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MAPKETUHI'OBBIE KOMMYHMKAIINU, B3AMMOOTHOILEHUH,
OOPMNPOBAHUE MHTEPECA, B3AUMOOTHOILIEHM A, MHTPEHET-
MAPKETHUHI', SERM. MAPKETHUHI' UTHCTPYMEHTDI

[lenp paOoTHI: MpOAaHATU3UPOBATH MAapKETUHIOBBbIE KOMMyHHKaruu OO0
«benmuuBecTTOpr» paszpaboTaTh PEKOMEHAAIMHU IO COBEPIICHCTBOBAHUIO CHUCTEMBI
MapKETHHTa B3aMMOOTHOILIEHUH.

B pamkax [IOCTM)KEHHMSI IOCTaBIEHHON LEIM aBTOPOM OBUIM MOCTaBIIEHBI
CJIEYIOIIUE 3aJa4u:

1) PaccMOTpeTh BCEBO3MOKHBIE CIIOCOOBI PeaTH3aliK KOHIICTIIIUY MapKEeTHHTa
B3aMMOOTHOIIEHHUI Ha TOPrOBOM IPEANPUSATHUH;

2) CchopMymupoBaTh CyIIHOCT HHCTPYMEHTOB MapKETHUHTa

B3aUMOOTHOIICHNH; 3) Beiennte mMeronsl omneHkd 3(pQeKTHBHOCTH |

KauecTBa MapKETUHIOBBIX
KOMMYHHUKAIIMMA TOPrOBOM OpraHU3allnH;

4) TIpoaHanu3upoOBaTh MAPKETUHTOBYIO CHCTEMY KOMMYHHKAIIMA TOPTOBOM
OpraHu3aldy, B TOM YHKCJIE Ha MPUMEpE B3aUMOJEUCTBUS C KIMEHTAMH B paMKax
MapKETHHTa B3aMMOOTHOIIICHHUIA;

5) N3yunth CrmocoObl  COBEPIICHCTBOBAHUS CUCTEMBI

KOMMYHUKAIIM KOMMAHWM, TMPEIJIOKUTh MEpONpUATHsS U  O0OOCHOBATH
UX DHKOHOMHYECKYIO U KauyeCTBEHHYIO 3(h)(PEKTUBHOCTb.

OOBexT VICCIIEI0BAHUS —  MapkeTuHr  B3aumooTHomeHu OO0
«benuHBeCTTOPr».

[IpeameTr wuccienoBaHUs — MApPKETUHTOBbIE KOMMYHHUKAIIMM B IpOIEcce
B3aMMOOTHOIIEHHH cyObeKTOB pbiHKa ¢ OO0 «benunBecTTOpr).

Meroabl uccienoBaHUA: METOJ a0CTPAaKTHOTO MOJEIUPOBAHUS CUTYyaluH,
000011IeHHe U CUCTEMATU3AlMsI MU3BECTHBIX JIaHHBIX, HAOMIOJEHUE, CTATUCTUYECKUN
aHaju3, U3ydyeHue nokasareneit 3pHEeKTUBHOCTH.

OOsacTb BO3MOXKHOTO MPAKTUYECKOTO TMPUMEHEHUS: COBEPIICHCTBOBAHUE
CUCTEMBI MapKETUHTOBBIX KOMMYHHKALIAM WHTEpPHET-Mara3uHa 000
«benmuHBECTTOPI».

ABTOp paboOThl MONTBEPXKIAET, YTO MPHUBEACHHBII B HEW pacueTHo-
aHAJIMTUYECKUT MaTepuad OOBEKTHBHO OTPaXKaeT COCTOSHUE HCCIETyeMOro
npolecca, a BCE 3aMMCTBOBAaHHBIE M3 JIMTEPATypHBIX M JIPYTMX HCTOYHUKOB
TEOPETUYECKUE MOJI0KEHUS U KOHLIENLIMY COPOBOXIAKOTCS CChUIKAMU HA X aBTOPOB.
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MARKETING COMMUNICATIONS, RELATIONSHIPS, INTEREST
FORMATION, RELATIONSHIPS, INTERNET MARKETING, SERM.
MARKETING TOOLS

The purpose of the work: to analyze the marketing communications of
Belinvesttorg LLC and develop recommendations for improving the relationship
marketing system.

