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The relevance of the topic

The topic of tourism development in Jiangsu region holds important
relevance due to the province's rich cultural heritage, natural landscapes, together
along with its position as an important player in China's tourism industry. This
research aims to contribute to the comprehension of how to harness these assets for
sustainable tourism growth.

Purpose of the research

The primary purpose of this master's thesis is to probe the current state of
tourism development in Jiangsu region, identify challenges and opportunities as
well as propose strategies for future growth that align along with sustainable
tourism principles.

Research objectives

1) Evaluation of tourism resources in Jiangsu

2) Analysis of the strategies for tourism development in Jiangsu

3) Recommendations for further tourism improvement in Jiangsu

Research methodology

Literature review to gather existing knowledge and theories upon tourism
development. Data collection by surveys, interviews as well as secondary sources
to gather primary and secondary data. Case studies to illustrate successful and
unsuccessful tourism development practices in Jiangsu region.

Object of the research

The object of this research is the tourism industry in Jiangsu region,
encompassing all aspects related to tourism development, for instance tourist
attractions, accommaodation, transportation as well as services.

Subject of the research

The subject of the research is tourism development in Jiangsu region,
focusing upon the strategies and practices that are able to contribute to sustainable
growth as well as development of the tourism industry in the region.



AHHOTALIMSA

KiroueBbie cJioBa: 3AHCY, PA3BUTHUE TYPU3MA,
TYPUCTUYECKUE PECYPCbI

AKTYaJIbHOCTDb Te€MbI

Tema pa3Butus TypuzMa B peruoHe LI3sHCy MMeeT BaKHOE 3HAUEHHE B
CBA3M C OOraTelM KyJbTYPHbIM HAclIeIUEM [POBUHUUHU, NPUPOIHBIMU
JaramadTamMm, a TakKe ee MOJIOKEHHEM KaK BaKHOTO MIPOKa B TyPUCTHYECKOU
unayctpun Kuras. JlaHHOe uccienoBaHrie NMpU3BaHO BHECTH BKJIAJ B MOHUMAaHUE
TOT0, KaK UCIOJIb30BATh 3T aKTHUBBI JIJIs1 YCTOMYUBOTO Pa3BUTHUS TypU3Ma.

eab uccaenoBanus

OcHOBHas 1eNb JaHHOW MAarucTepCKOM OUCCEPTAlMM - U3YYUTh TEKYIIEe
COCTOSIHUE pa3BUTHS Typusma B peruoHe L[3sHCy, BBISIBUTH NpoOJEMBI H
BO3MOXHOCTH, A TaKXe NpEeMIOXKHTh  CTpaTerud  OyIyllero  pocTa,
COOTBETCTBYIOILIME MPUHIUIIAM YCTOWYUBOTO TypU3Ma.

ean ucciaenoBanus

1) OueHka TypucTu4ecKux pecypcos B LI3gHcy

2) AHanu3 cTpaTeruil pa3BuTtus Typusma B L[3gHCy

3) PexkoMeHpganuu MO JOajdbHEHIIEMY COBEPILIEHCTBOBAHUIO TypU3Ma B
[[3sHCY

MeToa0/10rMsl HCCTICA0OBAHUS

O630p nwuTeparypsl [jsi cOopa CYIIECTBYIOIIMX 3HAHUW M TEOpUM IO
pa3BuTHio Typusma. COOp AaHHBIX C MOMOUIBIO ONPOCOB, MHTEPBBIO, & TAKKE
BTOPUYHBIX HCTOYHMKOB JJii cOOpa TMEpBUYHBIX W BTOPUYHBIX JaHHBIX.
TemaTuyeckue HUCCIAEAOBAHMS MJIs WUIIOCTPALMUA YCHEIIHBIX M HEYCHEUIHBIX
MPaKTUK pa3BUTHUS Typu3Ma B peruone L[3gHcy.

O0beKT nccieno0BaHusA

OOBEKTOM JaHHOTO UCCIEIOBAHUS SIBISIETCS UHIYCTPUS TypU3Ma B PETHOHE
[[3stHCY, BKJIIOYAIOLIAsl BCE aCHEKThI, CB3aHHbIE C PA3BUTHEM TypU3Ma, HAPUMED,
TYPUCTUYECKUE JTOCTONPUMEUYATEIBHOCTH, PA3MEIIECHHUE, TPAHCIOPT, a TaKXKe
YCIIYTH.

IIpeamer ucciaexoBanus

[IpeameTom uccneqoBaHus SBISETCA pa3BUTHE Typu3Ma B perrone L[3sHcy ¢
aKIIEHTOM Ha CTpaTeruu U MPAKTHKH, CIIOCOOHBIE BHECTH BKJIAJl B YCTONYMBBIM
POCT U pa3BUTHE UHAYCTPUH TYpU3Ma B PETHOHE.



