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PE®EPAT

Jumiomnas padota: 68 c., 17 puc., 24 tadin., 51 UCTOYHUK, 5 TIPHUIL.

MAPKETHHT, MAPKETHUHI'OBAA JAEATEJIBHOCTD,
DOOEKTUBHOCTh MAPKETUHI'OBOU JESATEJIBHOCTU, MAPKETUHI
COLIMAJIBHBIX CETEW, PEKJIAMA, CAWT, WHTEPHET-MAPKETUHI,
SWOT-AHAJIN3, TOWS-MATPULIA, PEST-AHAJIM3, AHAJIM3 5 CHII
ITIOPTEPA, AHAJIN3 KOHKYPEHTOB, YAT-IIJIAT®OPMA J1JI1 PABOTHI C
KIIMEHTAMU

Hean uccaenoBanusi: pa3paboTaTh U OLIEHUTH 3QPEKTUBHOCTH PEKOMEH AN
10 COBEPIIEHCTBOBAHUIO MapKeTUHIOBOM JiesiteabHOCTH COO0 «MTCy.

Oo0bexT uccienosanus: COOO «MTOCy.

IIpeamer ucciaegoBanus: MapkeTuHronas aesteabHOCTs COOO «MTCy.

MeToabl mucciieoBaHUA: OOIICHAYUYHbIE METOABbl TO3HAHUS (JIEIyKIIUS,
aHajau3, aHaau3 U O000O0IIeHHEe TMOJYyYCHHBIX JAaHHBIX), a TakXKe MPUEMBI
AKOHOMMYECKOTO aHaiu3a (CpaBHEHUs), TaOIUUHBIN, Tpaduyeckuii metonbl, PEST-
aHamu3, SWOT-ananu3, TOWS-ananu3, ananu3 nstu cuin [loprepa, ananus
KOHKYPEHTOB.

UccaenoBanusi m pa3padoTKH: B HAa OCHOBE H3YUYEHUS TEOPETUUECKUX
BOIIPOCOB OPTaHU3AlMM MAapPKETUHTOBON JEATENbHOCTU OINPEETIEHbl CYIIHOCTD,
COBPEMEHHBIE MOJIXO/bl K OCYIIECTBIECHUIO MAPKETUHTOBOM JIEATEIbHOCTH U OILEHKE
pEe3yJIbTATOB €€ MPOBEICHUSA, IIPOBEICH aHAIU3 MapKETUHTOBOM AesteibHOcTH COOO0
«MTC», npeayioxKeHbl TyTH €€ COBEPIIEHCTBOBAHUSA U aHAIN3 UX 3P (HEKTUBHOCTH.

DJIeMeHTbl HAYYHOH HOBH3HBI: MPEIJIOKEHB U 000CHOBaHbBI PEKOMEHIAIUN
0 YJIYYIIEHUI0O MAPKETUHTOBON JIE€ATEIbHOCTH MPENPUITHS.

O0sacTh BO3MOXKHOIO NpPHUMEHEHHUsi: B MapketuHroBoM orzaeine COOO
«MTC».

TexXHUKO-IKOHOMHYECKAsl, COUMAJIbHA 3HAYMMOCTB: IMpE/IoiaracMbie
MeponpusiThs OyIyT CIOCOOCTBOBAaTh YIYUIIEHUIO BUIAUMOCTH OpraHu3alliud B
MHTEpPHETE, OTKPOIOT BO3MOXKHOCTb MPUBJIEYD JIOMOTHUTEIBHBIX KIUEHTOB U OYIyT
CrocOoOCTBOBATh YKPEIJICHUIO B3aUMOOTHOIIEHUN C HUMU.

ABTOp pabOThl MONATBEPKIAET, UTO TMPUBEACHHBIM B HEW pacueTHO-
aHAJUTUYECKUN MaTepuanl TMpaBWIbHO U OOBEKTUBHO OTPAXaeT COCTOSIHUE
HCCIIEyEMOTO TIPOIlecca, a BCE 3aMMCTBOBAHHBIC U3 JIUTEPATYpPHBIX M JPYTHUX
HUCTOYHUKOB TEOPETUUECKUE, METOJOJIOTUYECKHE M METOJMYECKUE TMOJOKEHUS U
KOHIIETIIIUY COMTPOBOXKIAIOTCS CChLIIKAMU HA UX aBTOPOB.

(moamuch CTyJeHTA)



PODEPAT

Heimiomuas mpana: 68 c., 17 man., 24 tabin., 51 kpblHil, 5 qagatkay

MAPKETBIHI, MAPKETBIHTOBAS JI3EMHACIb, D®EKTBIYHACILIb
MAPKETBIHTABOU J3EMHACLI, MAPKETBIHI' CALIBISIJIBHBIX CETKAY,
POKJIAMA, CAUT, IHTOPHAT-MAPKETBIHT, SWOT-HAHA- 5 CUI [TAPLIEPA,
AHAJII3 KAHKYPOHTAY, YAT-IUIAT®OPMA J1JI4 ITPAILIBI 3 KJIIEHTAMI

MbTa naciaenaBaHHs: pacmpanaBailb 1 alaHilb 3(QEeKThIYHACIH PIKAMEHJAIlbII
na yaackananeHHi Mmapketbinrasait a3erinaciii CTAA «Mabinbabist TrneCicTaMbly.

