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PEDEPAT MATUCTEPCKOWM JTUCCEPTAIIUN

B cTpykTypy Marucrepckoil auccepTaliud BXOJST: BBEJCHHUE, O0O0IIas
XapaKTepUCTUKa padoThl, 3 TIaBkI (B KaXKI0H 1Mo 2 paszjena), 3aKI0ueHHue, CITUCOK
HCIIOJIb30BaHHBIX UCTOUYHHUKOB, KOTOPBIM Co/lepKUT 51 HauMeHOBaHUs, a Takxke 8
tabmui, 1 pucyHok u 9 mpuinoxkenuit. O0beM MarucTepCKON auCCEepTaLUM
«Umumx  Mameix roponoB Kuras u  bemapycu (cpaBHUTENBHBIM —aHAIU3)»
COCTaBJIsICT 73 CTpAHMII.

KmoueBsle  cmoBa:  MAJIBIM  T'OPOJ, UMUK TOPOJIA,
YCTOWYMBOE PA3BBUTUE, BPEH]I, MAPKETUHT

Obvexm uccnredosanus ABIsIETCS (POPMUPOBAHUE UMHUIKA MAJTBIX TOPOJIOB.

IIpeomem uccnedosarnus ABISETCA CPAaBHUTEIBHBIM aHAIU3 (HOPMUPOBAHMS
UMHJIKa MalIbIX ToposioB Kutas u benapycu.

L]env uccnedosanus 3aKIIFOYACTCS B aHATIU3E OIMBITa (POPMHUPOBAHUS UMHUIKA
MaJibix ropojioB B Kurae u benapycu. Crienrdrka MeTuakOMMyHUKAITUN B Pa3HBIX
CTpaHaxX IIO3BOJIICT TPOBECTH CPAaBHUTCIBHBIM aHalM3 W pa3padoTaTh
PEKOMEHAIMHU 110 ONTUMHU3AIMHA (POPMHUPOBAHUS UMUK MAJIBIX TOPOIOB.

Mertoauka uCCIEIOBaHUS BKIIOYAET cOOp U aHaiu3 OAHHLIX, B XOJIE
KOTOPOT0o 000OIIEHBI U CTPYKTYPUPOBAHBI TEOPETHUECKUE pa3pabOTKU B 00acTH
dbopMuUpOBaHUS HMMHUKa MajbIX TOPOJAOB; PACCMOTPEH ONBIT (HOPMUPOBAHUS
uMuka Maieix Kutas u benapycu; BelsBiIeHa crienuprka KOMMYHHUKAIIUA MaJTbIX
TOPOJIOB C IIe/bI0 (DOPMUPOBAHUS MUMHKA; MPOBEICH CPAaBHUTCIBHBIN aHAIN3 U
pa3paboTaHbl peKOMEHAAIIMU 110 ONTUMM3ALNA UMHUKA MaJlbIX ropoaoB Kurtas u
bemapycu. B kauecTBe METOI0B MICCIIEIOBaHUS OBLIM HCIIOJIB30BAHBI: CTPYKTYPHO-
(GYHKIIMOHANBHBIA aHANIW3, KIACTEPHBIA aHaInu3, OOBEKTHO-OPUEHTUPOBAHHBIN
MOJIX0JI, SKOHOMHUKO-CTAaTUCTUYECKUE METOJbI cOopa M 00paboTku MH(POpPMAIIUH,
METOJIBI CPAaBHEHUS U 0000IEHHUS, a TAKYKE CUCTEMHBIM METO/I.

Ilonyuennvie pe3ynvmamul: WCCIENOBAHbI TEOPETHYECKHE DPa3pabOTKH B
o0J1acTh UMHUKa TEPPUTOPHH, aHATTU3UPYETCH KiIacCH(pUKAII MAJIBIX TOPOJIOB, a
TaKKe BBISABICHA KOPPEISALUS MEXKIy HMHJDKEM Topoja W €ro yCTOWYHBBIM
pPa3BUTHEM, M3YYCHBI TEOPETHUYCCKHEC W MPAKTUYECKHUE aCIEKThl (POpMHUpPOBAHHS
MMHJIKa MaJibiXx TopoaoB Kurtas u bemapycu, npoananusupoBana 3¢ ()eKTHBHOCTh
HCIIOJIB3YEeMBIX METOAUK, B KadeCTBE OOBEKTOB HCCIEAOBAHUS ObLIM BBIOpAHBI
geThipe MasibiXx ropojna Kurtas m bemapycu um mpeaiokeHsl peKOMEHAAIUU I10
ONITUMH3AIMYA KOMMYHHUKAIIMH MaJIbIX TOPOIOB.

