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MAPKETHUHI', MAPKETUHI'OBBIE UCCJIIEAOBAHNA, UHTEPHET,
MHTEPHET-MAPKETHHI, MAPKETMHI'OBBI1 AHAJIM3, BAHKOBCKAS
JEATEJIBHOCTD, VIIPABJIEHUE MAPKETHHI"OBBIMUA
NCCIIEJOBAHUAMU

Lenpto OUIIIOMHONW pabOThl SBISETCS pa3paboTKa pEeKOMEHIAuud 10
MOBBIIIEHUIO PE3YJIbTATUBHOCTH MapKEeTHUHTOBBIX uccienoBannii 3A0 «bCh
bank» B cetn HTEepHET.

B paMkax AoCTHKEHHS IMOCTaBIECHHOW LETW aBTOPOM OBUIM ITOCTaBIIEHBI
CJIEAYIOIIME 3aJa4u:

1. M3yunth TEOpPETHYECKHE aCIEKThl MApPKETUHIOBBIX HCCIEIOBAaHUI
npeanpuatus B cetu IHTepHET;

2. TlpoBectn ananu3 mMapkeTHHroBbIX uccienoBanuii 3A0 «bCh bank» B
WHTEPHETE U JIaTh OLIEHKY UX PE3yIbTaTUBHOCTH;

3. Pazpabortath pekoMeHAAMM 1O TIOBBIIICHUIO PE3YJIbTATHBHOCTH
MapkeTUHIoBbIX HcciienoBanuil 3A0 «bCb bank» B cetn HTEpHET.

OOBEKT UCCIeI0BaHNs: MAPKETUHTOBBIE UCCIIEI0OBaHUS B ceTH MIHTEpHET.

[Ipenmer uccnenoBanus: MapkeTuHroBelie uccienopanus 3A0 «bCbh bank»
B cetu MHTepHerT.

Mertoapl  MCCIENOBAaHMS: METOJ  CUCTEMATH3allMM M JIOTMYECKOTO
000011eHrsa nHOpMaLMK, METOJ CPABHUTEIHHOTO aHAJIN3a, METOJIbI HArJISTHOTO
0TOOpa)keHus UHPOpPMALIUU U JP.

O6mactb BO3MOXXHOTO MPAKTUYECKOTO NPUMEHEHUS: MapKETHHIOBas
neareabHoCTh 3A0 «bCh banky.

ABTOp palOOThl MOATBEPKIAET, YTO MPUBEAEHHBIA B JUIJIOMHOW padote
pacy€THO-aHATUTUYECKUN MaTepual MpPaBWIBHO M OOBEKTUBHO OTpakaeT
COCTOSIHME HCCIIEIYEMOI0 MPOILECCa, @ BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
JIPYTUX HCTOYHUKOB TEOPETUYECKHE, METONOJOTHYECKHE W METOAUYECKHE
MTOJIO’KEHHUE U KOHLEIIINY CONPOBOXKIAAIOTCS CChUIKAMH HA UX aBTOPOB.



Heimmomuas npana: 94 c., 22 man., 10 tabm., 66 xpeiHil, 1 TpbIkiI.

MAPKETBIHI', MAPKETBIHI'ABBIA JACJIIEJABAHHI, IHTOPHOT,
IHTOPHAT-MAPKETBLIHI, MAPKETBHIHI'ABBI AHAIJI3, BAHKAVCKAS
JI3EMHACIIb, KIPABAHHE MAPKETBIHI' ABBIMI JACJIEJJABAHHSIMI

Mbraii nplmioMHai mpanbl 3'Synsera pacrpanoyka piKaMmMeHAalblil ma
NaBBIIIPHHIO PA3yJbTAaThIyHACI MapKeThlHTaBbIX AaciefaBaHHsy 3AT «bCh
bank» y ceTupl IHT3pHOT.

Y pamkax JacsATHEHHs MacTayieHal Md3Thl ayTtapam ObUIl MacTayJIeHbI
HACTYIHbIA 3a1a4bl:

1. BbIByublllb T3ApATHIYHBIS ACIEKThl MApKETHIHTABBIX J1acieAaBaHHSY
IIPaAnpbIEMCTBA Y CETUbI [HTOPHIT;

2. TlpaBecti ananmi3 MapkeTsiHraBeix nacienaBanHay 3AT «bChb bank» y
CeTIbI [HTAPHAT 1 1allb al[PHKY 1X PI3YJIbTaThIYHACII;

3. PacmpamaBamp pokaMeHIaIbli Ta MAaBBIMIDHHI  PI3YIbTaThIYHACII
MapkeThIHraBbIX gacinenaaBanisy 3AT «bCh bank» y cetipl [HTIpHOT.

AOG'exT nacienaBaHHS: MapKETBIHTABBIS lacieAaBaHH1 ¥ ceTibl [HT3pHAT. .

[Ipanmet nacnenaBanHsi: MapkeTbiHTaBbis qaciegaBandi 3AT «bCh bank» y
ceTubl [HT3pHAT.

Mertanpl aacienaBaHHs: METaJ CiCTAIMAaThI3allbll 1 JlariuHara adaryJbHEHHS
1H(papMalpll, METa] NapayHajibHara aHaiaidy, MEeTaJlbl HarjsiAHara aJuirocTpaBaHHs
1H(papMaupIl 1 1HII.

["ayiHa mMarypiMara npaxkThlyHAra NpbIMSAHEHHS: MapKETbIHTaBas J3€WHACIb
3AT «bCb baHk».

AyTap mpanpl NDanBApJKae, IITO MPBIBEA3EHB Y ABIIUIOMHAN Ipalbl
pa3NiKoBa-aHAITHIYHBI MaTAPbISI MpaBiibHA 1 al0'eKThIyHA aalloCTpOyBae CTaH
JocliefHara Mpanadcy, a yce 3ama3blyaHbli 3 JITapaTypHbIX 1 IHIIBIX KPBIHIL
TIAPATHIUHBIA, METAJalariuHbld 1 METaJbIYHbISI CTAHOBIIIYA 1 KaHIPIIbI
CynpaBajpKaroliiia cracbuIkaMi Ha iX aytapay.



Thesis: 94 p., 22 figures , Table 10, 66 sources, 1 app.

MARKETING, MARKETING RESEARCH, INTERNET, INTERNET
MARKETING, MARKETING ANALYSIS, BANKING MARKETING,
RESEARCH MANAGEMENT

The aim of the thesis is to develop recommendations for improvement of the
effectiveness of marketing research of BSB Bank JSC on the Internet.

In pursuit of this aim the author has the following objectives:

1. Study the theoretical aspects of marketing research of an enterprise on
the Internet;

2. Analyze the marketing research of BSB Bank JSC on the Internet and
evaluate their effectiveness;

3. Develop recommendations for increasing the effectiveness of marketing
research of BSB Bank JSC on the Internet.

Object of research: marketing research on the Internet.

Subject of research: marketing research of BSB Bank JSC on the Internet.

Methods: method of systematization and logical generalization of
information, method of comparative analysis, methods of visual display of
information, etc.

Realm of the possible practical applications: marketing activities of BSB
Bank JSC.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



