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PEDEPAT

CTpykTypa U 00b€eM JUIJIOMHOI padoThi: 87 c., 16 puc., 19 tadm., 80
UCTOYHHUKOB, MMPHUJI. — HET.

Karouessie ciioBa: MAPKETUHI', MAPKETUHI'OBAS CTPATEI'UA,
®OPMBI BBIXOJIA HA 3APYBEXHBIN PBIHOK, KOCMETUYECKA S
OTPACJIb, MEXXJITYHAPO/IHBII PRIHOK KOCMETUYECKOH ITPOJIYKIIMH,
KOMIUIIEKC MAPKETUHT'A ®UPMBI.

Texcr pedepara

Obvexm uccnedo8anus: MAPKETUHTOBAs CTPATErUsl KOMITAHHH.

IIpeomem uccnedosanus: pazpaborka 3pPeKTUBHON MAPKETUHTOBOM CTpaTEruu
JUTSI KOCMETHYECKOM KOMIIaHUH C 1IeJIbIO BBIXO/1a U MPOJIBIXKCHUS POAYKIIUU Ha
3apyOeKHbIC PHIHKH.

L]env uccnedosarnus: idyueHue TEHACHIINN pa3BUTHS MEXKIYHAPOJIHOTO PhIHKA
KOCMETHUYECKON TTPOYKIIUH, OTPEICIISIONIUX CTPATErMH BBIX0/1a KOMITAHUM Ha
3apyOeKHbIC PHIHKH.

Memoowl uccneoosanus: CpaBHUTEIbHBINA aHAIN3, aHAIU3 CTATUCTUYECKUX
JAHHBIX, AaHATUTUYECKUX U AIMITUPUYECKUX MATEPUAJIOB, BBISIBJICHHE 3aKOHOMEPHOCTEN
1 GOpMHUPOBAHKE BBHIBOIOB.

Ilonyuennvie pe3ynomamol u ux HO8U3HA: PEKOMEHIAIMH 110 pa3pabOTKe U
peanu3anyu MapKeTUHTOBOM CTPATErHH BHIX0/1a MEKTyHAPOIHBIX U OEITOPYCCKHUX
KOMITaHUW KOCMETUYECKON OTPaCciu Ha 3apyO0eKHbIE PHIHKU C yUETOM COBPEMEHHBIX
TEHJICHIIUN Pa3BUTHS PHIHKA.

Jocmoeeprocms mamepuanos u pe3yavmamos OuniomMHou pabomol. ABTOp
paboOThI MOATBEPKAAET, YTO MPUBEJCHHBIN B HEM pacyeTHO- AaHATTUTUYECKUN MaTepua
PaBUIHHO U 0OBEKTUBHO OTPAXKAET COCTOSTHUE MCCIIEyEMOT0 MpoIecca, a BCe
3aMMCTBOBAHHBIC U3 JINTEPATYPHBIX U IPYTUX UCTOYHUKOB TEOPETUUECKHUE,
METOO0JIOTUYECKUE Y METOAMYCCKHE TIOJI0KECHHS ¥ KOHIICTIIIUH COTTPOBOKIAIOTCS
CCBUIKAaMH Ha WX aBTOPOB.

Obaacmv 803MOINCHO20 NPAKMUYECKO20 NpUMEeHeHus: pa3paboTKa U peanu3anus
MapKEeTUHTOBOW CTpaTeruy BbIXOAA OCIOPYCCKMX KOCMETHYECKHX KOMIIAHWNA Ha
3apyOeKHBIN PHIHOK.

(moamnuch CTyIeHTa)



PODEPAT

Ctpykrypa u a6’ém abpimioMHai npansl: 87 c., 16 man., 19 ta6:1.,80 kphIHiil,
IPBIKJI. — HAMA.

Kmrwuasbis cioBbi: MAPKETBIHI', MAPKETBIHI'ABASA CTPATOI'TA,
O®OPMbI BbIXAJIY HA 3AMEXHbBI PEIHAK, KACMETBIYHAS I'AJITHA,
MDXHAPOJIHBI PBIHAK KACMETBIYHAM ITPA JTYKIIBII, KOMITJIEKC
MAPKETBIHI'Y ®IPMBL.

