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AHHOTALMSA

B cTpykTypy MarucTepckod auccepTaliMi BXOAAT: BBEJEHHE, oOIas
XapaKTepUCTUKA PabOThl, TPU TIJIaBbl, 3aKIIOUYEHHE M CIIMCOK HCIIOJIh30BaHHBIX
HMCTOYHMKOB Ha 6 CTpaHHMIAX, BKIIOYAIONMKA 62 HauMeHOBaHUs. Marucrepckas
nucceptanus «KynbTypHbIE KOJbI B MAPKETUHIE KUTACKUX TOBAPOB HA BHEIIHUX
pBIHKaX: CTpaTeryuy ajanTallud U BIUSHUE [MUGPOBBIX TEXHOJIOTHMY COAEPXKHUT 69
ctpanuil. Pabora Bkirouaer 4 TabiMIbl U 6 PUCYHKOB.

Kmrouessie caoBa: KVYJIBTYPHBIE KObl, BHEIIHWE PbBIHKU,
CTPATEI'11 AJIAIITALIVUN, M DPOBLIE TEXHOJIOI'NU,
MEXKVYJIBTYPHAS KOMMYHUKAIINA, BPEH/IVHI",
I[TIOTPEBUTEJIbLCKOE BOCIIPUATHUE, DSJIEKTPOHHAA KOMMEPLNA,
MUCKYCCTBEHHbBIM MHTEJUJIEKT

Obvexm uccneoosanusi — MAPKETUHTOBBIE CTPATErMH KUTAWCKUX KOMITAHUMH,
HaIpaBJICHHBIC HA MPOJBUKEHUE TOBAPOB HA MEXKYHAPOIHBIX PhIHKaX.

IIpeomem uccnedosanus — KyJIbTYpPHBIE KOJIbI B MAPKETUHTOBBIX CTPATETHAX
KUTalCKUX KOMITAHMM C YYETOM UX aJalTalliy K 3apyOeKHBIM PhIHKAM U BIIMSTHUS
IU(PPOBBIX TEXHOJIOTHI HA UX TPAHCIISIIIHIO.

Llenv uccnedosanusi — aHaIU3 HMCIOJIB30BaHHUSA KYJIBTYPHBIX KOJIOB B
MPOABWXEHUM KUTAMCKUX TOBApPOB Ha MEXKIYHAPOJHBIX PBIHKAX C Y4YE€TOM
CTpaTerii WX aJanTallud W TPUMEHECHHMS IM(POBBIX TEXHOJOTHM, a TaKxke
pa3paboTKa peKOMEHJAluid 10 ONTUMAIBHOM TPACKTOPUU MAPKETHUHTOBBIX
KOMMYHUKAIIUH J1JIsI TOBBIIICHHUS] KOHKYPEHTOCTIOCOOHOCTH KUTANCKUX OpPEHIOB.

Memooonocuss uccneoosanusi. JIsi ITOCTHKECHUS IIOCTABICHHBIX IICICH
WCIIOJB30BaH  KOMIUIEKCHBIM  TOAXOJ, BKJIIOUAIOUIMNA: 0030p U  aHaIu3
TEOPETUYECKUX UCTOYHUKOB IO TEMATHUKE KYyJIbTYPHBIX KOJAOB U MEXIYHAPOIHOTO
MapKeTUHTa; KOHTCHT-aHaju3, HaOJIIoJeHue, aHallu3 KEHCOB U CpPaBHUTEIbHBIN
aHaJU3 MApKETHHTOBBIX CTPAaTeTHH KUTAWCKWX OPEHJIOB HAa Pa3JIMUHBIX PHIHKAX;
KA4eCTBCHHBI aHalU3 BIUSHHUS ITMOPOBBIX TEXHOJOTHMH Ha IPOJBHKCHUC
KYJIbTYPHBIX  KOHOB. IIpUMEHsJICSI CHUCTEMHBIA  TMOAXOJ, BKIIFOYAOIIUHU
HCCJICIOBAHUE KOMMYHMKAIIMOHHBIX  CTpaTeruid  KUTAHCKUX  DKCIIOPTEPOB,
KpPEaTUBHBIX MPAKTUK U TOProBOM MOJMTHUKH C YYE€TOM KYJbTYPHBIX KOIOB, C
COUETaHHMEM KAueCTBEHHBIX M KOJIUYECTBEHHBIX METOJOB.