In order to achieve this goal, the author set the following tasks:

1) Consider all possible ways to implement the concept of relationship
marketing in a commercial enterprise;

2) Formulate the essence of relationship marketing tools;

3) Identify methods for evaluating the effectiveness and quality of marketing
communications of a trade organization;

4) Analyze the marketing communication system of a trade organization,
including by the example of interaction with customers within the framework of
relationship marketing;

5) To study ways to improve the company's communication system, propose
measures and justify their economic and qualitative effectiveness.

The object of the study is the relationship marketing of Belinvesttorg LLC.

The subject of the research is marketing communications in the process of
relations between market entities and Belinvesttorg LLC.

Research methods: abstract modeling of situations, generalization and
systematization of known data, observation, statistical analysis, study of performance
indicators.

Scope of possible practical application: improvement of the marketing
communications system of the online store of Belinvesttorg LLC.

The author of the work confirms that the computational and analytical material
presented in it objectively reflects the state of the process under study, and all
theoretical positions and concepts borrowed from literary and other sources are
accompanied by references to their authors.
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MAPKETBIHI'ABBIAI KAMVYHIKAILIBIL, Y3AEMAAJIHOCIH,
OAPMIPABAHHE HIKABACII, Y3AEMAA/IHOCIHBI, UHTPEHET-
MAPKETBIHI', SERM. MAPKETBIHI' IHCTPYMEHTBI

MbTa mpartipl: mpaaHaii3aBallb MapKeThIHTaBbId KaMmyHiKaibli TAA
«benmHBECTTOPTY pacmparaBallb pIKaMeHIAIlbIl Ma YIaCKaHaJIeHHI CICTIMBI
MapKETHIHTY y3aeMaaTHOCIH.

VY paMKax gacsArHEHHS macTayieHail MATHI ayTapaM ObLIi acTayIeHbI
HACTYIHbIA 3a1a4bl:

1) pasrnensenp pazHacTalHbIsl cOCca0bl praii3albll KAHIBIIbI MAPKETHIHTY
y3aeMaalHOCIH Ha TaHJIEBBIM NIPANPBIEMCTBE;

2) cpapmynsBalb CyTHACb IHCTPYMEHTAY MapKETHIHTY Y3a€MaagHOCIH; 3)
BBUTYYbILIb META/IbI al[3HKI 3()EKTHIYHACI] 1 IKACII MAPKETBIHTABbIX

KaMYHIKalbIi raHyi€éBail aprafizailbli;

4) npaaHaiizaBallb MApKETBIHTABYIO CICTAMY KaMyHIKaIbIi raHiéBai
aprasizaiibli, y ThIM JIIKY Ha IPBIKJIaA3€ y3aeMaa3esaHHs 3 KIIeHTaMl ¥ paMKax
MapKETBIHT'Y y3a€MaaJHOCIH;

5) BBIBYUBIIb CIIOCAOBI YTaCKaHAJICHHS CICTAMBI KaMYHIKallblid KaMIIaHil,
nparnaHaBallb MEpanpbIEMCTBbI 1 A0OTPYHTABAIlb 1X SKaHAMIYHYIO 1 IKACHYIO
3(EKTHIYHACIIb.

AOG'exT nacnenaBaHHSA-MapKeTHIHT y3aeMaanHociH TAA»beninsectropr".

[IpaameT nacnegaBaHHSA-MapKETHIHTaBbIsl KAMYHIKALIbI1 § Mpansce
Vy3aemaaaHoCiH cy0'ektay peiHKY 3 TAA»benunBectropr".

Mertanbl qaciegaBaHHs: MeTaJl aOCTpakTHara MaadJisiIBAaHHS CITyallbli,
abaryJbHEHHE 1 CICTAMAThI3AllbIS BSIIOMBIX JIaJI3€HBIX, Ha31paHHE, CTAThICTHIYHBI
aHaJi3, BBIByUdHHE MaKa3uyblKay 3(PEeKThIYHACLII.

Bo6nacip Marubimara npakTblyHara npeIMsHEHHS: yIaCKaHAJIEHHE CiICTIMBbI
MapKEThIHTaBBbIX KaMyHIKallblii IHT3pHAT-Kpambl TA A»benunusectropr”.

A¥Tap npaupsl nauBsipaxkae, ITo NpbIBeA3eHbI ¥ €il pa3iiikoBa-aHATITHIYHBI
MaT3phIsT a0'eKThIYHA aTFIOCTPOYBaE CTaH JOCJeIHAra npamjcy, a yce 3amna3blaanblis
3 JIITapaTyPHBIX 1 IHIIBIX KPBIHII TAAPITHIYHBIS MaJaXXIHHI 1 KAHIIIIbI1
CynpaBajpKaroilia cracbuikaMi Ha iX aytapay.



