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AHHOTALIMSA

Jumomuas padora: 92 c., 20 puc., 22 tabi., 54 UCTOYHHKA, 4 TIPUIIL.

MAPKETHHI, MAPKETHHI'OBAA CTPATEI'HA, PEKJIAMA,
[TPOJIBUKEHUE, KOHKYPEHTBI, D®OPEKTUBHOCTh MAPKETHUHI OBO
JEATEJIBHOCTHU

Oo0bekT uccaenoBanusa — O/J0 «Moctpa-rpynn».

IIpenmer wucciieqoBaHUs — MapKETHHIOBas JAEATEIBHOCTh M pa3paboTka
pexiaMHO# kamrnanuu «lIpuBiedeHre HOBBIX KIIUEHTOBY.

Hear padoThl: pa3paboTaTh pekiaMHYIO KammaHuio «lIpuBiieueHre HOBBIX
ximeHToB» B OZ10 «Moctpa-rpynm.

MeTtoabl MCC/IeJOBAHMS. AHATUTUYECKUN, CPAaBHUTEIbHBIN, METOJl aHAJIW3a,
CTaTHCTUYECKHUU.

HccienoBanusi 1 pa3pad0TKH: HA OCHOBE N3YyYEHHE TEOPETUUECKUX ACTIEKTOB
CTPATErM4eCKOr0 MAPKETUHIOBOTO IUIAHWPOBAHUS IPOBEAEH AHAIN3 ACATEIBHOCTU
OO0 «Moctpa-rpymnm», pa3paboTaHa peKjIaMHas KaMIIaHWS [JIs MOpPUBJICUYCHUS
KJIMEHTOB U MPOBEJIeHA OLIeHKa 3(h(H)EKTUBHOCTH U PUCKOB.

DJIeMeHTbl HAY4YHO!l HOBHM3HBI: TIPEIJIO)KEHA M ONHCAaHa pa3paboTKa
PEKIIAMHOM KaMIIaHUM, IPUBJIEKAIOIIEH HOBBIX KIIMEHTOB B OPTraHU3ALNIO.

OobsaacTp BO3MOKHOIO nmpaxkruyeckoro npumenenus: OOO «/[xekatp» u
aHAJIOTUYHBIE OPTaHU3aLIHH.

TexHUKO-IKOHOMHYECKAsl, coUMaJbHAasA W (MJIM) DJKOJOrHYecKas
3HAYHUMOCTh: NMpakTUUecKku B AearenbHoctr O1O «Moctpa-rpynm».

ABTOp paboThl TOATBEPKIAET, YTO TMPUBEICHHBIA B HEH pPACUETHO-
aHAIMTUYECKUI MaTepual TMpPaBUIBHO U OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAyEMOTO TIPOLIECCa, a BCE 3aMMCTBOBAHHBIE W3 JINTEPATYPHBIX W JAPYIUX
MCTOYHUKOB TEOPETUYECKUE, METOAOJOTHUYECKHE W METOJWYECKUE TOJIOKEHHUS U
KOHIIETIIIMY COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.

(moamuch cTyeHTa)



ANNOTATION

Thesis: 92 pages, 20 figures, 22 tables, 54 sources, 4 appendices.

MARKETING, MARKETING STRATEGY, ADVERTISING, PROMOTION,
COMPETITORS, MARKETING EFFECTIVENESS

The object of the study is ALC "Mostra-group".

The subject of the study is marketing activities and development of an
advertising campaign "Attracting new customers".

Purpose of the work: to develop an advertising campaign "Attracting new
customers” in ALC "Mostra-group™.

Research methods: analytical, comparative, method of analysis, statistical.

Research and development: based on the study of the theoretical aspects of
strategic marketing planning, the analysis of the activities of ALC Mostra Group was
carried out, an advertising campaign was developed to attract customers and an
assessment of effectiveness and risks was carried out.

Elements of scientific novelty: the development of an advertising campaign that
attracts new customers to the organization is proposed and described.

Area of possible practical application: practically in the activities of ALC
"Mostra-group”.

Technical, economic, social and (or) environmental significance: detailed
development of an advertising campaign that will increase the company's demand, also
increase customer loyalty and recognition of the company in the territory of the
Republic of Belarus, as well as attract new customers to maximize profits.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors,

(student's signature)