llonyuennvie peszyromamol u ux HosusHa. VIccaemoBaHbl CTpaTEruu
ajanTalid KyJbTYPHBIX KOJIOB B MApKETHHTOBBIX KOMMYHHUKAIUIX KUTAUCKUX
KOMMaHUN Ha MEXIyHApOJHBIX PBIHKAX; MPOBEACH aHAIW3 BIUSHUS HUQPPOBBIX
TEXHOJIOTUA Ha TPAHCISALUIO KYJbTYPHBIX KOJOB; BBISIBJICHBI IEPCIEKTUBbI
WHTETpalud 1UQPPOBBIX HHCTPYMEHTOB ISl  YCUJICHUS  MAapKETUHTOBOTO
BO3JICHCTBUSI Ha 3apyOekHYyH ayauTopuio. HaydHas HOBU3HA WHCClEIOBaHUs
3aKJIFOYAETCsl B €ro BKJIAJE B CYLIECTBYIOIIMMA MAaCCHB 3HAHMH O MEXaHHU3Max
aJanTavy W PacIpOCTPAHEHUS KYJIbTYPHBIX KOJOB B YCIOBHUSAX TJI00aIbHOTO
pBIHKA, C y4yeToM [H(PPOBH3AIMM  MapKETUHTa W  TpaHchopMaiuu
MOTPEOUTENBCKHUX MPEATOYTCHUI.

Obracmeb  803MOJNCHO2O NPAKMUYECKO20 NpUMeHenus. Pe3ynbratel u
pa3pabOTaHHbIE PEKOMEHJAIMU MOTYT OBITh HCIOJb30BAaHBl KHUTAWUCKUMU



KOMMAaHUSAMM JJIsl ONTUMHU3ALMU MapKETUHTOBBIX CTPATErMi Ha MEXIYHApPOIHBIX
peiHkax. [lomydeHHble pe3ynbTaThl MO3BOJSAT MOBBICUTH KOHKYPEHTOCIIOCOOHOCTD
KUTAMCKUX TOBAapOB 3a cyueT Oojee TOYHOrO0 y4deTa KyJIbTYpPHBIX OCOOEHHOCTEH
LEJIEBbIX AyJUTOPUNA M TPAMOTHOTO HCIIOJIb30BAaHUS HHU(PPOBBIX TEXHOJOTUNA B
MapKETUHTOBBIX KOMMYHUKAIIHSIX.

llocmosepnocmv ~ mamepuanos  u - pe3yibmamos8 - MASUCMEPCKOU
ouccepmayuu. ABTOp pabOThl MOATBEPKAAECT JIOCTOBEPHOCTh MATEPUATIOB U
pe3yIbTaTOB MarucTepCKOM paboThI, a TAKKE CAMOCTOATEIHLHOCTh €€ BBIITOJIHEHUSI.



ANNOTATION

Structure and scope of the master's thesis. The structure of the master's
thesis includes: introduction, general overview, 3 chapters (each with 3 sections),
conclusion, references list, which contains 62 titles (comprising 62 sources), and 4
tables and 6 figures. The volume of the master's thesis «Cultural codes in the
marketing of chinese goods in foreign markets: adaptation strategies and the
impact of digital technology» is 69 pages.

Keywords: CULTURAL CODES, FOREIGN MARKETS, ADAPTATION
STRATEGIES, DIGITAL TECHNOLOGIES, INTERCULTURAL
COMMUNICATION, BRANDING, CONSUMER PERCEPTION, E-
COMMERCE, ARTIFICIAL INTELLIGENCE

Summary text

Object of the research — marketing strategies of Chinese companies aimed at
promoting products in international markets.

Subject of the research — cultural codes in the marketing strategies of
Chinese companies, considering their adaptation to foreign markets and the impact
of digital technologies on their transmission.

Purpose of the research — to analyze the use of cultural codes in promoting
Chinese products in international markets, taking into account adaptation strategies
and the application of digital technologies, as well as to develop recommendations
for optimizing marketing communications to enhance the competitiveness of
Chinese brands.

Methodes of the research. A comprehensive approach was used. The
research methodology includes the review and analysis of theoretical sources on
cultural codes and international marketing; content analysis, observation, case
analysis and comparative analysis of marketing strategies of Chinese brands in
various markets; qualitative analysis of the impact of digital technologies on the
promotion of cultural codes. A systematic approach was applied, including the
study of communication strategies of Chinese exporters, creative practices and
trade policy, taking into account cultural codes, with a combination of qualitative
and quantitative methods.

The results of the work and their novelty. The study examined adaptation
strategies for cultural codes in marketing communications of Chinese companies in
international markets; analyzed the impact of digital technologies on the
transmission of cultural codes; and identified prospects for integrating digital tools
to enhance marketing influence on foreign audiences.

The study contributes to the existing body of knowledge on the mechanisms
of adaptation and dissemination of cultural codes in the context of the global
market, taking into account the digitalization of marketing and the transformation
of consumer preferences.

Recommendations on the usage. The developed recommendations can be
used by Chinese companies to optimize marketing strategies in international
markets. The results obtained will make it possible to increase the competitiveness
of Chinese goods by more accurately taking into account the cultural



characteristics of target audiences and the competent use of digital technologies in
marketing communications.

Authenticity of the materials and results of the master's thesis. The author of
the work confirms the reliability of the materials and results of the master's thesis,
as well as the independence of its implementation.
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