A0'ekT naciaenaBanusi: CTAA «Mao6inbabist TaneCicTaMbly.

I[paamer nacaemaBanusi: MapkeThiHraBasi a3edHaciib CTAA «MaOinbHBISA
TaneCicTambDy.

Metaabl aaciaegaBaHHsI: aryJbHAHABYKOBBISI METaJbl Ma3HaHHS (IDAYKIbIS,
aHamji3, a”ami3 1 abaryJdbHEHHE aTpPbIMAHBIX JAJ3€HBIX), a TaKcama MPbIEMBI
AKaHaMIyHara aHanizy (mapayHaHHi), TaOmiuHbl, rpadiunsl Metansl, PEST-ananis,
SWOT-ananiz, TOWS-anani3, anani3 nsui cii [loptapa, aHaniz kaHKypaIHTaY .

JacieqaBaHHi i pacnpanoyki: y aCHOBE BBIBYYIHHS TIAP3THIYHBIX IIBITAHHSY
aprasizaiibli MapKeThIHTaBal J3eWHACI]l BhI3HAYaHbl CYTHACIb, CYYaCHbIS MaJIbIX0JIbI
Jla KBILULSYJICHHS] MapKeThbIHTaBald A3€WHACI 1 alPHKI BBIHIKAY sie MpaBs3€HHS,
npaBe3eHbl aHami3 MapkeTbiHraBai azeiiHacii CTAA «MTCy, mpamaHaBaHbl IIIAX1
si€ Y1acKaHaJeHHs 1 aHali3 1X A(DeKThIYHACII].

DJieMeHThl HABYKOBAail  HABi3HbI: TpamaHaBaHbl 1 aOTrpyHTaBaHBI
pAKaMEeHAIlbI1 T1a MaATIIIIHAI MapKeThIHTaBal J3eiHacIll paanpbleMCTBa.

BoOsacubs MarusiMara npbIMSHEHHsI: Y MapkeThlHraBbiM aanzene CTAA
«MTC».

Thxnika-3kanamiuHas, canbIsiiibHAs 3HAYHACHD: MEpKaBaHbIs
MepamnpbleMCTBbl OyIyllb caJ3eiHIvalp NaISAMNIIdIHHIO OayHacill apraHizanbi ¥
IHTAPHELE, AJKPBIIOIb MardybIMacipb MNPBIIATHYIb JAaJAaTKOBBIX KIIEHTay 1 Oyaylb
caJ3eMHIYaIb yMallaBaHHIO Y3a€MaaHOCIH 3 1Mi.

A¥yTap mpansl nanssip/Kae, ITO MNPbIBEA3EHbI ¥ €l pa3iikoBa-aHATITHIUYHbI
MaT3phIs IpaBUlbHA 1 a0'eKThIYHA aUIFOCTPOYBae CTaH JIOCieAHara mpaipcy, a yce
3ama3blyaHblsl 3 JITApaTypHBIX 1 1HIIBIX KPBIHIL TAAPATHIUHbBIA, METaJallariyHbIs 1
METaJIBIYHBIS NadaXdHH1 1 KaHIPIIBI CyIpaBaXKarollia CriachblIkaMi Ha 1X ayTapay.

(TmoAmic cTyA9HTA)



ABSTRACT

Thesis: 68 p., 17 figures, 24 tables, 51 sources, 5 applications

MARKETING, MARKETING ACTIVITY, EFFICIENCY OF MARKETING
ACTIVITY, SOCIAL NETWORKS MARKETING, ADVERTISING, SITE,
INTERNET MARKETING, SWOT ANALYSIS, TOWS MATRIX, PEST
ANALYSIS, PORTER'S 5 FORCES ANALYSIS, COMPETITOR ANALYSIS,
CHAT PLATFORM FOR WORKING WITH CUSTOMERS

The purpose of the study: to develop and evaluate the effectiveness of
recommendations for improving the marketing activities of JLLC “Mobile
TeleSystems”.

The object of research: JLLC “Mobile TeleSystems”.

The subject of the study: marketing activities of JLLC “Mobile TeleSystems”.

Research methods: general scientific methods of cognition (deduction,
analysis, analysis and generalization of the data obtained), as well as methods of
economic analysis (comparison), tabular, graphical methods, PEST analysis, SWOT
analysis, TOWS analysis, Porter's five forces analysis, competitor analysis.

Research and development: based on the study of theoretical issues of the
organization of marketing activities, the essence, modern approaches to the
implementation of marketing activities and evaluation of the results of its
implementation are determined, an analysis of the marketing activities of MTS JLLC
is carried out, ways to improve it and an analysis of their effectiveness are proposed.

Elements of scientific novelty: recommendations for improving the marketing
activities of the enterprise are proposed and substantiated.

Scope of possible application: in the marketing department of MTS JLLC.

Technical, economic, social significance: the proposed activities will
contribute to improving the visibility of the organization on the Internet, will open up
the opportunity to attract additional customers and will help strengthen relationships
with them.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.

(a student’s signature)



