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PEDEPAT MATUCTEPCKOWM JTUCCEPTAIIUN

Marucrepckasi [uccepTaius COACPKUT (4 CTpaHUIIBI U COCTOUT U3 OOIIen
XapaKTePUCTUKH, BBEICHMs, TpPEeX IVIaB, BKJIIOYAIOIIUX IIECTh Pa3IelioB,
3aKJIIOYEHUS, CIIMCKa MCIOJIb30BAaHHBIX MCTOYHUKOB (/7 HaWMeHoBaHue) u 4
TIPUIOKECHUU.

KiroueBnie CJIOBa: BPEH/IA, CEMHUOTUKA, BU3YAJIBHBIE
CUMBOIJIbI, HAILIMOHAJIbHBIE CHUMBOIJIbI, IIBETOBAS, LHEHHOCTb
BPEHJIA, BEJIOPYCCKAS ITPOOYKIU S, KUTAUCKUE TOBAPHI

Lenvro uccneoosanus sIBASETCS BBIABICHUE POJIM allICHTUKHU U BEPOATHHOTO
KOMIIOHEHTa C MPUCYTCTBHEM HAIIMOHAIBHBIX CUMBOJIOB B IIPOJIBHIKCHUH TOBAPOB
benapycu u Kuras.

Obvexmom uccieoosanus: aAWJIGHTUKA W BepOajgbHbIE KOMIIOHEHTHI
OCJIOPYCCKUX M KUTaWCKHUX OpEHJIOB C MCIIOJB30BaHHEM HAIlMOHAJIBHBIX
CHUMBOJIOB.

IIpeomem Uccneo008anus — alICHTHKA U BepOaJIbHbIE
KOMIIOHEHTBI ~ OCJIOPYCCKMX MW KHUTAMCKUX OpEHJIOB C  HCIOJIb30BAaHHEM
HaIIMOHAJIBHBIX CHMBOJIOB.

Merononorus HCCIICTOBAHMS: MIPUMECHSIETCS onucaTeIbHBIN,
COTIOCTaBUTEIIbHBIA METOJBI MPH BBISBICHUH MEXaHH3MOB BIUSHHS KYJbTYPHBIX
pa3munii Ha (GOPMHUPOBAHUE CTHIIEBBIX OCOOCHHOCTEH OpeHI0B, METOJ case-
study mpu paccMOTpEeHHH OCOOCHHOCTEH (PUPMEHHOTO CTHIISI BBIJCICHHBIX
OpeHJIOB.

Hayuynas HoBHM3HA pabOTBI 3aKIIOYAeTCS B BBIJICICHHHM OCOOCHHOCTEH
HCIIOJIb30BaHUs HAITMOHAIBHBIX CUMBOJIOB OEJIOPYCCKUX M KUTalCKUX OpEHI0OB Ha
IIpUMepe ONPEICIICHHBIX KEHCOB.

Anpobayus  maeucmepcxou  ouccepmayuu A uHPOpMamms 00
WCIOJIb30BaHUU €€ pe3ynbpTaroB. lIpuHsan yyactue B MexayHapoaHONM Hay4yHOU
KoH(pepeHun «HanuoHanbHbIe JUTEpaTyphl B JMOXY TJIOOATU3AIMHU: TEOPHS,
MpaKTHKa aJanTalMOHHBIX MPOIECCOB, UTOTH», MOCBAIIeHHON 100-j1eTHio co aHA
poxnaenuss HapogHoro nucatenss bemapycu U . Haymenko (Llentp
UCCJIEIOBAHUM OENOPYCCKOM KYJIBbTYpHI, si3blKa W JMTepaTypbl HammonambHOM
akanemuu Hayk benapycu, r. Munck, 18 despans 2025 r.).

Obnacmov  803MOJNCHO20  NPAKMUYECKO20  NPUMEHeHUs  OTPENEeseTCs
BO3MOKHOCTBIO HCIIOJB30BAaHUS PE3YJIbTATOB HCCJICNOBAaHUS B BY30BCKOM
IPaKkTHUKE, B TPAKTHUYCCKON ACATECIBHOCTH pabOThl OTICIOB II0 CBS3SIM C
OOIIECTBEHHOCTHIO.

ABTOp pabOTHI MOATBEPKIAET TOCTOBEPHOCTH MATEPUATIOB U PE3yJIbTATOB
MarvcTepcKoi paboThl, a TAKKE CAMOCTOSATEILHOCTD €€ BBITIOJIHCHHS.



ABSTRACT OF MASTER'S THESIS

The master's thesis contains 74 pages and consists of a general description,
introduction, three chapters, including six sections, conclusion, list of references
(77 titles) and 4 appendices.

Keywords: BRAND, SEMIOTICS, VISUAL SYMBOLS, NATIONAL
SYMBOLS, COLOR, BRAND VALUE, BELARUSIAN PRODUCTS, CHINESE
GOODS

The purpose of the study is to identify the role of identity and verbal
component with the presence of national symbols in the promotion of goods of
Belarus and China.

Object of the study: identity and verbal components of Belarusian and
Chinese brands using national symbols.

Subject of the study - identity and verbal components of Belarusian and
Chinese brands using national symbols.

Research methodology: descriptive and comparative methods are used to
identify the mechanisms of influence of cultural differences on the formation of
stylistic features of brands, the case-study method is used to consider the features
of the corporate style of the selected brands.

The scientific novelty of the work lies in highlighting the features of the use
of national symbols of Belarusian and Chinese brands using certain cases as an
example.

Testing of the master's thesis and information on the use of its results. Took
part in the International Scientific Conference "National Literatures in the Era of
Globalization: Theory, Practice of Adaptation Processes, Results" dedicated to the
100th anniversary of the birth of the People's Writer of Belarus I. Ya. Naumenko
(Center for Research of Belarusian Culture, Language and Literature of the
National Academy of Sciences of Belarus, Minsk, February 18, 2025).

The area of possible practical application is determined by the possibility of
using the research results in university practice, in the practical activities of public
relations departments to form a positive image of a researcher, in the further study
of this area of development of scientific communications. The author of the work
confirms the authenticity of the materials and results of the master's thesis, as well
as the independence of its implementation.The author of the work confirms the
reliability of the materials and results of the master's thesis, as well as the
independence of its implementation.
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