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Humnomuas pabota: 60 c., 13 puc., 16 Tadma., 51 uctounuk, 4 mpui.

MHTEPHET-PEKJIAMA, PROGRAMMA TIC-PEKJIAMA, MEI[HfIHAH
PEKJIAMA, TIOMCKOBA /I PEKJIAMA, PERFORMANCE-KAMITAHU A

[lenpro AUMIOMHON palOOTHI SBISETCS COBEPIICHCTBOBAHUE MAapKETHHTOBOM
nestenbHOCTH OO0 «HomuHan TexHonorus», OCHOBBIBASICh Ha MPEAOCTABICHHOU
otueTHOCTH BeneHua aeareiabHoctu OO0 «Homuuan Texuonorusy 3a 2020 — 20221
MPOBECTH aHalW3 YyCJIyr MO 3amyCcKy programamtic-peKiamMbl, U BBIHECTHU
MPEJIOKEHUST 110 COBEPIICHCTBOBAHUIO, PACCUMTAB JKOHOMHYECKHU A(PheKT ot
BHEJIPCHUS.

B pamMkax [IOCTHXKEHHS TOCTABICHHOW IIEIM aBTOPOM OBLIM ITOCTaBJICHBI
CHEAYIOIINE 3a/1a4u:

— paccMOTpeTh MOHATHS "MHTEpHET-pekIamMa” u "programmatic-pexiama';

— MPOBECTH aHaJIUu3 (PUHAHCOBO-3KOHOMHYECKOTO cocTosHus ‘“‘HomuHan
TexHonorus’;

- M3YYUTh 3Talbl Pa3pabOTKU MAPKETUHTOBOTO OHJIAH-MEPOIPUSITHUSL.;

- 1aTh OlleHKY 3 ()EKTUBHOCTH MAPKETUHTOBOTO OHJIAH-MEPONPUSITHUS;

- NPEIOKUTh  MPAKTUYECKHE PEKOMEHJAIUM MO0  BHEAPCHUID U
COBEPILICHCTBOBAHUIO MTPOTPAMMHBIX cepBUCOB B “Homunan Texnonorus™.

Oo0bekT uccaenoBanus: OO0 «Homuuan TexHomorusy.

IIpeamer ucc/ie0OBaHUSA: YCIIYTH IO 3aIyCKYy UHTEPHET-PEKIIaMbl KaK MPOAYKT
OO0 «Homunan TexHomorus.

MeToabl MCCIAETOBAHUSA: AHATU3 JTUTEPATYPHBIX UCTOUHUKOB U JOKYMEHTOB,
METOJI CPABHUTEIBHOIO aHalIn3a, TaOMWYHBIN, rpadUyecKuid, MpUeM TIPyHIUPOBKU
MokKaszaTeje, TeMaTUUeCKOE€  MCCJICIOBAaHME, KauyeCTBEHHOE  MCCJICIOBAHME,
KOJIMUECTBEHHOE HCCJCAOBAaHHE TEMaTHUYECKOE HCCIICAOBAaHUE, KauyeCTBECHHOE
HCCIICIOBAHUE, KOJIMUECTBEHHOE UCCIICAOBaHNE.

O0sacTb  BO3MOKHOTO0 MNMPAKTHYECKOr0 TNPUMEHEHUAA: TMPAKTUYECKUI
MapkeTuHr OOO «Homwunan TexHosorusy.

ABTOp pabOTHl TOATBEPXKIAET, YTO TPHUBEACHHBIE B HEH pacyeTHO-
QHAJINTUYECKUM Marepuan TMPaBUIBHO M OOBEKTHBHO OTPaXXaeT COCTOSHUE
HCCIIEyEMOr0 TpOLEcCa, a 3auMCTBOBAaHHBIE W3 JIUTEPATYPHBIX HCTOYHUKOB
TEOPETUUYECKUE, METOIOJOTMUYECKUEe W METOJMYECKHUE TMOJIOKCHUS W KOHIIEHIUU
COIPOBOXKIAIOTCS CChIJIKAMH Ha UX aBTOPOB.



Jpimmomuas mparna: 60 c., 13 man., 16 tabmn., 51 xpeidina, 4 opsiM.

[HTOPHAT-POKJIAMA, PROGRAMMA TIC-POKJIAMA, MEJBIMHAS
POKIIAMA, IIOIITYKABAA POKJIIAMA, PERFORMANCE-KAMITAHIA

Mpbraii  npIioMHaM  mpaunbl  3'ayiseniia  yIacKaHaJeHHE MAapKEeThIHTaBan
n3eiiHacui TAA «Haminan ToaxHanoris», TpyHTYHOUbICS Ha IpajacTayieHai
cripaBazfadHaciii Baa3eHHs a3eriHacii TAA «Hawminan Taxuaanoris» 3a 2020 — 2022rT.
MpaBecIll aHalli3 Maciayr Ma 3almycKy programamtic-paKiaMbl, 1 BBIHECII MTpanaHOBbI
na yaacKaHAJICHH1, pa3iublyIIbl SKaHAMIYHbI 3(DEKT aj] yKapaHEHHS.

