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Oo0bekT nccaenoBanus: Danone S.A.

IIpenmer wuccaeqoBaHMSA: aHAIW3 I[IOKAa3aTelied yCTOWYMBOIO Pa3BUTHS
KOMIIAHUU U MYTH UX YJIYyUIICHUS.

eap ncciief0BaHUA: OLICHUTH [10KA3aTEN YCTOMYMBOIO Pa3BUTHUSI KOMITAHUU
Danone S.A. u nIpeJIO)KUTHh MEPHI 110 UX YITYUYLIEHUIO.

MeToabl MCCI€OBAHMS: AHAIMW3 JIOKYMEHTOB, TOPU3OHTAJIBHBIA U
BEPTUKAJIbHBIN aHAJINU3 IAHHBIX.

HccaenoBanus u pa3padboTku: B padoTe UCCIIECOBAHBI TEOPETUUECKUE OCHOBBI
Y 3HAYEHUE YCTOMYMBOIO Pa3BUTHS B YIPABJICHUU U TUIAHUPOBAHUU; PACCMOTPEHBI U
OIICHEHBI COLIMAJIbHBIC, JKOHOMUUYECKUE U SKOJIOTMUYECKUE MTOKA3ATEIU IS TEIbHOCTH
OpraHu3alii, €€ II0JIO)KEHUE Ha PBIHKE M COBPEMEHHBIC TEHACHUWU, JdaHBbI
pexoMeHanuu 1o 3P GEeKTUBHBIM CIIOCO0aM YIyUIICHUS TTOKa3aTeJIed YCTOMYUBOTO
Pa3BUTHUS OpraHU3aluu.

JJIeMeHTBhI HAY4YHOIl HOBM3HBI: ObUla IMpeJCTaBieHA U OOOCHOBaHA
HEOOXOMMOCTh YCTOWYHNBOTO PA3BUTHS MPU IJIAHUPOBAHHH.

O06Js1acTh BO3MOKHOI0 PUMEHEHH: YIIPABICHUE U OM3HEC-TUIAHUPOBAHUE B
KOMMEPUYECKUX OpTraHUu3alUsIX.

TexHUK0-DKOHOMHMYECKAS, COUMAIbLHA 3HAYUMOCTb: IPAKTHYECKOE
BHEJIPEHHE PE3YJbTATOB UCCIEI0BAHMS B OM3HEC-TIPOIECCH] U TIJIAHUPOBAHUE MOXKET
3¢(HEKTUBHO CMOCOOCTBOBATh YBEIMYCHHUIO PBIHOYHOW CTOMMOCTH W TPUOBLIN
OpraHu3alyiu, MOBBIIIEHUIO TPOU3BOIUTEIBLHOCTH TPYAa COTPYAHUKOB.

ABTOp palOOTBl MOATBEPKIAET, YTO NPUBEAEHHBII B HEHl pacy€THO-
AHATTUTUYECKUN MaTepuand TMpaBWIbHO U OOBEKTHUBHO OTPa)XaeT COCTOSHHE
HCCIIEyeMOTO TIpollecca, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U APYTUX
HMCTOYHUKOB TEOPETUUYECKUE, METOJOJIOTUYECKUE U METOJUYECKUE IOJIOKEHUS U
KOHIICTIUU COMTPOBOXKIAIOTCS CChIITKAMU HA UX aBTOPOB.
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AO0’eKkT maciaexaBanusa: Danone S.A.

IIpagMeT nacjiefaBaHHs: aHaJI13 NTaKa3yblkay yCTOWJIIBara pas3Bilid KaMmnaHii
1 IUISIX1 1X MTaBBIIIIHHS.

MbTa nacjenaBaHHs: allaHillb IMaKa3yblKi YCTOMIIBara pasBilllld KaMIlaHil
Danone S.A. i mpananaBaiib MephbI 1a 1X MaBbIIIIHHI.

MeTtaabl qaciaegaBaHHsi: aHAJI3 JAKYMEHTAY, TapbI3aHTaJIbHbI 1 BEPTHIKAIbHbI
aHai3 JaJ3EHbIX.

JacaeaaBaHHi i pacnpanoyki: y npaiibl gaciieJaBaHbl TIAPITHIYHbIS ACHOBHI 1
3HAUdHHE YCTOMIIBara pasBillsl ¥ KipaBaHHI 1 IJIaHABaHHI; pa3riieKaHbl 1 al[IHEHBI
CallbISUTbHBISA, SKaHAMIUHBIA 1 DKajaridyHbls TaKa3ublKi J3€WHACI apraHizaipbli, sie
CTAaHOBIIIYA HA PBIHKY 1 CyYacHbIsI TOHJSHLBI; JaJ3€Hbl pAKaMEHAAlbll Ia
3 eKTBHIYHBIM ClIOca0aM MaJIAIIIIHHS [TaKa3ybIKay YCTOMIIIBara pa3Billlsd apraHi3alpbli.

DJleMeHTbI HABYKOBaili HaBi3HbI: ObUla TmpajcTayiieHa 1 aOrpyHraBaHa
HeaOXoaHaCIpb YCToMIiBara pa3Bililisl MPbI MJIAHABAHHI.

Bobsacubr MarybiMara npbIMsiHEHHsI: KipaBaHHe 1 Oi3HecC-TUIaHaBaHHE ¥
KaMepLbIHHBIX apraHi3alblsx.

Trxnika-3kaHaMiuHasl, calbISVIbHAS 3HAYHACHL: MPAKThIYHAEC YKapaHEHHE
BBIHIKAY AaciiefaBaHHs ¥ Oi3HeC-MpaidChl 1 MIaHaBaHHE MOKa 3(DEKThIYHA CIPbIALb
NABENIYIHHIO  pbIHKaBail KOMITY 1 TPBIOBITKY  apradi3aipbli, MaBBILIIHHIO
npaayKIbIHHACLI Mpalbl CyMmpaoyHikay.

A¥Tap mpanpl nauBsip/iKae, IITO MPBIBEA3EHbI ¥ €U pa3iiikoBa-aHaITHIYHbI
MaTAPbIs MpaBiibHA 1 a0’ eKThIVHA aJII0OCTPOYBae CTaH JIOCJeNHara mpatpacy, a yce
3ama3bpluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHIL TAAPITHIYHbISA, METaJalIariyHbIg 1
METaJIbIYHBIS MANTaKIHHI 1 KaHIMIIBI CYyTpaBa/KaroIlila cachbliikaMi Ha 1X ayTapay.
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Object of the study: Danone S.A.

Subject of the study: analysis of the company’s sustainability indicators and
ways of their improvement.

The aim of the study is to evaluate sustainability performance of Danone S.A.
and propose measures for its improvement.

Research methods: document analysis, horizontal and vertical data analysis.

Research and development: the paper investigates theoretical background and
significance of sustainability in management and planning; reviews and evaluates
social, economic and environmental indicators of the organization, its position on
market and current trends; provides recommendations on the viable ways to improve
sustainability indicators of the organization.

Elements of scientific novelty: a need for sustainability in planning has been
presented and justified.

Application field: management and business planning at commercial
organizations.

Technological-economic, social significance: practical implementation of the
results of the study in business processes and planning can effectively contribute to an
increase of market value and profit of the organization, improvement of employees’
productivity.

The author of the paper confirms that the calculation and analytical material
presented herein correctly and objectively reflect the state of the process under study,
and all theoretical and methodological provisions and concepts borrowed from literary
and other sources are accompanied with references to their authors.



