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Thesis: 64 p., 3 fig., 16 tables, 68 sources, 6 app.
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IMPROVEMENT, INTELLECTUAL CAPITAL, SALES

Object of the study: Danone S.A.
Subject of the study:

ways of their improvement.
The aim of the study is to evaluate sustainability performance of Danone S.A.

and propose measures for its improvement.
Research methods: document analysis, horizontal and vertical data analysis.
Research and development: the paper investigates theoretical background and

significance of sustainability in management and planning; reviews and evaluates
social, economic and environmental indicators of the organization, its position on
market and current trends; provides recommendations on the viable ways to improve
sustainability indicators of the organization.

Elements of scientific novelty: a need for sustainability in planning has been
presented and justified.

Application field: management and business planning at commercial
organizations.

Technological-economic, social significance: practical implementation of the
results of the study in business processes and planning can effectively contribute to an
increase of market value and profit of the organization, improvement of
productivity.

The author of the paper confirms that the calculation and analytical material
presented herein correctly and objectively reflect the state of the process under study,
and all theoretical and methodological provisions and concepts borrowed from literary
and other sources are accompanied with references to their authors.


