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Junnomuas pabota: 54 ctp., 13 Tabsn., 15 puc., 34 UICTOUHUKOB.

BU3HEC-TIPOIIECC, ABTOMATU3AILIMS, B3AUMOJEWUCTBUE C
KIIMEHTAMHA, CRM, DOOEKTHUBHOCTL, BHEIAPEHUE, TTPOI'PAMMHOE
OBECIIEYEHUE

Henab uccaenoBanms: aHanu3 U oleHka 3pdexTuBHOoCTH BHeApenus CRM-
cucrembl 1151 OO0 «AMUC-1T».

OobexT ucciaenosanusi: CRM-cucteMbl.

IIpeamer uccienoBanus: B3anmo/eiicteue ¢ kimeHntamu B OO0 «AMUC-IT».

MeToabl  ucciie0BaHMA:  OOIEHAy4YHbIE  METOJbl  HCCIEAOBAHMS:
JTUANEKTUYECKUE, CHUCTEMHbIE, AHAIUTUYECKHE, CTAaTUCTHUYECKHE, MOJEIUPOBAHUE
POLECCOB, TPYNIHUPOBKH, rpaduyeckas MHTEpIpETaLysl, TAOJTUYHBIA METO/I.

IlosyyeHHnble pe3yJbTaThl M HMX HOBH3HA, CTeleHb BHeApeHus. bbuin
U3y4YEeHbl TEOPETUYECKHE OCHOBHI MH(POPMALMOHHBIX CHUCTEM C HCIOJIb30BAHHEM
TEXHOJIOTUU CUCTEMBI YIPABICHUS KIMEHTAMU; MPOBEICH aHaIn3 MHGOPMAIIMOHHON
CUCTEMBI C HCIIOJIb30BAaHUEM TEXHOJIOTUU CUCTEMBI YIPABICHUS KIMEHTAMH; aHAIIU3
B3aumozeicteus komnanun OOO «AMUC-IT» ¢ kimeHTamu; pa3paboTaH IUIaH
BHenpeHnss CRM-cuctemsl B opranuzanuu OO0 «AMUC-IT», onpeneneHsl paMKu
poeKTa U olleHeHa 3P (HEeKTUBHOCTh BHEAPEHUS CUCTEMBI.

JlocTOBEpHOCTh MATEepHAJIOB W Pe3yJbTaTOB PadoTbl. ABTOp pabOThHI
NOATBEPKIAET, YTO NPHUBEACHHBIH B HEMl pPACUETHO-aHAIIMTHYECKUUA MaTepHall
00BEKTUBHO OTPAXKAET COCTOSIHUE UCCIIEIyEMOTO MPoIlecca, a BCE 3aMMCTBOBAHHbBIE U3
JUTEpPATypHBIX W JPYTUX HUCTOYHUKOB TEOPETUYECKUE, METOHOJIOTMYECKUE H
METOANYECKUE MOJIOKEHUS U KOHLIETIIIUU COMPOBOKIAAIOTCS CCHIJIKAMU HA UX aBTOPOB.



Thesis: is 54 pages, 12 tab., 15 fig., 34 sources used.

BUSINESS PROCESS, AUTOMATION, CUSTOMER INTERACTION,
CRM, EFFICIENCY, IMPLEMENTATION, SOFTWARE

The purpose of the study: analysis and evaluation of the effectiveness of the
CRM system implementation for AMIS-IT LLC.

Object of research: CRM systems.

Subject of the study: customer interaction in AMIS-IT LLC.

Research methods: general scientific research methods: dialectical, system,
analytical, statistical, process modeling, grouping, graphical interpretation, tabular
method.

The results obtained and their novelty, the degree of implementation. The
theoretical foundations of information systems using the technology of the customer
management system were studied; the analysis of the information system using the
technology of the customer management system was carried out; the analysis of the
activities of the company "AMIS-IT" LLC; a plan for the implementation of the CRM
system in the organization of "TAMIS-IT" LLC was developed, the scope of the project
was determined and the effectiveness of the implementation was evaluated systems.

Reliability of materials and results of work. The author of the work confirms
that the computational and analytical material presented in it objectively reflects the
state of the process under study, and all theoretical, methodological and
methodological provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.



Jpimnomuas npana: 54 crap., 12 taba., 15 man., 34 KpbIHILBL

BIBHEC-TIPAIIDC, AVTAMATBI3AIIBIS, V3AEMAJI3ESIHHE 3
KJIIEHTAMI, CRM, D®EKTBIYHACIIb, YKAPAHEHHE, ITPATPAMHAE
3ABECIIAAIYSHHE

MbTa jpaciaenaBaHHsA: aHaii3 1 aupHKa 3¢dexThiyHacul YkapaHneHHs CRM-
cictambl 111 TAA «AMIC-1T»,

A0'exT nacaegaBanisa: CRM-cicTamsl.

Ipaamer nacaenaBanus: y3aemaazesaie 3 kileHTami TAA «AMIC-I1T».

Metaasl JgaciaegaBaHHsSI: aryJbHaHaBYKOBBISI MeETajbl  JaclieJaBaHHS:
JBISUIEKTBIYHBISA, CICTAOMHBISI, aHANIITBIYHBIS, CTATHICTBIUHBIS, MaJRJISIBAHHE Ipalpcay,
rpynoyki, rpagiyHas iHTIpIpAITaIbIsl, TAOIIYHBI METa.

ATpbIMaHbISl BBIHIKI i iX HaBi3HA, cTyneHb YKapaHeHHsl. bbull BbIByYaHbI
THAPITHIYHBIS ACHOBBI 1H(APMAIBIMHBIX CICTAM 3 BBHIKAPHICTAHHEM TIXHAJIOT11 CICTIMBbI
KipaBaHHA  KJI€HTaMml; TpaBeJ3eHbl  aHaii3 1H(apManbliiHall  CICTAMBI 3
BBIKAPBICTAHHEM TAXHAJIOT1l CICTAMBI KipaBaHHA KJIIEHTaMI; aHalli3 y3aeMaJ3esHHS
kamnanii TAA «AMIC-IT» 3 kiieHrami; pacnpaimaBansl miaH ykapaneHHs CRM-
cictombl ¥ apranizanbsii TAA «AMIC-ITy, Bei3HauaHbl pamMKi mpaekTa 1 alpHeHas
3(eKThIYHACIb YKApAHEHHS CICTIMBI.

JakiaagHacub MaTIpbIsJIay i BbIHIKAY mpanbl. AyTap npaibl HauBsipaxae,
IITO IPBIBEA3CHBI Y €M pa3iIikoBa-aHAIITBIUHBI MATIPbII a0'eKThIYHA alIlOCTpOYBae
CTaH JOCJIeHAra IMpaipcy, a BCE 3ama3bluaHbli 3 JITAPATYPHBIX 1 1HIIBIX KPBIHIL
TPAPATHIYHBISA, METaJajJaridyHbldl 1 METAABIYHBIA CTAaHOBIIYA 1  KaHIPIIIBI
cympaBajpKarollia crachbuIkaMi Ha iX ayTapay.



