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OO0beKT nccje0BaHusI: KyJbTypa 3aaxoB B SIIOHCKOM TPaaUITHOHHOM
00IIIECTBE.

He.]'lb HCCJICJOBAHUA: UCCIICOOBATh 0COOEHHOCTH CHMBOJIM3Ma 3araxoB 1
APpOMATHICCKUX KOHILICMIIMM B TpaI[I/IL[I/IOHHOI‘/’I Snonuu.
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MECTOABI, KJIaCCI/I(l)I/IKaIII/ISI, aHaJIoTr'us.

HOJIy‘IeHHbIe pe3yJbTaTbl M HNX HOBHU3HA: BbISIBJICHBI 0COOEHHOCTH
OJ'IB(l)aKTOpHOFO BOCIIpUATHUA MUPaA Y ATTIOHICB U CUMBOJIMKA apOMAaTOB B TpaﬂHHOHHOﬁ
Snonwuu. I/ICCJIGILOBEIHLI YHUKAJIBHBIC IJISA Snonun APOMATHYCCKUC KOHICIIIUU U UX

CBSI3b C KYJIbTYPOU 3aaxoB.
O06J1acTh BO3MOKHOI0 PAKTHYECKOT0 MPUMeHEeHUs1: Tappromepus,

KYJbTYPOJOTHICCKHUC UCCIICIOBAHNA 3aI1aXa, BOCTOKOBCIUCCKHUEC UCCIICIOBAHMA.

ABTOp pabOTHI OATBEPKAAET, YTO MPUBECHHBIN B HEMl pacueTHO-
AHATMTUYECKHUI MaTepual MpaBWIbHO U 0OBEKTUBHO OTPaXKaeT COCTOSTHUE
UCCIIEIyEMOr0 Ipolecca, a BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX U IPYTUX
UCTOYHUKOB TEOPETUYECKUE, METOIOJIOTUUECKUE U METOANYECKUE MOJIOKEHUS U
KOHIIEIIIUU COITPOBOXKJIAKOTCS CCHUIKAMHU HA UX aBTOPOB.
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Ias nacnenaBaHHs: gacieaaBaib acabiBacili cimbanizma naxay i
BOJIAPABbIX KAHIPMIBIA Y TpaablbliiHai AnoHii.

MeTaabl nacjefaBaHHsA: CIHTITHIYHBI aHAI3, CIHTI3, IHAYKIBIAHBI 1
JTAYKIBIMHBI META bl MTA3HAHHS, alliCabHbl, TICTAPBIYHBI 1 TapayHaIbHbI METaIbI,
KkJaciikaripisi, aHaIOT1s

ATpbIMaHbIs BBIHIKI i X HaBi3HA: BbIYIIeHBI acabiBacill alibpakTapHara
YyCcHpbIMaHHS CBETY ¥ AMOHIAY 1 CIMBOJIIKA BoAapay y TpaabllblitHail SnoHil.
JlacnenaBaHbl YHIKaIbHBIA 7151 STIOHI1 apaMaThIYHBIS KAHIPMIBI 1 1X CYBSI3b 3
KyJIbTypau mnaxay.

Bo6aacub MarypiMara npakThlYHAra NpbIMsiHEHHS :TTapyMepbIs,
KyJbTypaJlariyHble JacieAaBaHHs Maxa, ycXoAa3Hayublsd Jaciae aBaHHs.

A¥Tap mparisl manBsppKae, ITo MPBIBEA3EHBI ¥ €1 pa3IikoBa-aHATI THIYHbI
MaTIPBISUT MPaBiTbHA 1 a0'€KTHIVHA aJIITIOCTPOYBae CTaH JOCeHara mparpcy, a yce
3ama3bl4aHbls 3 JIITApaTYPHBIX 1 IHIIBIX KPBIHII TPAPATHIUHBISA, METaIaJIar YHbIA1
METaJIbIYHBIS CTAHOBIITYA 1 KAHIMITEI CyIpaBajKarolia CracbuIkaMi Ha iX ayTapay.
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ABSTRACT
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Object of research: scent culture in the traditional Japanese society

Purpose of research: to research the special aspects of symbolism of scents
and aroma concepts of traditional Japan.

Research methods: synthetic analysis, synthesis, inductive and deductive
methods of perception, depictive, historical and comparative methods, analogy and
classification.

Obtained results and their novelty: olfaction perception of the world in Japa-
nese society was made clear, as well as symbolism of aromas in traditional Japan.
Unique Japanese aroma concepts and its relation to scent culture were researched.

Area of possible practical application: perfumery, culture studies researches,
oriental studies researches.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated pro-
cess, and all the theoretical, methodological and methodical positions and concepts
borrowed from literary and other sources are given references to their authors.

(Student’s signature)
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