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Ilens paboTel:  aHayM3 OpeHAa W pa3paboTKa MEPONPUATHA TIO0 €ro
coBepuieHcTBOBaHUIO B 3A0 «bCh banky.

B pamkax JQOCTH)KEHHsSI TOCTABICHHOW IIEJM aBTOPOM OBbUIM TMOCTaBIICHBI
CJeIyIOLIUE 3a/1auu:

1. IlpoBeneHne TEOPETHUYECKOTO aHanIM3a KaTeropwit OpeHaa u OpeHAMWHTa B
KOHTEKCTE WX TMPUMEHEHHs [JIsi  OO0eCleueHUs TMPOJBIKEHUS |
KOHKYPEHTOCTIOCOOHOCTH KOMITAHUH B COBPEMEHHBIX PHIHOYHBIX YCIOBHUSX;

2. W3y4unth OCHOBBI M MOAXOABI K (hOpMHUPOBaHHIO OpeHaa i OpraHU3aIuil, a
TaK)K€ BBIIBUTH IMOJXO/Ibl U KpUTEPUU onpeaeiaeHus 3p(HEeKTUBHOCTH OpeHa;

3. HccnenoBaTh U 0XapaKTepru30BaTh OCOOCHHOCTH OpEeHIWHTA JJIsi OAHKOBCKOU
chepsr;

4. TlpoBenenue ananuza OpeHza U maHa ctparerndeckoro pazsutus 3A0 «bChb
bank»;

5. ChopmynupoBaTh  peKOMEHAAMM  JJIA  TOPOABMKEHHA  OpeHga U
crparerndeckoro miana 3A0O «bCb bank».

OO0BEKT HUCCIIEIOBAHUA OpeHn KaK DJIEMEHT oOecrieueHus
KOHKYPEHTOCIIOCOOHOCTH ~KOMITAaHMM B  YCIOBUSIX COBPEMEHHOTO pBIHKA U
COCTABJISIFOLIAS] YaCTh CTPATErMUECKOro MJIaHa OpraHu3alum.

[Tpeamet uccnenoanus: 6pera 3AO «bCh banky.

MeTtoasl uccnenoBaHus: OOIICHAyYHbIE METOABI CPAaBHUTEIBHOTO aHalN3a,
aHaJIM3 HYMIUPUYECKUX U CTATUCTHYECKUX JTAHHBIX, OIPOCHBINA METO/, HAOIIOEHUS U
KJIacCHU(DUKAITUH.

Obnactps Bo3MokHOTO npakTudeckoro npumeHeHus: 3A0 «bCh bank».

ABTOp pabOTBl TOATBEP)KIACT, YTO TPUBENEHHBI B HEH pacyeTHO-
AHAIMUTHYECKUI MaTepuall MNpPaBWIBHO U OOBEKTUBHO OTPAXAaeT COCTOSHUE
UCCJIEYyEMOTO MPOLECCa, a BCE 3aUMCTBOBAHHBIE W3 JIUTEPATYPHBIX M JPYrHX
MCTOYHHUKOB TEOPETHUYECKUE, METOJOJIOTMUYECKME M METOAUYECKUE MOJIOKEHUS H
KOHLIETILIUYA CONPOBOXAAKOTCS CChUIKAMU Ha UX aBTOPOB.
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Purpose of the work: analysis of the brand and development of measures to
improve it at BSB Bank.

In order to achieve this goal, the author set the following tasks:

1. Carrying out a theoretical analysis of brand and branding categories in the
context of their application to ensure the promotion and competitiveness of
companies in modern market conditions;

2. To study the basics and approaches to brand formation for organizations, as
well as to identify approaches and criteria for determining brand effectiveness;

3. To investigate and characterize the features of branding for the banking
sector;

4. Conducting an analysis of the brand and the strategic development plan of
BSB Bank;

5. Formulate recommendations for the promotion of the brand and the strategic
plan of BSB Bank.

The object of the study is the brand as an element of ensuring the company’s
competitiveness in the modern market and an integral part of the organization’s
strategic plan.

The subject of the study is the brand of BSB Bank.

Research methods: general scientific methods of comparative analysis, analysis
of empirical and statistical data, survey method, observations and classifications.

Area of possible practical application: BSB Bank.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.
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Mbsra paloThl: aHamiz OpaHAa 1 pachpaioyka MepanpbleMcTBay Ma fro
VnackananenHi ¥ 3AT «bCb banky.

Y paMkax JacsSTHEHHs TMacTayjeHail MAThl ayTapaMm ObUll TMacTayJIeHBI
HACTYIHbIA 3a/1a4bl:

1. IIpaBsia3eHHe THapATHIYHATA aHaANi3y KaTATOpbId OpsHAa 1 OpIHABIHTY ¥
KAHTIKCIE 1X NPBIMSIHEHHS JIs1 3a0€CIIsTY3HHS IPACOYBAHHS 1 KAHKYPAHTa3/10JIbHACIII
KaMIaHI1i y Cy4acHBIX PbIHKABbIX YMOBAX;

2. BoIBy4bIIb aCHOBHI 1 MaIbIXOABI 1a (hapMipaBaHHsS Op3H[A A7l apraHi3allblid,
a Takcama BBISIBIIb MAJIbIXO/IbI 1 KPBITAPbI1 BhI3HAYAHHSA d(PEKThIYHACI OpIHAA;

3. JlacnenaBanip 1 axapakTapbi3aBallb acaOmiBacili OpIHIBIHTY AJsi OaHKayCKal
chepsr;

4. IlpaBsa3zeHHe aHanizy OpaHjAa 1 mia”a crparariyHara passiuus 3AT «bCh
bank»;

5. ChapmynsaBanp pakaMeHalbll JJisI TpacoyBaHHA Op3HIA 1 cTpaT riyHara
rmaHa 3AT «bCb banky.

AO'exT JaciieJaBaHHsA: OpaHT K DJIEMEHT 3a0ecIIYIHHS
KaHKYpIHTA3/0JbHACI]l KaMIlaHll Ba YMOBaxX CydacHara pPbIHKY 1 CKJIAJHIK
CTpaTariyHara rjaHa apraHizallpbii.

[Tpagmet nacnenaBanus: 6paaa 3AT «bCh banky.

Mertanpl naciieaBaHHs: aryjJbHaHAaBYKOBBIS METaJbl NapayHajbHara aHaiizy,
aHaJI13 SMIIPBIUHBIX 1 CTATBICTHIYHBIX JAJ3€HBIX, albITaJbHBI METaJl, Ha3lpaHHI 1
Kkiaciikarpri.

Bob6nacie marusimara npakteranara npeiMsiieHHs: 3AT «bCh banky.

A¥yTap mpaupl maussipjkae, ITO MNPbIBEA3CHbI Y €l pa3iikoBa-aHATITHIYHbI
MaTAPBISIT TIpaBiIbHA 1 a0'eKThIYHA aIFOCTPOYBae CTaH JOCIeaHara mpamjcy, a yce
3aMma3pluyaHblsl 3 JIITAPATYPHBIX 1 1HIIBIX KPBIHIL T3AP3THIYHBIL, METaJalaridyHbls 1
METaJIbIYHBIS TaTaXdHH1 1 KaHIPIIIBI CyTpaBaJKaroIlla CriachlIkaMmi Ha 1X ayTapay.



