of promoting economic-themed content
on the Douyin social platform.

Research aim: to analyze the specifics of media content promotion using
network technologies through the case of Douyin and identify key strategic
approaches in the context of the digital economy.

Research methodology includes theoretical methods (analysis of scientific
literature, comparative and systematic approaches, generalization, classification)
and empirical ones (statistical analysis, Douyin case study, platform feature
analysis, and user engagement assessment).

Main findings: key mechanisms of content promotion on Douyin were
identified, audience behavior and digital media consumption patterns analyzed,
monetization and advertising strategies outlined, and recommendations proposed
for optimizing strategic communications in the Chinese and international media
markets.

Scientific novelty lies in a comprehensive examination of Douyin as an
economic-communication platform within the context of transmedia, and in
defining promotion trends for digital content in a globalized digital economy.

Practical application: the findings can be used by media agencies, digital
communication firms, brands targeting the Chinese market, as well as educators
and researchers in media economy and digital communications.

The author confirms the reliability of the results and the independent
completion of the research.
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