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ANNOTATION

1. The structure and volume of the master's thesis

The master's thesis consists of a table of contents, a general description of
the work, an introduction, three chapters, a conclusion, a bibliography, 3 tables.
The thesis length is 71 pages. The bibliography includes 55 items.

1. Keywords

SMART TOURISM, CHINA, DEVELOPMENT OF SMART
TOURISM, SMART TOURISM INDUSTRY.

2.  Abstract

The object of this study is smart tourism in China, focusing on its current
state of implementation, the technologies involved, the challenges faced as well
as the opportunities for future development.

The subject of the research is the tourism sector in China, specifically the
integration of digital, networked as well as intelligent technologies to tourism
services, management and marketing.

The purpose of this research is to make a comprehensive analysis of the
current state of smart tourism in China and to determine its perspectives of
development.

Research methods: literature research method, case study method,
content analysis method, comparative research method.

The results of the work and their novelty. The novelty of this research
lies in its comprehensive appraisal of smart tourism in China goes beyond the
mere description of technologies and initiatives. The work includes examination
of the drivers, challenges as well as opportunities in the context of China's
unique tourism landscape.

Authenticity of the materials and results of the study. The materials
used and the results of the work are authentic. The work was composed in-
dependently.

Recommendations for the usage. The obtained results can be used to
improve and develop smart tourism in China, including taking into account
individual regional characteristics.



AHHOTALIMSA

1. CtpykTrypa U 00beM MarucTepcKoil [uccepranun

Marucrepckass  guccepranus COCTOMT U3  OIJIaBl€HUs, OOuiei
XapaKTEePUCTUKH  PaOOThI,  BBEACHWS,  TpPeX  TJaB,  3aKIIOYCHUS,
oubmmorpaduueckoro crnucka, 3 Tadmui. Oomuii 00beM padoThl cocTaBiseT 71
cTpanuiy. bubanorpaduyecknii CIMCOK BKIIOYAET 55 TO3UIHH.

2. KitoueBble ¢JI0Ba

YMHBIU TYPU3M, KUTAU, PASBUTUE VMHOI'O TVYPU3MA,
NHAYCTPUA YMHOI'O TYPU3SMA.

3. Coaepxanue padoThbl

O0BeKTOM HACTOAIIETO UCCIEIOBAHUS ABISECTCS YMHBIN Typu3M B Kurtae
C AakKIICHTOM Ha €ro TEKYIIEM COCTOSSHUM pa3BUTHSI, 3aJeHCTBOBaAHHBIX
TEXHOJIOTHSX, BO3HUKAIOIMIMX Mpo0JeMax, a TakKe BO3MOXKHOCTIX IS
OyIyIiero pa3BUTHsI.

IIpeameTom uccrenoBaHus SIBISCTCS TypUCTUUYECKUi cektop B Kutae, B
YaCTHOCTH MHTErpamus IU@POBBIX, CETEBBIX, a TaK¥Ke HWHTEIJIEKTYyaJbHbIX
TEXHOJIOTUH B TYPUCTUUYECKHUE YCIYTH, YIIPABICHUE U MAPKETHUHT.

Heab 1aHHOTO HCCIEIOBAHUS — TMPOBECTH BCECTOPOHHUM aHAIN3
TEKYILIETO COCTOSIHMSI Pa3BUTUSI YMHOro Typu3sMa B Kutae U omnpenenuthb
MEPCIIEKTUBBI €0 Pa3BUTHSL.

MeToabl uccaeq0BaHMs: METOJ HCCIEAOBAaHUS JIUTEPATypbl, METOJ
M3yYeHMsS CJIy4yaeB, METOJl aHajii3a KOHTEHTa, METOJl CPaBHUTEIBHOTO
HCCIICIOBAHMS.

IlosryyeHHble uTOorM W WX HOBH3HA. HoBH3HA 3TOro uccinemoBaHus
3aKJII0YAETCS BO BCECTOPOHHEW OIlEHKE YMHOTOo Typu3sMa B Kurtae, xoTopas
BBIXOJIUT 32 PaMKH IPOCTOTO OMHUCAHUSI TEXHOJOTHM W uHUnMaTuB. Pabora
BKJIFOYAET W3Y4YEHUE JBIKYIIUX CHUJ, MPOOJIeM, a Takke BO3MOXKHOCTEHU B
KOHTEKCTE YHUKAIBHOTO TypUCTHYeCcKoro Janamadra Kuras.

JloCTOBEPHOCTHL  MATEPHAJTIOB M Pe3yJbTATOB  MAarucTepcKoi
auccepraunu. Vcrnosib30BaHHBIE MaTepUalibl U PE3yJbTaThl MarucTEpPCKOU
JUCCEPTALUU SIBISIOTCSL JOCTOBEPHBIMU. PaboTa BBIMIOJIHEHA CAMOCTOSITEIBHO.

PexkomMenaanum 1o  HCHOJbL30BAHMIO  Pe3yJbTATOB  PadoOThI.
[TonyuenHsle pe3ynbTaThl pabOTBl MOTYT OBITb  HMCIHOJIB30BAaHBI  JJIS
COBEPIIICHCTBOBaHUS M Pa3BUTHUS YMHOro Typusma B Kutae, B TOM 4yucie ¢
Y4E€TOM OTJICJIbHBIX PETUOHAJIBHBIX OCOOCHHOCTEH.