VYV paMmkax [JacsrHEHHs DacTayleHail M>3Tbl ayTapaM ObUIl TacTayJIeHbI
HACTYIHBIS 3a/1a4bl:

— pasriea3elh NaHAII «IHTAPHAIT-pIKIaMay 1 «programmatic-pIKiama;

- mpaBecili  aHami3  (iHaHcaBa-’KaHamiuHara  ctaHy  «Haminan
TrxHAJIOT1NY;

- BBIBYUBII[b ~ OTambl  paclpanoyki  MapKeTblHraBara  OHJIAlH-
MeparnpbIeMCTBBL.;

- Jalb alPHKY 3(EKThIYHACII MapKEThIHTaBara OHJIaiH-MepanpbleMCTBHI;

— mpanaHaBallb  NPAKTBIYHBISL ~ pAKAMEHJAIbIl Ma  YKapaHeHHl 1
YyaackaHajeHH1 nparpamMHbIX capsicay y «Haminan Taxuanorisy.

A0'exT nacaenaBanns: TAA «Haminan TrxHanorisy.

I[IpaaMeTt nacjienaBaHHsI: MMACIyT1 1A 3aMyCKY IHTAPHAIT-PIKIAMBI SIK TPATYKT
TAA «naminan TaxHanoris.

MeTaabl naciexaBaHHA: aHaII3 JITAPATyPHBIX KPBIHII 1 IaKyMEHTaY, METa]
napayHajibHara asaiidy, TaOliuHbl, TpadiuHbl, NOPBIEM TPYyHOYKI MaKa3ydbIKay,
TOMaThlYHAE JaciieJaBaHHE, sKacHae JaciieaBaHHE, KOJbKacHae JaciieflaBaHHE
TAMaThIYHAE JaciieJaBaHHE, IKACHAE JlacielaBaHHe, KOJIbKacHae JaciieJaBaHHE.

BoOiacup MarybiMara MNpPaKTbIYHATA TNPbIMAHEHHS:  [PAKTHIYHBI
MapkeThlHT TAA «Haminan TaxHanoris.

AyTap npaiibl ManBApXKae, ITO MPBIBEA3CHBIS ¥ €M paCUeTHOAHAIIUTUYECKUM
MaT3phIsUT MpaBiibHA 1 a0'eKThIYHA aJIIOCTpOYBae CTaH JOCJeNHara mpaijcy, a
3ama3bl4aHbls 3 JITAPATyPHBIX KPBIHII T2APITHIUHBISA, METAaarYHbIS 1 METAIBIYHBIS
MajiaXk’HHI 1 KaHIPIIBI CypaBajiKarollila ClacbuIkaMi Ha 1X ayTapay.



Thesis: 60 p., 13 figures, 16 tables, 51 sources, 4 app.

ONLINE ADVERTISING, PROGRAMMA TIC ADVERTISING, DISPLAY
ADVERTISING, SEARCH ADVERTISING, PERFORMANCE CAMPAIGN

The aim of the study is to improve the marketing activities of LLC “NT
Technology”, based on the provided reporting on the activities of LLC “NT
Technology” for 2020 — 2022. to analyze the services for launching programamtic
advertising, and make suggestions for improvement, calculating the economic effect
of implementation.

To achieve the aim, the following objectives have been developed:

— to consider the concepts of "online advertising" and "programmatic
advertising";

— to analyze the financial and economic condition of " LLC “NT Technology’;

— to study the stages of development of an online marketing event.;

— to assess the effectiveness of an online marketing event;

— to offer practical recommendations on the implementation and improvement
of software services in “Nominal Technology”.

Object of the research: LLC “NT Technology™.

Subject of the research: services for launching online advertising as a product
of LLC “NT Technology™.

Research methods: analysis of literary sources and documents, method of
comparative analysis, tabular, graphical, method of grouping indicators, case study,
qualitative research, quantitative research case study, qualitative research, quantitative
research.

Realm of the possible practical application: the proposed solutions can be
used in practice when creating and organizing the marketing activities of LLC “NT
Technology™.

The author of the work confirms that the computational and analytical material
correctly and objectively reflects the state of process under investigation, and all
borrowed from the literature and other sources of theoretical, methodological position
and concepts are accompanied by references to their authors.