3mecT nmpanbl

Ab'exm 0acnedasannsa: MapKeTbIHTaBasi CTPATATIS KaMIaHil.

Ilpaomem OacnedasanHs: pacnpayoyka 3¢ekmulyHal MapKemvlHea8ai cmpama2ii
0/151 KACMEMbIYHAl KAMNAHIL 3 MIMAL 8bIXA0Y | NPAcOyBanHs npadyKyvli HA 3AMeNHCHbIA
DBIHKI.

Mb>ma oacnedasarts: BEIBYYSHHE TOHIPHIIBIN Pa3BILII MDKHAPOHATA PHIHKY
KacMEThIYHAM MPaTyKIIbIL, KISt BRI3HAYAIOLb CTPATITl BHIXaTy KAMITAHIM Ha 3aMEKHBIS PHIHKI.

Memaovwl 0acnedasanus: apayHaIbHbBI aHAJ13, AaHAI3 CTAaTHICTBIYHBIX JA3CHBIX,
AHATITBIYHBIX 1 AMIIPBIYHBIX MAT3PBIAIIAY, BHIAYICHHE 3aKaHAMEPHACLIAY 1
(apmipaBaHHE BBICHOY.

Ampuimanvia 8bIHIKI [ IX HABI3HA: PIKAMEHIAIIBI1 TIa PAaCTIPAIlOYIIb 1 pIaizalbli
MapKeTbIHTaBall CTPATAril BbIXaay MLKHAPOAHBIX 1 OelapycKiX KaMIaHiidi KacCMeThIYHAN
raJIiHbl HA 3aMEKHBISL PBIHKI 3 YJIIKaM CYyYaCHbIX TAHAIHIIBIA Pa3Bills PHIHKY.

Jlaxnaonacyb mamapwianay i 8bIHIKAY ObINIOMHAU Npaysl. AYTap mpaibl
MauBspJkae, IITO NPbIBE3EHBI ¥ €1 pa3likoBa - aHAJIIThIYHBI MAT3PhISIT MPABIJIbHA 1
a0'eKThIVHA aJTIOCTPOYBae CTaH JIOCIeAHAra nparpcy, a yce 3ana3bluaHbls 3
JTapaTypPHBIX 1 IHIIBIX KPBIHIL] TAPATHIYHBIS, METAIaJAr1YHbIS 1 METaAbIYHbISA
naja)Xd HHI 1 KaHIPIIBI CyITpaBajKarolla CracblIkaMmi Ha 1X ayTapay.

Bobnacyv macuvimaca npakmeiuHaza npulMsAHeHHs: PACIpaLOyKa 1 plrani3alblst
MapKeThIHTaBail CTpaTarii BbIxaay OelapyCKiX KAaCMEThIUHBIX KaMITaHIM Ha 3aMEKHbI
pBIHAK.

(mojmic cTymPHTA)



ANNOTATION

Structure and scope of the diploma work: 87 p., 16 ill., 19 tab., 80 sources,
app. — no

Key words: MARKETING, MARKETING STRATEGY, FORMS OF ENTRY
INTO THE FOREIGN MARKET, COSMETICS INDUSTRY, INTERNATIONAL
MARKET OF COSMETIC PRODUCTS, MARKETING COMPLEX OF THE
COMPANY.

Summary text

The object of the research: marketing strategy of the company.

The subject of the research: development of an effective marketing strategy for a
cosmetics company in order to enter and promote products to foreign markets.

The purpose of the research: studying of trends in the development of the
international market of cosmetic products, which determine the strategies of companies
entering foreign markets.

Methods of research: comparative analysis, analysis of statistical data, analytical
and empirical materials, identification of patterns and formation of conclusions.

The results of the work and their novelty: recommendations on the development
and implementation of a marketing strategy for international and Belarusian cosmetics
companies to enter foreign markets, taking into account current market trends.

Authenticity of the materials and results of the diploma work. The author of the
work confirms that the computational and analytical material presented in it correctly and
objectively reflects the state of the process under study, and all theoretical,
methodological and methodological provisions and concepts borrowed from literary and
other sources are accompanied by references to their authors.

Recommendations on the usage: development and implementation of a marketing
strategy for Belarusian cosmetics companies to enter the foreign market.

(Student’ssignature)