Hayunas nosuszna viccienoBaHus 3aKJIFOUAETCS B TOM, YTO Pe3yIbTaThl ObLITU
MOJIy4eHBl HAa OCHOBE AaKTyallbHBIX IOAXOJOB K HCCJIENOBAHUIO (OPMUPOBAHUS
UMHIKa MaibeiX ropogoB Kutas m benapycu. CpaBHUTENbHBIA aHAIN3 UMUKA
Majeix TopogoB Kwurtas wu bemapycu paHee HE TPOBOAWICA U TOITOMY
MIPENICTABIISICT HAYYHBIM UHTEPEC B CHITY CBOCH HOBH3HBI.



Obnacmv  803MOJHCHO20  NPAKMUYECKO20 NPUMEHeHUsl: TIPOIBUKCHHE
UMUDKAa TOpoJa B MPOrpaMMax BO3POXKICHHUS MallbiX TOopojoB B Kwurae wu
benapycu, pa3BuTue Typu3Ma, NPHBICYCHHEC WHBECTHUIIMH W MEXKIyHAPOHBIH
0OMeH.

ABTOp pabOTHI MOATBEPKIAET JOCTOBEPHOCTh MATEPHUAJIOB U PE3yJIbTaTOB
MarucTepcKoi paboThl, a TAKKE CAMOCTOSATEIBHOCTh €€ BHITIOJIHCHHUS.



ABSTRACT OF MASTER'S THESIS

The structure of the master's thesis includes: introduction, general
characteristics of the work, 3 chapters (each with 2 sections), conclusion, list of
references, which contains 51 titles, as well as 8 tables, 1 figure and 9 appendices.
The volume of the master's thesis "Image of small towns in China and Belarus
(comparative analysis)" is 73 pages.

Keywords: SMALL TOWN, CITY [IMAGE, SUSTAINABLE
DEVELOPMENT, BRAND, MARKETING

The object of the study is the formation of the image of small towns.

The subject of the study is a comparative analysis of the formation of the
image of small towns in China and Belarus.

The aim of the study is to analyze the experience of forming the image of
small towns in China and Belarus. The specifics of media communication in
different countries allows for a comparative analysis and development of
recommendations for optimizing the formation of the image of small towns.

The research methodology includes data collection and analysis, during
which theoretical developments in the field of image formation of small towns are
summarized and structured; The experience of forming the image of small cities of
China and Belarus is considered; the specifics of communication of small cities for
the purpose of forming an image are revealed; a comparative analysis is carried out
and recommendations for optimizing the image of small cities of China and
Belarus are developed. The following research methods were used: structural and
functional analysis, cluster analysis, object-oriented approach, economic and
statistical methods of collecting and processing information, methods of
comparison and generalization, as well as a systems method.

The obtained results: theoretical developments in the field of territorial
image are studied, the classification of small cities is analyzed, and a correlation
between the image of a city and its sustainable development is revealed, theoretical
and practical aspects of forming the image of small cities of China and Belarus are
studied, the effectiveness of the methods used is analyzed, four small cities of
China and Belarus were selected as objects of research and recommendations for
optimizing the communication of small cities are proposed.

The scientific novelty of the study lies in the fact that the results were
obtained on the basis of current approaches to the study of the formation of the
image of small cities of China and Belarus. A comparative analysis of the image of
small towns in China and Belarus has not been conducted before and therefore is
of scientific interest due to its novelty.



The area of possible practical application: promoting the image of the city
in programs for the revival of small towns in China and Belarus, developing
tourism, attracting investment and international exchange.

The author of the work confirms the reliability of the materials and results of
the master's thesis, as well as the independence of its implementation.



